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Abstract: Through the study, the authors analyzed the impact of social media use on
undergraduates’ academic performance in the Faculty of Tourism at Hai Phong
University. The research focuses on the relationship between students’ usage habits,
purposes of access and the role of social media platforms in either supporting or
hindering students’ learning activities. The research findings confirm that social media
has become an inseparable part of students’ daily lives, serving both academic needs
and entertainment purposes, as well as other personal interests of users. While
uncontrolled use tends to undermine time management ability and learning efficiency,
purposeful use fosters opportunities for knowledge sharing, collaborative problem-
solving and access to abundant academic resources. By highlighting both the benefits
and drawbacks, the study underscores the dual nature of social media in higher
education. Especially, the study complements new empirical evidence within the
specific context of tourism students, a group that requires strong technological and
communication competencies. This research not only reaffirms the bidirectional impact
of social media on learning but also points out the distinctive characteristics of Tourism

students.

Keywords: Impact, social media, students’ academic performance, Faculty of

Tourism, Hai Phong University.

NGHIEN CUU TAC BONG CUA VIEC SU DUNG MANG XA HOI TGI KET QUA HOC TAP
CUA SINH VIEN KHOA DU LICH, TRUGNG DAI HOC HAI PHONG

Tém tit: Thong qua nghién ciru, nhom tac gia da phén tich tac dong cua viée s dung
mang xa hoi dbi voi két qua hoc tap cua sinh vién Khoa Du lich, Truong Pai hoc Hai
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Phong. Néi dung nghién ciru tip trung vao mbi quan hé giira théi quen sir dung, muc
dich tiép can va vai trd cua cac nén tang mang xa héi trong viée hd tro hodc gy can
trd hoat dong hoc tap. Két qua nghién ciru khing dinh mang x3 hoi di tré thanh mot
phin khéng thé tach roi trong doi séng hing ngay cia sinh vién, vira dap g nhu cau
hoc thuat, vira phuc vu cac muc dich giai tri cling nhu cac muc dich khac cua nguoi
dimg. Viéc str dung thiéu kiém soat mang x3 hoi ¢6 xu huéng lam suy giam kha ning
quan ly thoi gian va hiéu qua hoc tap, trong khi viéc sir dung c6 dinh huéng lai mé ra
co hoi chia sé tri thic, hop tac giai quyét van dé va tiép can ngudn hoc liéu phong phu.
Bfmg viéc chi ra ca lgi ich va han ché, nghién ctru nhén manh tinh hai mat ciia mang
x4 hoi trong gido duc dai hoc. Dic biét, cong trinh bé sung bang ching thue nghiém
trong bdi canh dic thu cia sinh vién du lich - nhém ddi tugng doi hoi cao vé ning luc
cong nghé va giao tiép. Nghién ctru nay khéng chi khing dinh tic dong hai chiéu cua

mang xa hoi dén hoc tap ma con chi ra dac thu cia sinh vién Du lich.

Tir khoa: Tac dong, mang xa hoi, két qua hoc tp cua sinh vién, khoa Du lich, Truong
Pai hoc Hai Phong.

1. Introduction

In the context of the Fourth
Industrial Revolution, social media has
become an indispensable part of daily life,
particularly for university students. The
use of social media brings numerous
benefits such as expanding social
connections, providing rapid access to
information, and supporting academic
activities. However, excessive or
inappropriate use may lead to negative
students’

performance and personal lives.

impacts  on academic

Hai Phong University, with its
mission to train high-quality human
resources for society, must gain a clear
understanding of how social media
influences its students, especially those in
the Faculty of Tourism. The tourism

industry requires students not only to

acquire specialized knowledge but also to
develop communication skills, along with
the ability to utilize technology and social
media effectively. Therefore, research on
the influence of social media on the
tourism

academic performance of

students is both necessary and urgent.

This study aims to identify the
extent and mechanisms through which
social media affects students’ learning
outcomes. Based on these findings, the
research proposes solutions to maximize
the benefits

drawbacks of social media usage.

while minimizing the

2. Literature review, theoretical

framework, and methodology

2.1.

relevant theoretical framework

Literature review and

The advent of the Internet and social
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media platforms has enabled individuals
to connect, interact, search for resources,
and engage in learning activities across
diverse spaces and times. Social media, in
particular, allows young people, including
university students, to pursue personal
interests, passions, and self-expression
more intensively. According to the We
Are Social report, as of January 2025,
Vietnam had 76.2 million social media
users, accounting for 75.2% of the total
population!. The growth rate of social
media users in Vietnam is remarkable,
with an increase of 3.5 million users
(+4.8%) from early 2024 to early 2025.
This indicates that social media continues
to expand rapidly and has become a
for information

prevalent  channel

consumption [2].

Article 3, Clause 22 of Decree No.
72/2013/ND-CP defines a social network
as: “An information system that provides
users with services of storage, provision,
use, search, sharing, and exchange of
information with one another, including
services for creating personal webpages,
forums, online chats, sharing audio and
and other similar

visual content,

services.” [3]

Based on this definition, social
networks can be simply understood as
systems (networks) that enable people to

connect with one another. Through social

! These data may not accurately reflect the number
of umique individuals due to user duplication
across multiple platforms.
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media, individuals can share information,
images, and audio content, as well as seek
friends and expand their connections. In
Vietnam, popular social media platforms
Facebook, Zalo, YouTube,
Twitter, TikTok...

include

Most young people in Vietnam,
including university students, actively use
social media. To prepare for the draft of
the Political Report of the 11th National
Congress of the Vietnam National Union
of Students for the 2023 - 2028 term, the
Secretariat of the Central Committee
conducted a study entitled “The Lifestyle
Orientation of Today’s
Students.” The study surveyed 26,331

and Value

students from universities and colleges
nationwide. Findings revealed that nearly
all students use Facebook and Zalo, with
remarkably high rates of 97.8% and 97%
respectively. A notable trend is that
students often use multiple social media
platforms simultaneously. Moreover,
85.1% of students that

“accessing social media” is part of therr

reported

daily routine [1].

Academic performance serves as an
immportant indicator in evaluating the
effectiveness of a learner’s educational
process. It goes beyond mere grades,
reflecting the extent to which students
have absorbed knowledge, developed
skills, and cultivated attitudes during a



given period of study [4]. Academic
performance also demonstrates cognitive
abilities, problem-solving capacity, and
the ability to apply knowledge in practice.
This not only enables learners to self-
assess but also assists instructors in
determining the appropriateness of their

teaching methods.

The issue of how social media usage
affects has
attracted significant scholarly attention.
students different

mstitutions, and even different faculties

academic performance

However, from
within the same institution, may exhibit
varying characteristics and behaviors.
Therefore, conducting research within the
Hai

University will provide the university in

Faculty of Tourism at Phong
general, as well as academic advisors and
lecturers in particular, with wvaluable
insights to develop measures supporting
social media

students in leveraging

effectively for their academic endeavors.

2.2. Theoretical framework of the
study

* Theoretical foundations applied
to explain the relationship between social
media and academic performance in this

study include:

- Uses and Gratifications Theory
(U&G)?*: This theory posits that students

actively select and utilize media to satisfy

2 The theory was credited to Jay Blumler and Elihu
Katz in 1974 in their article ‘The Uses of Mass
Communications:  Current  Perspectives on
Gratifications Research’.

specific needs. Within the scope of this
study, social media is used by students to
meet demands such as social connection,
entertainment, learning, or information
seeking. The purposes for which they
engage with social media may exert
different impacts on their academic

performance.

- Social Learning Theory’: Social
media can serve as a social learning
students acquire
knowledge, skills, and attitudes from

environment where

peers, lecturers, or online academic
communities. However, it can also expose
them to behaviors that distract from

academic engagement.

* Key variables in the research

model:

- Independent variables: Social
media usage time, purposes of social
media use, social media platforms, usage

frequency, etc.

- Dependent variables: Students’

academic  performance, level of

participation in academic activities, etc.

- Mediating variables: Time

management, level of wvirtual social

Interaction, etc.
2.3. Methodology

* Study site and participants: The
study surveyed students in the Faculty of

3 Albert Bandura’s theory emphasizes that
individuals learn through observing others within
a social environment.
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Tourism at Hai Phong University. This is
study

convenience sampling. The questionnaire

a cross-sectional employing
was designed with 28 questions, divided

mto 6 parts: General demographic
information, Frequency and duration of
access, Purpose of using social networks,
Means and locations of accessing social

networks, Social network usage activities

and Learning activities. The research
focused on groups of students from the
2nd to 4th year. In the sample, female
students accounted for a higher
proportion than male students (67% vs.
32.3%),

preferred not to disclose their gender. The

while a small proportion
demographic characteristics of the sample

are presented in the following table:

Table 1. Demographic characteristics of the research sample

Characteristics Category Frequency | Percentage (%)

Male 143 32.3

Gender Female 297 67
Other 3 0.7

K25 (Year 2) 200 45.1

K24 (Year 3) 124 28
Cohort K23 (Year 4) 114 25.7

K22 and earlier
(awaiting 5 1.2
graduation)

Total Dormitory 29 6.7
N=42 Rented house 76 17.2
Residence Relatives’ house Il 2.5
Family home 323 29

Other 4 0.7

Excellent 7 1.6

Very good 29 6.5
Cumulative Good 246 55.5
GPA Average 140 31.6
Poor 19 4.3

Not specified 2 0.5
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- Within the scope of this study, the
authors focused on examining patterns of
social media use such as usage time,
social

locations, and access devices;

connections; purposes of use; and
perceptions of the usefulness of social

media in learning.

* Research methods: This study

employed  both  qualitative  and
quantitative methods to provide a
comprehensive and in-depth

understanding of the effects of social

media on students’ academic
performance, while also seeking solutions
to optimize its benefits for learning and
career development. For the quantitative
the researchers

method, designed a

questionnaire, collected data, and
processed it using Excel and SPSS

software.
3. Results

3.1. The current situation of social
media use among Tourism students at
Hai Phong University

* Social media platforms used by
students: The survey results show that
students, 432 (97.5%)
media. This

indicates that social media use is highly

among 443
reported using social
prevalent among students in the Faculty
of Tourism. Among the platforms used,
the
accounting for 93%, followed by Zalo and

Facebook was most popular,

TikTok, each with approximately 84%.
YouTube ranked next, with 69.3% of
students using the platform. These are the
three most frequently used platforms
among the students. In addition to these
well-established platforms, some newer
platforms such as TikTok (emerging use)
or Locket have also been adopted, though

at lower rates.

* Frequency of social media use:
Facebook, TikTok, YouTube, and Zalo
remain the four most frequently used
platforms. TikTok was the most favored,
followed by Facebook. The popularity of
this pair highlights users’ dual needs:
maintaining core social connections (via
Facebook) and staying updated with
trends or instant entertainment (via
TikTok). The simultaneous use of these
two platforms illustrates students’ search
for a multifunctional digital ecosystem -
where Facebook supports “real-life”
communication and socialization, while
TikTok provides

passive

and
The

frequency distribution shows that most

entertainment
content consumption.
students use more than two platforms,
with an average of about five platforms
per student, and some using up to seven or
eight. This demonstrates that multi-
platform use is a common characteristic

of this group.

* Daily time spent on social media:

Survey data indicate that most students
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spend between 1 to 3 hours per session on
social media (43.1%), followed by 21%
who spend less than one hour. Notably, 77
students (7.4%) were identified as “high-
intensity users,” dedicating more than five
hours per session. The presence of such
heavy users suggests potential risks,
including tendencies toward social media
dependency and possible adverse effects

on physical and mental health.

* Devices used to access social
media: Mobile phones were the most
common devices used to access social
media, with only 2% of students reporting
otherwise. The second most frequently
used device was laptops. Compared to
desktops, laptops were preferred due to
their  portability

and convenience,

allowing students to access social media

anywhere.

* Purposes of social media use:
Students reported diverse purposes for
social media use, with four main
categories emerging: updating news and
trends, chatting, learning and academic
discussions, and entertainment. Each of
these purposes was reported at relatively
high and comparable rates. Specifically,
77.2% of students used social media for
entertainment, 79.9% for staying updated
and 62.8%

chatting. This also explains why many of

on news and trends, for

the platforms they use (e.g., Facebook
with Zalo,  TikTok)

emphasize communication features.

Messenger,

Update news, trends _ 354
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Study, discuss
Find new friends
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Figure 1. Purposes of social media use among Tourism students

Learning, discussion, and
knowledge-sharing were also identified as
major purposes, with 61.6% of students
using social media for such activities.
This reflects the growing number of

online groups and pages created for
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Source: Authors' survey, 2025

academic sharing and support, including

class or course-based study groups.

Beyond these purposes, 18.5% of
respondents indicated that they accessed
social media purely out of habit, without
Although this

any particular goal.



proportion is not high, it reveals signs of
dependency among some students. In
such cases, students may find it difficult
to carry out other tasks without using
social media, with some even requiring its

use before or during other activities.

3.2. Relationship between social

media use and students’ academic

performance

Based on the data obtained from
individual variables, the study analyzed
some correlations to accurately assess the

impact of social media use on students'

learning outcomes. Through the survey of
students’ social media usage time and the
proportion of time spent on academic
purposes, the research team obtained the

following results:

* Usefulness of social media in
learning: The use of social media for
learning is considered highly necessary,
serving as a foundation for subsequent
research  steps to be effective.
Students’evaluations are illustrated in the

following figure:

l Very useful .Qu:rc useful DL‘;:M! .Lcu useful .\'ﬂ! useful

kb

Completing
ssarpnments

Learmng

Explonmg ;
more skills

subject

LKk

Prepanng
for exam

Wniting essays
or majyoe

Exchangmg knowledg=s
with peers and lecturen

Figure 2. Levels of usefulness of social media for academic activities

An analysis of the results shows that
students generally rated social media as

useful

activities.

quite across most learning

- Most highly rated

Students rated social media as “very

activity:

useful” for exchanging knowledge with
peers and lecturers when completing
assignments. Completing assignments
and exploring subject-related knowledge

ranked second and third, with almost

Source: Authors' survey, 2023
equal frequency. This indicates that social

media i1s an effective tool for tasks

requiring  collaboration or  rapid
information retrieval.
- Moderately useful activities:

Social media was evaluated as moderately
useful for writing essays or major
assignments, as well as for acquiring
additional skills related to their field of
study. Although

students rating it as “very useful” was

the percentage of
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slightly lower, the combined proportion
of “quite useful” and “very useful”

remained dominant.

- Low percentage of non-
For all the

proportion of students rating social media

usefulness: activities,
as “not useful” was minimal (below 3%).
This affirms the positive role of social

media in modern academic environments.

the

indicates that social media has become an

Overall, statistical analysis
indispensable part of students’ learning
processes - from simple tasks to large-
scale projects, and in maintaining
connections and knowledge exchange

with peers and instructors.

* Correlation between daily social
media usage time and students " academic
performance (GPA'): The relationship
was analyzed using Pearson’s correlation

test. The results show:
e Correlation coefficient (r): -0.217
e p-value (Sig.): <0.001

Since the p-value is lower than the
0.05 can be

concluded that there is a statistically

significance level, it
significant relationship between time
spent on social media and GPA. However,
the correlation coefficient (r = -0.217)

indicates a weak negative correlation.

! For comparability, GPAs were converted to the
4-point grading scale, the prevalent system in
Vietnamese higher education.
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This means that as social media usage
time increases, GPA tends to decrease,

although the effect size is not strong.

Students were divided into groups
based on their daily social media usage
time, and the average GPA of each group

was calculated as follows:

Table 2. Relationship between daily

social media usage time and academic
performance (GPA)

Daily social media
GPA
usage
Less than 1 hour 3.10
1 - 3 hours 2.89
3 - 5 hours 2.75
More than 5 hours 2.50

* Relationship between frequency
of using social media for learning and

perceived usefulness:

Survey data revealed a clear trend:
students who frequently used social
media for academic purposes (e.g., “Very
often” and “Fairly often”) were more
likely to rate social media as “Very
useful” or “Useful” for learning activities.
Conversely, those who used it less often
(“Occasionally”™) still acknowledged its

value, indicating that even infrequent use



i1s perceived as beneficial in academic

contexts.

3.3. Recommendations from the

study

Social media has become an
indispensable part of students’ lives.
However, spending excessive time on
social media may negatively affect
academic performance. To mitigate such
impacts, both students and the university
should implement specific and effective

measures as follows:

* For students: Social media
should be used purposefully. Instead of
browsing aimlessly, students should
participate in online study groups,
follow educational and scientific pages,
or use social media to search for
learning materials. This would turn
social media into an effective learning
support tool. Students should also
develop clear plans and schedules for
accessing social media, deciding
appropriate times of the day and setting

reasonable durations for each session.

* For the university: Rather than
prohibiting students from using social
media, the university should facilitate its
effective use by providing free internet
access to minimize the tendency of
students spending long hours in cafes. At
the same time, it should regularly remind

and educate students about responsible

social media use to prevent exposure to
harmful online behaviors. Instructors,
during their classes, should guide students
in essential skills such as accessing
academic information, searching for
relevant study materials effectively, and
managing their online interactions.
Additionally, lecturers should support the
establishment of online study groups,
helping students recognize the value of
collaborative learning in the digital

environment.
4. Conclusion

This study has demonstrated that
social media plays an increasingly
significant role in the lives of students in
the Faculty of Tourism at Hai Phong

University. It provides many benefits,

such as supporting learning and
enhancing social connections, but it also
presents challenges, including time

management and the negative influence
of online content. Encouraging students
to participate n professional
communities and share knowledge is a
key factor. Moreover, the university and
faculty should integrate educational
content on safe and effective social
media use into their programs, helping
students avoid potential risks and
maximize the benefits of social media in
their and

academic personal

development.
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