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Tém tit: Bai viét nghién ciru anh huong clia nhan thie toi ¥ dinh mua thyc pham
chtrc nang (TPCN) cua ngu0’1 tiéu dung Viét Nam véi nghién ctru dinh tinh thong
qua phong van sau, phong van nhéom tap trung nham kham pha cic nhan té nhan
thirc loi ich, dic biét 1a nhan thuc loi ich kinh té va nhén thie loi ich cong dung.
Nghién ctru dinh lwong thu dugce 686 bang hoi khao sat hop 1€. Nhom tac gia xir 1y
dir liéu qua cac kiém dinh Cronbach’s Alpha EFA, CFA trén SPSS 22 va AMOSS
22 nham kiém dinh mé hinh va cac gia thuyet nghién ctru. Két qua chi ra rang:
(1) Nhan thtc i ro tai chinh va nhén thirc rii ro thoi gian tac dong ti€u cuc toi
y dinh mua TPCN; (2) Nhan thuc 1oi ich cong dung, nhan thire loi ich tién loi va
nhan thire loi ich kinh té tac dong tich cyc t61 y dinh mua; (3) Nhén thae rai ro
thoi gian tac dong tiéu cuc nhit va nhan thtc loi ich tién loi tac dong manh nhét
t61 y dinh mua; (4) Nhan thtc loi ich cong dung tac dong tich cyc yéu tdi y dinh
mua TPCN. Tt d6, nhom tac gid dua ra goi y chién lugc marketing d6i v6i doanh
nghiép, ngudi tiéu dung va khuyén nghi cho co quan quan Iy nha nude.

T khéa: Nhan thirc, Nhan thirc rai ro, Nhén thue loi ich, Y dinh mua, Thyc
pham chtic nang

EFFECTS OF PERCEPTION ON CONSUMER'S INTENTION TO
PURCHASE DIETARY SUPPLEMENT PRODUCTS IN VIETNAM

Abstract: The study investigates the effects of perception on the intention to
buy dietary supplement products of Vietnamese consumers. This study employs
a qualitative methodology by conducting in-depth and group interviews to
explore factors of perceived benefits, especially the perception of economic
benefits and utility benefits. A survey of consumers was carried out with 686
valid responses. Using the Cronbach's Alpha test, Exploratory Factor Analysis
(EFA), and Confirmatory Factor Analysis (CFA) to test hypotheses, the results
indicate that: (1) Perception of financial risk and time risk negatively impact the
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intention to buy dietary supplement products; (2) Perception of utility benefits,
convenience benefits, and economic benefits positively impact intention to
buy dietary supplement products; (3) Time risk perception has negative effects
and perception of convenience benefits has positive effects on intention to buy
dietary supplement products; (4) Perception of benefit has weak positive effects
on intention to buy dietary supplement products. Hence, the study gives some
suggestions for Vietnam’s businesses, consumers, and government offices.

Keywords: Perception, Perceived risk, Perceived benefit, Behavioral intentions,
Dietary supplement products

1. B6i canh nghién ctru

D3 ¢6 nhiéu nghién ctru tim hiéu sau vé mdi quan hé cua nhan thirc kiém soat
hanh vi va y dinh mua va trong d6 c6 nhdn thirc rui ro va nhdn thucc loi ich nhu
Jacoby & Kaplan (1972); Cheron & Ritchie (1982); Mitra & cong su (1999);
Stone & Gronhaug (1993) trong linh vuc thuc phém. Céc nhan t6 thudc vé nhan
thirc rii ro bao gdm: rai ro cong dung, rili ro tim 1y va rui ro tai chinh; doi véi
nhan thac 1g1 ich, ¢6 loi ich hudng thu va lgi ich tién lgi. Tuy nhién chua cé
nghién ctru nao dé cap t6i anh hudng cua cac nhan td nhan thirc rui ro va nhan
thirc loi ich t&i ¥ dinh mua TPCN. Vi vay, ddy 1a mot khoang tréng nghién ciru
ma nhom tac gia khai thac.

TPCN la cac san pham hd tro chire ning cia cac bd phan trong co thé, giup lam
tang suc dé khang va giam nguy co, tac hai cta bénh tat. O nhiéu qudc gia, dién
hinh nhu Hoa Ky, TPCN duoc ngudi tiéu dung nhan thire 13 thuc phiam bd sung
va duoc ban dai tra tai hé théng cac cua hang bach hoéa. Nhung tai Viét Nam, Bo
Y té d3 chi ra c6 mot sb truong hop tién hanh quang cdo thuc phim chirc ning co
tac dung nhu thude chita bénh dan dén tinh trang mot sé ngudi tidu dung san pham
hiéu nham vé cong dung cia nhoém san pham ndy va coi thuc pham chirc ning
1a thudc trong bai viét Quan 1y thude, duoc phdm va thuc phdm chirc ning ngay
28/05/2014. Dic biét, theo thong ké ciia Cuc An toan thuc pham (Bo Y té) thang
06/2020 dang trén B4o Dién tir ciia Chinh phu nude Cong hoa xa hoi chu nghia Viét
Nam 15/06/2020, dén thang 06/2020, c6 24 co s& san xuét, kinh doanh TPCN vi
pham quy dinh vé quang céo bi xir phat voi tong s6 tién trén 1,62 ty dong, trong do,
¢6 nhitng vi pham nghiém trong nhu san xuat, ban san pham TPCN khong c6 gia tri
st dung, quang cdo TPCN gay hiéu nhdm nhu thudc chita bénh. Tir d6, nguoi tiéu
dung ludén can nhéc nhan thtrc nhiéu rui ro va loi ich khac nhau khi co y dinh tiéu
dung TPCN (Cong thong tin dién tir BO Y té, 2014).

Vi vay, bai viét tap trung nghién ctru anh huong ctia nhan thic t6i ¥ dinh mua
TPCN cua ngudi tiéu dung Viét Nam, tir d6 dua ra cac goi ¥ chién luge marketing
ctia doanh nghiép, ngudi tiéu ding va khuyén nghi cho co quan quan Iy nha nuéc.
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2. Tong quan nghién ciru

Y dinh mua la mot van dé quan trong trong khoa hoc marketing néi chung va
khoa hoc hanh vi nguoi tiéu ding noi riéng. C6 rat nhidu yéu t6 tac dong téi y dinh
mua trong cac linh vyc khac nhau. Cu thé, tudi tho hiéu suét va thoi gian nd luc tac
dong tich cuc voi v dinh mua, riéng nhan thirc rui ro tac dong ti€u cuc téi y dinh
mua y dinh st dung vi k¥ thuat s6 ¢ Viét Nam (Hoang & cong su, 2020). Gia tri
cam x1c, gia tri xa hdi, nhan thic vé thuong hiéu va khia canh bao mat thong tin cua
marketing lan téa c6 tic dong tich cuc dén y dinh mua hang ciia ngudi tiéu dung dbi
v6i san pham d6 udng (Nguyén, 2020).

Bén canh do, nguoi tiéu dung luon phai ddi mat véi cac loai rui ro khac nhau
trong khi theo dudi cac loi ich khac nhau trong moi quyét dinh mua hang (Kim &
cong sy, 2008; Taylor, 1974). Do do, nhan thirc rui ro va nhan thtc 1¢i ich dugc coi
1a 1y thuyét hitu ich dé giai thich hanh vi ciing nhu ¥ dinh hanh vi nguoi tiéu dung
khi lya chon mot san phém/dich vu (Choi & cong su, 2013). Choi & cong su (2013)
cling dua ra mot két luan quan trong vé chiéu hudng tac dong cua hai loai nhan thirc
nay, d6 1a: Nhan thtrc rtii ro va nhan thic loi ich déu anh hudng to1 y dinh mua thuc
pham, trong d6 nhan thirc rii ro mang t6i tac dong tiéu cuc con nhan thie loi ich
mang dén anh hudng tich cuye.

2.1 Nhan thire rui ro tai chinh

Nhan thirc rui ro tai chinh thuong duge mo ta 1a nhan thirc ciia nguoi tiéu dung
vé 16 rong, bao gdm kha ning stra chita, thay thé va/hodc hoan tra can thiét (Horton,
1976; Sweeney & cong su, 1999). Nguoi ti€u dung nhan thie rai ro tai chinh khi
loi ich tir viéc mua san pham khong 16n hon sd tién ma ho bo ra (Snoj & cong
su, 2004). Nhan thtrc rii ro tai chinh pho bién d6i véi nhiéu chung loai san pham
(Bhatnagar & Ghose, 2004). Brooker (1984) di kiém tra sau loai nhan thirc rii ro
dugc thong qua tir hai nghién ctru trude do (nghién ctru cua Jacoby & Kaplan, 1972;
Roselius, 1971) véi tinh hudng mua sim hang tap hoa va thdy ring: Mot trong hai
khia canh rui ro 16n nhét lién quan dén mua sim hang tap hoa 1a rui ro tai chinh
(khia canh con lai 1a rui ro tinh nang).

Vay li¢u ré“mg nhan thic rui ro tai chinh c6 tac dong dén y dinh mua thuc phém
chtrc ning ctia nguoi tidu dung hay khong? Nhom tac gia dwa ra gia thuyét H1 kiém
dinh anh hudng ctia nhan thirc rii ro tai chinh ddi voi y dinh mua TPCN nhu sau:

H1: Nhén thire riii ro tdi chinh ¢6 anh hwong tiéu cuc dén y dinh mua thuc pham

chirc nang.

2.2 Nhdn thirc rui ro thoi gian

Nhan thire i ro thoi gian c6 lién quan dén nhén thirc vé kha ning mét thoi gian, sy
thuén tién va nhirng nd luc dé nhan duge mot san ph'flm ma phai stra, két ndi va thay thé
néu né co van dé (Nepomuceno & cong su, 2012; Schiffman & cong su, 2011; Stone
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& Gronhaug, 1993). Nhan thtrc rai ro thoi gian lién quan dén dich vu (khach san,
thirc an nhanh, thg lam téc va bira an tai nha hang) dugc coi la c6 y nghia quan trong
hon vé1 nguoi tiéu dung so véi céac loai thuc phém, dd dung lau bén tién dung va
mua sdm hang héa (Mitchell & Greatorex, 1990). Nhan thirc rui ro thoi gian ciing
thuong pho bién hon trong tinh huéng mua sam tryc tuyén. Nhan thic rui ro thoi
gian/sy thuan tién dugc dinh nghia 1a trai nghiém vé su bat tién va ton thoi gian cua
ngudi tiéu ding do nhitng khé khin trong viée diéu hudng website hoic trong viée
dit hang; gia ting khi ngudi tiéu dung tén thoi gian dé tim website phil hop va phai
ddi mat voi nhitng su cham tré va kho khin khi nhan san phém da dat (Forsythe &
cong su, 2003). Trong bdi canh tiéu ding TPCN ¢ Viét Nam, c¢6 nhimng dong san
pham dugc bay ban tran lan trén thi trudng, gy ton kém thoi gian cho khach hang
dé kiém dinh va lya chon san phdm. Bén canh d6, v6i mot s6 dong TPCN doc dao,
dugc phan phdi doc quyén, nguoi tiéu dung lai gip phai khé khin trong viée tiép
can tim mua san pham. Gan day, TPCN dugc quang cdo trén Internet, ngudi tiéu
ding ciing ¢ thé gap truong hop cham tré va kho khin dé nhan san phim minh da
dat mua. Boi 18 d6, nhan thirc rai ro thoi gian ¢6 thé xuat hién trong tinh huéng mua
sam TPCN cuia ngudi tiéu dung Viét Nam. Gia thuyét H2 dugc nhom tac gia dua
ra nhu sau:

H2: Nhdn thirc riii ro thoi gian c6 anh hieéng tiéu cuc dén ¥ dinh mua TPCN.
2.3 Nhdn thiece lgi ich cong dung

Cong dung ctia TPCN c¢6 lién quan truc tiép toi stc khoe nguoi dung, do d6
nhan thirc 1oi ich cong dung ciia TPCN ciing chinh 1a nhan thic vé 101 ich strc khoe
ma san pham nay dem lai. Jain & cong su (2014) ciing cho rang 1y do chinh dang
sau viéc tiéu thu cac thue phdm giau dinh dudng 13 dé gitr gin stc khoe va cling dé
tranh khoi cac diéu tri y té. Loi ich cho strc khoe cuia TPCN cling nhu niém tin va su
tin cdy vé thong tin 13 yéu té quyét dinh tich cyc chinh din téi su chap nhan TPCN
(Labrecque & cong su, 2000).

Tuy nhién, ¢ céc thi truong khac nhu My, TPCN dugce nhan thirc ding 1a thuc
pham bd sung dudng chat, gitip cai thién, nang cao sitc khoe. Con tai Viét Nam,
TPCN duoc hau hét nguoi tiéu dung coi 1a thude, co tac dung chinh 1a phong va chira
bénh. Nhu vay, liéu nhdn t6 nhan thtc loi ich cong dung dugc dit trong bdi canh Viét
Nam c6 con 1a yéu t6 tac dong tich cuc chinh t6i y dinh mua TPCN nita hay khong?

H3: Nhan thuc loi ich cong dung co anh huong tich cuc dén vy dinh mua TPCN.
2.4 Nhdn thirc lgi ich tién loi

Theo Forsythe & cong su (2006), nhan thirc lo1 ich tién lgi dugc cdm nhan vé
kha ning mua sam bt ctr lic ndo tir noi khac nhau bat ké vi tri va khong ghé tham
cua hang. Sy tién lgi dugc do luong dya trén thoi gian tiéu thy, dia diém mua sim
va qua trinh mua hang. Sy tién loi ¢ dy co thé & dang thoi gian, nd luc va cing
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thang. Sau dé, khi san pham dé dang c¢6 dugc, d6 1a sy tién loi so hitu. Mic du
viéc mua sdm c6 thé dugc thuc hién trong thoi gian nhanh chéng va san phém co
thé duoc giao ma khong bi cham tré, nhung n6 duoc coi 1a sy tién loi vé thoi gian
(Kwek & cong su, 2010). Trong linh vuc thuc phém, Choi & cong sy (2013) khéng
dinh nhén thirc loi ich tién loi c6 thé duoc thé hién 13 nhan thic vé toe do, su thuan
tién cho viéc dn udng va kha ning tiép can.

Thyc trang vi¢c mua va sit dung TPCN ¢ Viét Nam con han ché va khac nhau
rd rang theo nhom nganh nghé, thu nhap, do tudi, gi6i tinh va khu vuc dia 1y. Su
khac nhau trong tiéu dung nay chu yéu do nhéan thirc khong dong déu, su tiép can
v6i nhitng ngudn thong tin chinh théng cta nguoi dan. Khong it ngudi dan cho rang
dé mua va str dung TPCN, ho can 10i khuyén cua bac si/dugc si. Nhu vay, ro rang
thi truong TPCN ¢ Viét Nam dang c6 sy han ché vé ca kénh phan phdi san pham
va kénh thong tin chinh théng. Do véy, nhom tac gia nhan thiy viéc kiém dinh mbi
quan hé ctua nhan thtc loi ich tién loi dén y dinh mua TPCN la can thiét.

H4: Nhan thiec loi ich tién loi co anh huong tich cuc toi y dinh mua TPCN.
2.5 Nhin thic lgi ich kinh té

i c6 mot sd nghién ctru dé cap dén anh hudng ctia nhan thice 1oi ich kinh té toi
¥ dinh, tuy khong phai trong linh vuc TPCN hodc c6 lién quan dén TPCN. Hamari
& cong sy (2015) da chi ra rang loi ich kinh té 1a mot trong nhitng nhan t6 ¢6 anh
huong toi ¥ dinh hanh vi tham gia vao mot nén ting chia sé (P2P). Méhlmann
(2015) khing dinh bién tiét kiém chi phi c6 tac dong tich cuc t6i ¥ dinh sir dung
dich vu P2P trong tuong lai. Trong nghién ctru vé dich vu luu tri P2P, Tussyadiah
(2016) ciing dua ra két luan rang nhan thirc 1oi ich kinh té hay tiét kiém chi phi co
anh hudng tich cyc té1 y dinh hanh vi st dung dich vu luu trt P2P. TPCN c6 céc
dic trung 1a: ¢6 1oi cho sirc khoe, cung cap vi chat bao vé va tang cudng strc khoe.
Muc dich cua nguoi dung khi mua TPCN la dé phuc hdi va bao vé strc khoe, vi vay,
xem xét bao vé sirc khoe nhu mot giai phap dau tu cho twong lai, phong bénh hon
chira bénh. Do d6, nghién ctru da thuc hién phong van chuyén sau vé6i cac chuyén
gia va thao luan vé viéc c6 nén dua bién nhan thire loi ich kinh té vao bai viét nay.
Céc chuyén gia déu dong ¥ va cho rang bo sung bién nay 1 hoan toan hop 1y vi hién
nhién viéc mua TPCN chinh 1a mot cach tiét kiém chi phi chita bénh trong twong
lai va phong bénh ludn tiét kiém kinh té hon chita bénh. Bai vy, nhom tac gia cho
rﬁng viéc dua bién Nhan thtrc loi ich kinh té vao mé hinh nghién cuu la can thiét.
Nhan thire loi ich kinh té, trong nghién ctru nay, dugc hiéu 12 nhan thuc cua nguoi
tiéu dung vé nhitng loi ich kinh té c6 thé nhan duogc tir viée tiéu dung san phém, ma
cu thé hon, d6 1a viéc giam bot duge nhitng khoan chi chi ma khach hang c6 thé
phai tra néu khong tiéu ding san pham.

HS5: Nhdn thirc loi ich kinh té ¢6 anh hieong tich cye dén y dinh mua TPCN.
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Qua tong quan cac nghién ctru trong va ngoai nudc, dong thoi gan voi bdi canh thuc
tién thi truong TPCN tai Viét Nam, mo hinh nghién ctru dé xuat cua bai viét nhu sau:

Nhén thirc rai ro tai chinh

Nhan thuec rui ro thoi gian

Y dinh mua thwe phim
Nhaén thirc loi ich cong dung chirc ning

Nhan thire loi ich tién loi

Nhén thue loi ich kinh té

Hinh 1. M6 hinh nghién ciru dé xuét

Nguon: Nhém tac gia tong hop
Céc gia thuyét nghién ctru:
H1: Nhan thire rui ro tai chinh coé anh huong tiéu cuc dén ¥ dinh mua thyc phcfm
chirc nang.
H?2: Nhdn thirc rui ro thoi gian co anh huong tiéu cuc dén vy dinh mua thyc phcfm
chirc nang.
H3: Nhan thirc loi ich cong dung co anh huong tich cuc dén v dinh mua thyc
phdm chirc nang.

H4: Nhan thuc loi ich tién loi co anh huong tich cuc toi y dinh mua thuc phcfm

chirc nang.

HS5: Nhén thire loi ich kinh té ¢6 anh hwong tich cuc dén ¥ dinh mua thuc phcfm

chirc nang.
3. Phwong phap nghién ciru
3.1 DiF ligu thir cdp

Nhom tac gia phan tich va tong hop thong tin thir cip tir cac ngudn tai lidu c6 sin
trong nudc va quoc té€ vé cac ndi dung li€n quan té1 dé tai nghién ctru.
3.2 Dit ligu so cip

Nhom tac gia str dung nghién ctru dinh tinh v6i phong van chuyén siu 10 chuyén
gia trong nganh TPCN, céc chuyén gia thudc linh vyre marketing nham goi mé cac
nhan t6 nhan thic loi ich phu hop véi thi truong TPCN tai Viét Nam. Két qua da
chi ra nhan t4 nhan thirc kinh té va nhan thirc cong dung duoc da phan cac chuyén
gia cho rang anh huéng dén y dinh mua. Dong thoi, phong van nhom tap trung 10
nguoi tiéu dung trong khoang tir 18 td1 60 tudi nham lam rd bang hai.
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Sau khi hoan thién bang hoi, nhém nghién ctru phat ra 800 phong van véi nguoi
tiéu dung TPCN tai Ha Noi va Thanh phd HO Chi Minh (TP. HCM) dé duoc dua ra
dé thu thap thong tin. Két qua thu duoc 686 bang hoi co ciu tra 10i hop 18 dé phan
tich. Sau do, sir dung kiém dinh Cronbach’s Alpha, EFA va CFA dé kiém tra thang
do va mé hinh nghién ctru trén phan mém SPSS 22 va AMOS 22.

3.3 Quy trinh nghién ciru
Budorc 1: Xay dung thang do nhap 1

Quy trinh xay dung thang do duogc dua vao quy trinh do Churchill (1979) dua ra.
Thang do d4u tién dugc xdy dung dua trén co sé 1y thuyét vé anh hudng cua nhan
thirc rii ro va nhan thtre loi ich téi ¥ dinh mua TPCN va dugce goi 1a thang do nhap 1.
Nhoém téc gia tham khao cac cong trinh nghién ctru dén tir cac hoc gia khac nhau, dua
trén viée tim kiém dix liéu & cac co s& dit lidu Proquest, Emerard, cac ludn van... dé
dam bao sy pht hop v6i san pham nghién ctru va bdi canh kinh doanh & Viét Nam.

Buoc 2: Nghién ciru dinh tinh

Tir thang do nhap 1, nhom téc gia tién hanh nghién ciru dinh tinh théng qua phong
van sau cac chuyén gia va phong van nhém tip trung nguoi tiéu ding. Cac chuyén gia
duogc phong vén 1a cac chuyén gia trong nganh TPCN - nhitng ngudi am hiéu vé thuc
trang thi truong TPCN tai Viét Nam va cac chuyén gia marketing - nhirng ¢6 van vé hoc
thuat, 1y luan lién quan téi nhan thiic va y dinh, gitp cac tic gia didu chinh, bo sung,
kham pha cac bién quan sat phit hop véi thi truong Viét Nam. Nhom ngudi tiéu ding
14 cac khach hang dién hinh d4 timg c¢6 y dinh hodc hanh vi mua TPCN nham gitp cac
tac gia xac dinh mtrc d hiéu 16 ¥ nghia va ngén tir duoc str dung trong phiéu diéu tra.
Théng qua két qua ctia nghién ctru dinh tinh, thang do nhap 1 duoc diéu chinh thanh
thang do nhap 2. Thang do nhap 2 duoc sir dung cho nghién ctru dinh lugng so bo.

Buoc 3: Nghién ciru dinh lwong so b

Thang do nhép 2 tiép tuc duoc danh gia thong qua nghién ctru dinh luong so bd
va tiép tuc duogc didu chinh thong qua phuong phap hé sb tin cdy Cronbach’s Alpha
va phuong phap phan tich nhan t6 kham pha EFA (Exploratory Factor Analysis).
Nhitng bién quan sat c6 hé sb twong quan véi bién-tong (Item-Total Correlation)
dudi 0,3 s€ bi loai bé theo Nunnally & Burnstein (1994). Sau do, céc bién quan
sat ¢o trong s6 tai vé nhan t6 (Factor Loading) nho hon 0,3 trong EFA s tiép tuc
bi loai bé (Gerbing & Anderson, 1988) va kiém tra tong phuong sai trich c¢6 dat
yéu cau (> 50%) hay khong. Cac bién quan sat con lai (thang do hoan chinh) s&
dugc dua vao bang cau hoi dé nghién ctru chinh thirc. Tt ca cac bién quan sat déu
sir dung thang do Likert 7 bac véi lya chon béc sd 1 14 “hoan toan khong dong y”,
Iira chon sb 7 1a “hoan toan dong .

Sau qua trinh nghién ctru so bd, cac tac gia thu dugc thang do hoan chinh dé xay
dung bang hoi cho nghién ctru chinh thuec.
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Bang 1. Thang do hoan chinh

Khai niém

n Thang do Ma3 héa
nghién ciru

Toi e rang loi ich TPCN mang lai khong twong ximg véi sb tién toi

Nhan thie 44 bo ra trude do RRTC_I
I:ﬁi 0 Toi nghi réng viéc bo ra mot khoan tién dé mua TPCN s& anh huong

. Lo . RRTC 2
tai chinh  dén cac muc chi tiéu khac cua toi -

T6i tha ding tién vao viéc khac con hon 13 mua TPCN RRTC 3

Téi cho rang viéc tim dén diém ban TPCN t6n nhiéu thoi gian RRTG 1

Nhén thtc  T6i cam thay viéc sir dung TPCN ton nhiéu thoi gian RRTG 2

rﬁ.i ro Tim hiéu théng tin vé TPCN mit nhiéu thoi gian RRTG 3

thoi gian 14 ¢ thé sir dung thoi gian tim hiéu/ sir dung TPCN dé lam nhing RRTG 4
thir khac c6 ich hon -

T6i thay rang TPCN mang lai hiéu qua lién tuc LICD 1

Nhan thiee  Tbi thdy rang TPCN c6 tic dung cai thién stc khoe tong thé LICD 2
loi ich Toi thdy ring TPCN c6 tac dung lam giam nguy co mac mot sd LICD 3

cong dung  chimg bénh cu thé, hodc giam thiéu nhiing tic dong xau t6i stc khoe
Téi thiy rang TPCN c6 tac dung cai thién tinh thin LICD 4
Trén thi trudng hién nay, toi thay co rat nhidu mau mé va thuong hiéu

Nhan thire TPCN du:(_yc‘bu()n ban ‘ ‘ LITL_1
loiich  Thong tin vé TPCN dugc truyén thong trén nhi€u phuong tién. LITL 2
tién lgi  Toi nghi toi co thé mua TPCN mot cach dé dang LITL 3

TPCN duoc ban ¢ nhidu kénh: online, offline (nha thudc, siéu thi) LITL 4

Tiéu dung TPCN s& giam thiéu chi phi so véi viéc mua cac thuc
phidm khac (vi TPCN chira tinh chat, ham luong dinh dudng cao LIKT I

Nhén thuc  hon)
loiich  Tiéu dung TPCN gitip t6i kiém duoc nhiéu tién hon nhd c6 duge sirc

kinht€  khoe va tinh than tot , ‘ o LIKT 2
Tiéu dung TPCN khong phai ton cong stre, thoi gian, tien bac dé ché
.z . 2 . LIKT 3
bién nhu cac thyre pham khac -
T6i s& chu dong tim kiém va mua TPCN trong twong lai gan YDM 1
T6i dang tim hiéu thong tin vé mot s6 loai TPCN YDM 2
Y dinh mua Té% san g‘ipg mua TPCI\] tai cac noi uy t.in. ' . YDM 3
Toi s€ gidi thi¢u san pham TPCN ma t6i biét/dang co y dinh st dung YDM 4

cho ban be, nguoi than
To6i du dinh s€ dung TPCN trong thang t&i YDM 5
Nguon: Tong hop cia tic gia

Buoc 4: Nghién curu dinh lwong chinh thirc
O budc nay, nhém tac gia kiém dinh cdc mo hinh thang do va mé hinh ly
thuyét bang phuwong phap phan tich nhan té khang dinh CFA (Confirmatory Factor

Analysis), phuong phap phan tich cdu trac tuyén tinh SEM (Structural Equation
Modeling) bang phdn mém SPSS phién ban 22 va phan mém AMOS phién ban 22
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(Analysis of Moment Structures). Kiém dinh CFA véi tiéu chuan cua Tiéu chuén
danh gia mtac do phu hop chung cua Kettinger va cong su (1995), CMIN/df < 5;
GFI, TLI, CFI > 0,9 (Bentler, 1990); RMSEA < 0,08. Déng thoi, nhom tac gia dua
trén tiéu chuan danh gia mirc d6 phu hop theo cac khia canh gia tri ndi dung:

+ Reliability (CR > 0,7): d6 tin cdy thang do dugc dam bao;

+ Convergent Validity (AVE > 0,5): gia tri hoi tu dugc dam bao;

+ Discriminant Validity (MSV < AVE & Square roof of AVE greater than
interconstruct correlations): tinh phan biét dugc dam bao. Qua d6 kiém nghiém chat
ch€ hon vé tinh don nguyén, do tin cdy tong hop, gia tri hoi tu, gia tri phan biét cua
cac bién so.

Néu cac thang do va gia thuyét nghién ctru sau kiém dinh dat duoc cac tiéu chuan
trén thi chirng t6 cac thang do va gia thuyét do phu hop véi dir 1iéu cua thi truong.
3.4 Kich thwéc méau nghién ciru

Nhom tac gia da tong hop tu liéu tir cac nha nghién ctru trude dy va ¥ kién cac
chuyén gia thi ¢& mau toi wu phu thudc vao ky vong vé do tin ciy, phuong phap
phan tich dit li¢u, phuong phap udc luong dugce str dung trong nghién ctru, cac tham
s0 can uoc lugng va két cau cua cac nhom dép vién.

Cu thé, dé tién hanh phan tich hoi quy mot cach tdt nhat, kich thuéc mau can
dam bao theo cong thirc: n > 8*m + 50 (n 1a ¢& mau, m 1a sb bién doc lap trong mo
hinh); trong khi d6, theo Harris (1975): n > 104 + m (véi m 1a s6 luong bién doc lap
va phu thudc) hodac n > 50 + m, néum < 5. Do vay, dé nang cao do chinh xac cua
cac két qua phan tich, kich thuéc mau muc tiéu dugc xac dinh la 800 phan tir. Két
qua thu vé dugc 686 phiéu hop 1€, trong d6 nhiing bang hdi thiéu thong tin cau tra
161 hodc trd 161 hang loat da bi nhom tac gia loai bo.

Tong thé d6i tuong ctia cude nghién ctru nay 13 toan bd nhitng ngudi tiéu ding Viét
Nam tir 18 tudi trd 1€n, sinh song va 1am viéce tai Ha Noi va TP. HCM. Ho c6 thé 1a sinh
vién hodc lam cac cong viéc khac nhau (lam nghé tu do, hanh chinh sy nghiép, doanh
nghiép). Nhom tac gia da chia déu cac bang hoi trong cac quén va tiép can voi doi tuong
phong van mot cach ngau nhién, tai cic dia diém khac nhau. Pong thoi, trong bang hoi
nghién ctru, nhom tac gia da dugc thiet ké cac cau hoi chon loc dé tiép can voi cac doi
tugng phong van da timg suy nghi/mua TPCN dé tir do c6 dugce két qua nghién ctru.

4. Két qua nghién ctru
4.1 Kiém dinh EFA

Nhom tac gia dd st dung kiém dinh Cronbach’s Alpha dé kiém dinh cac thang
do va loai bo cac bién c6 hé sb thap, sau d6 nhom tac gia tién hanh phan tich nhan
t6 kham pha qua kiém dinh EFA va thu duoc két qua cac bién quan sat c6 trong tai
s6>0,3 va phuong sai trich 71,017% > 50%. Do dd, dit liéu s€ dugc thuc hién véi
cac kiém dinh tiép theo.
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Béang 2. Ma tran xoay

Thang do Bién quan sit  Trong sd tai vé nhan to
Nhén thire rui ro tai chinh (RRTC) RRTC 4 0,833
RRTC 5 0,831
RRTC 6 0,784
Nhan thure rti ro thoi gian (RRTG) RRTG 2 0,785
RRTG 4 0,778
RRTG 1 0,702
RRTG 5 0,652
Nhan thuce 1¢i ich cong dung (LICD) LICD 2 0,802
LICD 3 0,785
LICD 1 0,714
LICD 5 0,702
Nhén thue loi ich tién lgi (LITL) LITL 4 0,892
LITL 3 0,842
LITL 1 0,841
LITL 2 0,817
Nhan thire loi ich kinh té (LIKT) LIKT 4 0,863
LIKT 5 0,861
LIKT 3 0,839

Nguon: Phén tich ciia nhom tac gid
4.2 Kiém dinh CFA thang do nhdn thirc

Chi-square=169,907 ; di=125 ; P=005;
Chi-square/df=1,359 ;

GFI=,948 ; TLI=,980 ;

CFI=984 ; IFI=984

RMSEA=032:

RMR = 046
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Hinh 2. Két qua CFA thang do nhén thirc

Nguon: Phén tich ciia nhém tac gid
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Két qué CFA thu dugc trén hinh nhu sau: CMIN/df = 1,359; GFI = 0,948 (> 0,9);
TLI = 0,98 (> 0,9); CFI = 0,984 (> 0,9); RMSEA = 0,032 (< 0,08). Két qua trén
churng t6 thang do cac biéu hién cua nhén thuc loi ich phu hop véi dit liu thi truong
khi dénh gia theo tiéu chuan chung. Tiép dén, dua trén cac tiéu chi riéng, nhom tac
gia thu duoc két qua bang sau:

Bang 3. Bang kiém dinh dd tin cy, gia tri hdi tu va
gia tri phan biét ciia thang do nhan thirc lgi ich

SQRT RR RR LI LI RR LI
CR AVE Msy —2RT Max

AVE RH) TCC TCC TLC CDC TGC KTC
RRTCC 0,765 0,521 0,031 0,721 0,769 1 1

LITLC 00858 0,669 0,338 0,818 0,871 -0,074 -0,074 1

LICDC 0,820 0,533 0,387 0,730 0,824 -0,177 -0,177 0,361 1

RRTGC 0,815 0,525 0445 0,724 0,821 -0,043 -0,043 -0,278 -0471 1
LIKTC 0,895 0,741 0,278 0,861 0,898 -0,053 -0,053 0,003 0,511 -0420 1

Nguén: Phén tich ciia nhém téac gid

Theo ddi bang gia tri trén, do tin cdy cua thang do cua céc nhan thuc vé loi ich
duoc dam bao vi CR > 0,7; gia tri hdi tu cua thang do dugc dam bao vi AVE > 0,5
va thang do dat gia tri phan biét vi MSV < AVE, céc gia tri SQRTAVE déu 16n hon
tat ca cac Inter-Construct Correlation. Do dé, céc thang do nhan thtc lgi ich dugc
khéng dinh phu hop véi dit liéu thi truong.

4.3 Kiém dinh mé hinh va cdc gid thuyét nghién ciru

Chi-square=392,979 : df=215 : P=,000;
Chi-square/df=1,828 :
N GFI=,909 : TLI=,948
N\ CFI=,956 ; IFI=,956
RMSEA=,049;
RMR = 059
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Hinh 3. Két qua kiém dinh mé hinh SEM

Nguén: Phén tich ciia nhém téac gid
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Két qua cho thay: Chi-square/df = 1,828; GFI=0,9096 (< 0,9); TLI = 0,948 (< 0.9);
CFI = 0,956 (< 0,9); RMSEA = 0,049 (< 0,08) chimg t6 mé hinh nghién ctru
hoan toan thich hgp véi dit liéu cua thi trrong.
Bang 4. Két qua kiém dinh mé hinh

Do léch chudn  Mikc y nghia P

Y dinhmua <€—  Nhén thic rui ro tai chinh -0,113 0,013
Y dinhmua <€  Nhan thic riii ro thoi gian -0,311 0,000
Y dinhmua <€ Nhan thic loi ich cong dung 0,134 0,029
Y dinhmua <€—  Nhan thic loi ich tién loi 0,436 0,000
Y dinhmua <€ Nhén thirc loi ich kinh té 0,319 0,000

Nguon: Phén tich ciia nhém tac gid

Tur bang gié tri trén, nhoém tac gia nhan théy nhan thirc rai ro tai chinh va nhan
thirc rdi ro thoi gian tac dong tiéu cuc tdi1 y dinh mua. Déng thoi, nhan thac loi ich
cong dung, nhan thire loi ich tién 1gi va nhan thirc 1¢1 ich kinh té déu co tac dong
tich cuc téi y dinh mua TPCN. Do d6, tit ca cac gia thuyét H1, H2, H3, H4, H5
duoc khéng dinh vi P-value < 0,05. Trong d6, nhan thirc rii ro thoi gian tac dong
tiéu cuc nhét va nhan thire loi ich tién loi tac dong tich cuc nhat véi y dinh mua
TPCN cua nguoi tiéu dung.

Két quéd nhan thuc rui ro thoi gian tac dong ti€u cuc manh nhat toi y dinh
mua TPCN. Két qua nay pht hop vdi nghién ciru ciia Stone & Gronhaug (1993),
Schiffman & cong sy (2011); Nepomuceno & cong su (2012). Két qua nay chimng
t6 gia thuyét gan véi bdi canh thuc tién cua thi truong TPCN tai Viét Nam. Ngudi
tiéu dung kho khin trong qua trinh tim kiém thong tin dang tin cdy, noi ban va ca
nhimg san phdm theo mong mudn.

Nhan thtre 191 ich tién lgi tac dong tich cuc nhét t6i y dinh mua TPCN phu hop
v6i thyc tién. Boi vi, v6i ddc trung kénh phan phéi cia thi truong TPCN tai Viét
Nam, cung véi sy phat trién cta cac nha thudc, siéu thi... va déac biét 1a sy phat
trién cua hoat dong kinh doanh qua mang xa hdi, trang thuong mai dién tir hién
nay, nguoi tiéu ding c6 thé tim hiéu thong tin, mua TPCN mét cach dé dang, nhanh
chong, giao hang tan noi, thong tin nhiéu va c6 thé tim kiém thuan tién trén bao bi
san phém, banner. Qua do, c¢6 thé théy tac dong tich cuc manh nhét thudc vé nhan
thire 1oi ich tién loi 12 hop 1y. Ngoai ra, két qua nay ciing phu hop véi tong quan
nghién curu tir cac cong trinh nghién ctru cua Yulihasri & cong su (2011), Choi &
cong sy (2013) va Halder & cong su (2014).

Diém khac biét ciia nghién ctru ndy so vdi cac nghién ciru trude diy do 1a nhan
thire loi ich cong dung c6 tac dong yéu dén y dinh mua TPCN trong nhoém nhan td
nhan thic loi ich. Diéu nay phu hop véi thuc té vi hién nay, kién thic vé TPCN ciia
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ngudi tiéu dung con han ché, co nhidu tac dong bén ngoai (dic biét 1a cac thong
tin quang cdo cia cac ¢4 nhan, doanh nghiép khong chinh xac) khién nguoi tiéu
dung chua hiéu & vé TPCN. Khong it nguoi nhan thire TPCN 1a thude, c6 tac dung
phong va tri bénh, khong nhan thirc dugc cong dung thuc sy cia TPCN. Do do, anh
hudng ctia nhan thirc 1oi ich cong dung déi véi y dinh mua TPCN cua ngudi tiéu
dung Viét Nam trd nén yéu hon twong dbi so v&i cac nhan td nhan thie loi ich khac.
Két qua chi ra nhan thirc 1oi ich cong dung tac dong tich cuc tdi ¥ dinh mua TPCN
phu hgp vdi nghién ctru cia Sheth & cong su (1991); Sédnchez & cdng su (2006).

Két qua nhan thrc kinh té anh hudng tich cuc t6i y dinh mua 1a phi hop véi thuc
tién vi hiéu biét ciia ngudi Viét Nam vé TPCN con thiéu va chua hoan toan dung.
Ngoai muc dich chira bénh, khong nhiéu ngudi mua TPCN dé dung cho muc dich
strc khoe khac nhu nang cao thé chat, phong ngira bénh tat; diéu nay dong thoi dan
dén viéc nguoi tiéu dung khong nhén thirc qua cao vé nhitng loi ich vé mat kinh té
ctia TPCN nhu giam thiéu chi phi chira bénh trong twong lai va chi phi tiéu dung
thue pham khéc.

5. Két luin va dé xuét
5.1 Két ludn

Y dinh mua TPCN duoc nhiéu tac gia trong va ngoai nudc nghién ctru trude day
va chi ra cac nhan t6 tac dong khac nhau va bai viét cling gop phan kiém dinh mo
hinh y dinh mua chiu tac dong truc tiép tr nhan thue loi ich v6i cac nhan td khac
nhau trong linh vyc TPCN tai Viét Nam.

Két qua chi ra rang: (1) Nhan thirc rai ro tai chinh, nhan thirc rai ro thoi gian tac
dong ti€u cuc té1 y dinh mua TPCN; (2) Nhéan thirc loi ich cong dung, nhan thuc
loi ich tién loi va nhan thuc loi ich kinh té déu tac dong tich cuc t6i ¥ dinh mua;
(3) Trong do, nhan thure rti ro thot gian tdc dong ti€u cuc nhat va nhan thue loi ich
tién loi tac dong tich cuc nhat t6i y dinh mua (4) Nhan thtrc 1¢1 ich cong dung tac
dong yéu téi ngudi tiéu dung khi can nhic tich cuc khi c6 y dinh mua. Két qua nay
pht hop véi cac cong trinh nghién ctru trong tong quan va bdi canh thuc tién thi
treong TPCN tai Viét Nam.

5.2 Pé xuit

Déi voi doanh nghiép, cac chuyén gia marketing can dua ra cac chién luge twong
g han ché nhan thirc rai ro vé tai chinh, thoi gian va thiic day nhan thirc loi ich vé
tién loi, kinh té va cong dung. Dac biét, cac doanh nghiép da co su cai thién vuot
béc vé kénh thong tin va ban hang, mé rong phan phdi san pham trén ca thi trudng
online va offline, gitip ngudi tiéu dung c6 nhidu co hdi tiép can véi thong tin vé san
pham ciing nhu mua TPCN dé& dang hon. Doanh nghiép can cung cép thong tin day
du va rd rang hon vé san pham thong qua cac phuong tién truyén thong va bao bi,
nhan mac san phim. Ddng thoi, trién khai cac website ban hang chinh hing, dugc
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ching nhan dé nguoi tiéu ding co thé dé dang tim kiém thong tin vé san pham ciing
nhu dia diém ban gan nhat. Doanh nghiép c6 thé trién khai thém dich vu van chuyén
(ship hang) dé giam bdt thoi gian cho khach hang.

Dbi v6i nguoi tidu dung, ho can hiéu 16 TPCN 1a san pham dy phong, khong
phai 1a thudc, khong c6 tinh chét diéu trj; 13 thuc phém ¢6 cong dung hd tro, phuc
hdi, ting cuong va duy tri cac chirc ning ctia cac bd phan trong co thé, ¢6 tac dung
dinh dudng, tao cho co thé tinh trang thoai mai, ting strc dé khang va giam b6t nguy
co bénh tat. Béng thoi, ho can nang cao kién thurc can thiét vé TPCN va thi truong
TPCN, cap nhat thong tin thi truong va tim hiéu trén céc nguén dir liéu uy tin.

Dbi voi co quan quan 1y nha nude, can diy manh truyén thong téi nguoi dan, hd
tro doanh nghiép kinh doanh, ki€ém soat chat ché thi truong TPCN va day manh vai
tro cua Hiép hoi Nguoi tiéu dung.
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