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Tém tit: Bai viét phan tich thyc trang cta thuong mai xa hoi (TMXH) tai Viét
Nam trén co so danh gia nhirng diém manh, diém yéu, co hoi va thach thirc nham
khai quat va chi ra xu huéng phat trién cua thi truong twong ddi méi mé nay.
Bang phuong phap phan tich dit liéu thir cap, nghlen ctru da phan tich tong quan
vé€ hanh vi nguoi tiéu dung va Xu huéng phat trién cua thi truong TMXH ¢ Viét
Nam. Két qua nghién ctru chi ra rang co hoi phat trién thi truong TMXH phat trién
& Viét Nam 14 twong ddi 16n, véi sd luong ngudi tham gia TMXH va xu hudng
mua sdm truc tuyén gia ting nhd vao ting truong cua thi truong thuong mai dién
tir (TMDT). Tuy nhién, thach thirc dit ra cho TMXH ciing can dwgc can nhic khi
ton tai nguy co ro ri dir liéu ca nhan ciia ngudi diing va nhitng bat cap vé hanh lang
phap 1y cho thi truong nay ¢ Viét Nam.

Twr khoa: Thuong mai dién tir, Thuong mai xa hoi, Mua hang truc tuyén, Mang
xa h¢i, Hanh vi nguoi tiéu dung

THE DEVELOPMENT OF SOCIAL COMMERCE IN VIETNAM

Abstract: This study analyzes the current situation of social commerce in
Vietnam, on the basis of evaluating the strengths, weaknesses, opportunities and

challenges of this relatively new market with a major purpose of providing an
overview and projecting its development trend. Secondary data were collected to
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gain a general sense of consumer behaviors and development tendency of social
commerce in Vietnam. The results indicate that the potential for social commerce
in Vietnam is irrefutable, as a result of the rising number of social media users,
the increasing tendency to shop online and obviously, the exponential growth of
domestic e-commerce. However, the challenges faced by social commerce are
worth considering as the issue of individual data leakage and problematic legal
framework currently regulating social commerce still remains unsolved.

Keywords: e-Commerce, Social Commerce, Online Shopping, Social Media,
Consumer Behaviors

1. Pit van dé

Nganh TMPT cutia Viét Nam trong thoi gian gan day di co nhimg budc phat trién
dang ké. Vi 53% dan s6 tham gia mua béan tryc tuyén, TMBT Viét Nam trong nim
2020 da tao ra doanh thu hon 11,8 ty USD, turc tang 18% so véi nam 2019, chiém
5,5% tong muc ban 1é hang hoa va dich vu tiéu dung ca nudc va nam trong danh
sach 3 qudc gia co toc do ting trudng nganh TMDT nhanh nhat tai khu vuc Dong
Nam A (Cyc Thuong mai Di¢n tor va Kinh té s, 2020). Cung v6i sy phat trién
nhanh chong cua thi truong TMDBT, thi truong TMXH cling nhan dugc sy quan tam
dic biét. Theo sb liéu tir Sach tring TMDT Viét Nam 2020, ty 1¢ doanh nghiép (DN)
danh gia ban hang qua mang xa hoi (MXH) dat hiéu qua cao 1a 40% va dang trén da
tang truong. Vi sd luong tai khoan MXH hoat dong thudng xuyén ¢ Viét Nam la
72 tri€u, tic tang 10,8% so voi nam 2019 va tuwong duong 73,7% téng dan s Viét
Nam, MXH hién dang 1a kénh tim kiém thuong hiéu phé bién nhat véi 62,6% tong
) luong tim kiém thuc hién trén Internet, hita hen mot su phat trién manh mé& cua
thi truong nay (We Are Social & Hootsuite, 2021).

Vi tiém nang phat trién hién tai, nghién ctru vé linh vuc TMXH 1a cap thiét dé
6 thé don dau nhiing co hdi. Thuc té, chi d&¢ TMXH d3 nhan duge nhiéu su quan
tam tir cac hoc gia nude ngoai trong vong mot thap ky tro lai day. Nhiéu phat hién
quan trong vé cha dé nay di duoc cong bd trong cac nghién ciru, vi du nhu phan hoi
tric tuyén da tro thanh mot ngudn thong tin quan trong trong qua trinh ra quyét dinh
mua sim cia nguoi tiéu dung (Akar & Topeu, 2011; Hajli, 2015); hay MXH da cho
phép ngudi dung két ndi v6i nhan hang theo mot cach hoan toan méi, vi vy cac DN
nén thay doi cac chién lugc marketing tir thu hat su cha y ciia khach hang trong giai
doan tién mua sam (Pre-Purchase Stage) sang cham séc khach hang sau khi ho da
thue hién hoat dong mua sam (After-Purchase Stage). Dé c6 thé tdi wu héa quyén
ning ciia MXH, cac DN phai thuc sy ndm bat dugc qua trinh va sy phan héa trong
hanh vi ti€u dung ctua khach hang (Hennig-Thurau & cong su, 2013). Cac nghién
ctru hoc thuat vé linh vuc nay o0 Viét Nam, theo cac tac gia, con tuong dbi han ché.
Phén 16n cac nghién ctru tap trung phan tich mot vai khia canh cia TMXH nhu nhan
thirc rui ro trong viéc chap nhan thanh toan qua MXH (Nguyén & Nguyén, 2016),
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hay hanh vi xem quang co trén MXH (Poan, 2018). Mét nghién ciru cia Nguyén
& Tran (2018) da dé xuat mo hinh phan tich mot s6 hanh vi dién hinh cta ngudi tiéu
dung trén MXH dé phat hién va so sanh twong quan vé méi quan tim cta ho. Nghién
ctru ctia Phi (2019) phan tich cic nhan t6 MXH cua nha ban 1¢ anh hudng téi 1ong tin
va y dinh mua hang ctia nguoi tiéu dung trong viéc mua hang truc tuyén qua MXH.
Nghién ctru ctia Nguyén (2020) lai di vao phan tich cac yéu td anh huong t6i do nhan
biét thuong hiéu cta sinh vién ddi véi cac cong ty TMDT trén phuong tién truyén
thong x4 hoi. Tuy nhién, ¢ thé thdy 1a hau hét cac nghién ctru chua dé cap cu thé
mdi quan hé giita TMDT va MXH, ciing nhu chua di sau phan tich bdi canh kinh té
va xu huéng tiéu ding hién nay s& anh huéng nhu thé nio tdi tiém ning phat trién
cua thi truong TMXH & Viét Nam.

Do vay, muc tiéu cia nghién ctru nay s€ tap trung lam ro thuc trang va xu huong
phat trién cia TMXH & Viét Nam, tir d6 phan tich diém manh, diém yéu, co hoiva
thach thire cua thi trudng nay ddi véi cac DN ban 1é va nguoi tiéu ding. Cuy thé,
cac cau hoi nghién ctru duoc dit ra la: (1) Vi sao thi truong TMXH lai tiém nang
¢ Viét Nam, (2) Xu hudng khai thac MXH cho muc dich kinh doanh va quang ba
ctia cac DN ban 1¢ ¢ Viét Nam va (3) Giai phap tan dung su phat trién cia TMXH
cho cac DN béan 1€, cac ca nhan, hd kinh doanh nhé 1€ va cac nha quan ly. Pham vi
va d6i tuong nghién ctru cia bai viét 1a hoat dong TMXH noi dia va hoat dong kinh
doanh trén mot sd nén tang MXH phé bién & Viét Nam. V6i muc tiéu va pham vi
nghién ctru da dé cap & trén, bai nghién ctru nay s& bao gdm bdn nodi dung: dit vn
dé, co so 1y luan, két qua nghién ctru va két luan.

2. Co s6' ly luan va phwong phap nghién ciru
2.1 Coso ly ludn

TMXH (Social Commerce) 1a mét hién tugong bét nguén tir thuc tién truyén
thong x4 hoi va cong nghé Web 2.0, da trd thanh cong cu tiéu dung phd bién dé xa
hoi hoa va chia sé thong tin lién quan dén thuong mai. TMXH 1a su két hop gitta
TMBDT, tiép thi dién ti - truyén thong xa hoi, nén tang Web 2.0 va cac 1y thuyét nén
tang lién quan, dé thuc hién cac giao dich tryc tuyén (Turban & cong su, 2017). Ban
chit cuia TMXH la viéc tién hanh tat ca cac hoat dong thuong mai béng viéc khai
thac von x4 hoi truc tuyén trén phuong tién truyén thong xa hoi (Liang & cong su,
2011).

TMXH lién quan dén nhiéu hoat dong thuong mai hd trg nguoi tiéu dung trong
viéc danh gia san pham trudc khi mua, dua ra quyét dinh mua sam va hanh vi sau
khi mua. Trong nghién ctru nay, nhom tac gia dé cap dén TMXH la bdr ky hoat
déng thirong mai ndo dwoc tao diéu kién hodc tién hanh thong qua cdc phirong
tién truyén thong xa hdi rong rdi va cdc cong cu Web 2.0 trong qud trinh mua sam
triec tuyén cia nguoi tiéu ding hodc twong tdc gitta DN véi khdch hang cia ho
(Molinillo, 2019). Néi cach khac, TMXH chinh 1a mot phan cia TMDT, ngudi ban
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su dung cac nén tang MXH dé tao loi nhuén, tim kiém khach hang,... con nguoi
tiéu dung sir dung nén tang MXH dé mua sam san pham.

Theo Turban & cong sy (2016), sy khac biét 16n nhat gitta TMDT truyén thong
va TMXH nam ¢ muc dich st dung cac nén tang ndy cua mdi doanh nghiép. Dbi véi
TMBT truyén thong, cac DN tdp trung vao hoat dong phat hanh va phan phbi san
phém nham dat duoc muc tiéu vé doanh sé. Trong khi d6, muc dich stt dung TMXH
la gid tri c6t 161 cia MXH trong viéc dem lai cac tuong tac xa hoi nham tang muc do
pht séng ciia thong tin. Cac DN hoat dong trén TMXH chu yéu duéi hinh thic tiép
can va twong tac v6i khach hang tiém nang, va thay vi duoc truc tiép cung cip nhu
trén cac trang web TMDT, thong tin ctia san phdm duoc tiép can toi ngudi tiéu dung
qua nhan xét, phan hoi, danh gia tiéu cuc hay tich cuc cua nhirng ngudi dung khac
dua trén chinh trai nghiém san pham cta ho. Piéu nay khién cho TMXH trg thanh
mot nén tang dang tin cay noi nguoi ding c6 thé dua ra cac quyét dinh mua sam dwa
trén phan hoi vé san pham tir nhitng mdi quan hé than quen (Lai, 2011). Viéc ban
san pham trén TMXH dugc thyc hién da kénh (nguoi ban gin duong lién két dan
ngudi mua dén cac trang TMPT khac) hodc ngay trén chinh nén tang TMXH, noi
khach hang co thé truc tiép Xem san phélm, tu van, dat hang va thanh toan tryc tiép.
C6 thé thiy, TMXH duogc dic trung boi tinh x4 hoi va cong dong.

Thuong mai qua MXH c6 thé duoc phan loai thanh ba xu hudng chinh: thém
cac tinh nang thuong mai vao cac cong cu truyén thong xa hoi nhu dich vu MXH
(Social Networking Services - SNSs), thém céac tinh ning truyén thong xa hoi vao
cac trang TMPT nhu Amazon va viéc cac cong ty truyén thong str dung ngay cang
nhiéu phuong tién truyén thong xa hoi dé cai thién hiéu suat hoat dong kinh doanh
nhu dich vu khach hang (Liang & cdng su, 2011; Ng, 2013).

Ngoai ra, do su phd bién va phat trién ciia cac cong cu truyén thong xa hoi,
ngudi tiéu dung hién nay dugc huong loi tir TMXH do c6 thé twong tac truc tiép
v6i nhitng nguoi tiéu dung khac; day 1a nén tang ma moi ngudi c6 thé danh gia san
pham, tir d6 anh huéng dén quyét dinh mua hang tryc tuyén va trai nghiém mua
sam cuia nguoi tiéu dung (Kim & Park, 2013; Wang & Zhang, 2012; Liang & cong
su, 2011; Cecere & cong su, 2010). Cac cong ty cling dugc hudng lgi tr TMXH
vi ho c6 thé phat trién cac méi quan hé chit ché hon v6i ngudi tidu ding, gitt chan
khach hang hién tai va tim kiém khach hang méi (Hajli, 2014), dat dugc nhitng muc
tiéu nhu ting doanh s6 ban hang va gitip ngudi tiéu dung hinh thanh long trung
thanh voi cong ty théng qua nang cao chat lugng cac mdi quan hé (Hajli & Sims,
2015; Hajli, 2014; Amblee & Bui, 2011; Michaelidou & cong su, 2011). Do do,
TMXH c6 thé coi 1a mot trong nhitng linh vire quan trong nhat ctia hé thong thong
tin va nghién ciru tiép thi trong giai doan nay (Hajli, 2014). Trong méi truong kinh
doanh day thach thirc ngay nay, cac cong cu truyén thong xa hoi da dugc sir dung
tich cuc trong cac cong ty dé gidi thiéu truc tuyén DN va dat dugc cac gia tri tiép
thi (Stephen & Toubia, 2010). Nhu vay, TMXH da tao diéu kién dé tang cuong giao
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tiép gitra cac DN va khach hang, tao cach tiép can sang tao dé thay doi thuc tién
kinh doanh. Hiéu biét thém vé hién twong TMXH Ia diéu can thiét dé cac cong ty
dat duoc cac gia tri tiép thi co6 lg1 trong moi truong kinh doanh s6 hién nay.

2.2 Phwong phdp nghién ciru

Dé 1am sang to van dé nghién ctru, nhom tac gia tim hiéu, thu thap va tong hop
cac nghién ciru di trude dé chi ra van dé cap thiét cua dé tai nghién ctru cling nhu
diém moi trong bai viét nay. Sau d6, nhom tac gia ap dung phuwong phap nghién
ctru tai ban, diéu tra cac sd liéu, bao cdo tir cac td chirc nhu Google, Facebook,
eMarketer, Statista,... dé lam rd thuc trang va xu hudng phat trién cta thuong mai
trén MXH ¢ mot s6 qudc gia trén thé gidi va Viét Nam nhitng nim gan day, tir d6
phan tich diém manh, diém yéu, co hoi va thach thirc dé dwa ra mot sé giai phap
gitip phat trién thi truong nay tai Viét Nam.

3. Két qua nghién ciru
3.1 Thuwc trang thwong mai xa hi trén thé gidi

Theo Bao cdo ciia Grand View Research (2021), thi truong TMXH toan cau
duoc dinh gid & mtc 474,8 ty USD vao nam 2020 va ti 1¢ tang trudng kép hang nam
tir 2021 dén 2028 duogc du bao 1a 28,4%. Quy mo thi truong duoc ki vong dat muc
3369,8 ty USD vao cudi chu ki dy béo, tirc ndm 2028. Sy tham nhap ngay cang
manh mé& ctia cic nén tang MXH vao doi séng ctia mdi c4 nhan d3 tao diéu kién cho
thi trudng TMXH phat trién. Bén canh do, su gia ting trong s6 lugng cac nén tang
MXH tich hgp cac chirc nang TMPT ciing dugc ki vong s€ anh huong tich cuc 1én
tiém nang phat trién cua thi trudng nay.

Bao cdo cua Statista (2018) vé TMBPT trén MXH da chi ra rang, trong sd 100
nguoi tré thude do tudi tir 18 dén 34 & Hoa Ky thi co dén 48 ngudi di ting thuc hién
hanh vi mua sim trén MXH. Khi su ton tai ctia cac nén tang MXH dang tro thanh
mot phan khong thé thiéu trong cudc séng hang ngay va xa hoi dang duoc chimg
kién su chuyén dich ngay cang rd rét hon trong cach thirc cung cip hang hoa, dich
vu ctia cac DN trén toan thé gigi. MXH gio day khong chi con 1a noi két ndi nguoi
tiéu dung v6i nhau ma con gitr vai tro két néi DN véi chinh nhimg khach hang tiém
nang cia minh. Hon Y5 nguoi dung Internet tai Hoa Ky stt dung MXH nhu mdt cong
cu dé tim hiéu thém vé san pham va dich vy trudc khi dua ra quyét dinh mua hang
va 58% trong s6 nhirng ngudi mua hang cho rang quyét dinh mua hang ctia ho chiu
anh huong nhat dinh tir MXH (Statista, 2018).

Trudce sy bung nd cta linh vuc TMPT, dic biét dudi sy anh huong cua dai dich
COVID-19, cac nén tang MXH d4 c6 nhitng cai tién dé nang cao trai nghiém mua
sam cua khach hang trén chinh nén tang cia ho. Tiéu biéu nhu MXH Twitter vao
thang 2/2021 da tht nghiém nat “Mua hang ngay” ngay trén bai dang dinh kém
thong tin vé san pham va murc gia (TechCrunch, 2021). Pai dién cua Twitter khiang
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dinh ho d3 chuén bi nhiéu ké hoach nham thac déy TMPDT trén nén tang MXH nay
va cho biét trong tho1 gian téi s€ co nhiéu thu nghiém hon nira duoc thuc hién.

Trong s cac khu vuc duoc dua vao nghién ciru ¢ bao céo trén cta Statista nam
2018 (bao gdm Bic My, Chau Au, Chau My Latinh, Chau A Thai Binh Duong,
Trung Pong va Chau Phi), khu vuc Chau A Thai Binh Duong dugc dy bao c6 mirc
tang truong nhanh nhét trong khoang thoi gian tir 2021 dén 2028. Piéu nay dya vao
hai yéu té chinh, mot 1a sy phd bién rong rii ctia cac nén taing MXH va hai 13 su gia
tang s6 lugng nguoi dung dién thoai thong minh va MXH, dic biét & cac nudc dong
dan s6 nhu Trung Qudc va An Do.

Trong bao cao cua eMarketer vé TMXH nam 2021, tai Trung Quéc, doanh sb
ban 1é tir cac nén tang MXH dat 363,26 ty USD, gap 10 lan so véi con sb ctia Hoa
Ky (36,09 ty USD). Doanh s6 tir TMDT trén MXH nam 2021 dugc du doan chiém
dén 13,1% tong doanh s tir TMDT néi chung cia Trung Quéc (Insider Intelligence
& eMarketer, 2021). Diéu nay cho thay c6 su phan héa rd rang trong tiém ning phat
trién TMXH gitra cac qudc gia va ving lanh tho trén thé gidi.

Phén khiic ban 1¢ tryc tiép tir DN t&i ngudi tiéu dung (B2C) chiém xap xi 53%
thi phan TMXH vao nam 2020 va tiép tuc cho thay su ting truong déang ké trong
nhing nam tiép theo. Trén nhitng MXH nhu Facebook, ngudi ban hang sé quang ba
san pham va dich vu téi mot nhém ngudi ding quan tdm dén san pham. Diéu nay
s& t0i wu hoa co hoi thu hut cac khach hang tiém nang.

3.2 Thuwc trang thwong mai xa hji tai Viét Nam
3.2.1 Céc nhan 6 thic d‘cfy sy phat trién cua thi truong thuong mai xa hoi tai Viét Nam

Khu vic Chau A néi chung va Dong Nam A noéi riéng hoi tu rat nhiéu cac yéu to
thuan loi cho phat trién TMPT va diéu nay da duoc chimg minh boi sy ting trudng
lién tuc cuia TMDT tai cac nudc trong khu vuc vao nhitng nam vira qua. Cung chung
xu hudng véi cac nude trong khu vuc Pong Nam A, tai Viét Nam, TMPT dang 1a
mot trong nhitng nganh chimg kién su ting truong bat pha, dwa Viét Nam tro thanh
mot trong céc thi trudng tiém nang trong khu vuc. Theo s6 liéu tir Sach tring TMDT
Viét Nam nam 2020, tbc do tang truong cua doanh thu TMDT trong vong 5 nam
(2015-2019) ludn giit & muc cao, tir 23%-37%. Doanh thu thyc t& nim 2019 dat
10,08 ty USD, chiém 4,9% so voi téng murc ban 1¢ hang hoa va doanh thu dich vu
tiéu dung ca nudc (Cuc Thuong mai dién tir va Kinh té sd, 2020).

Sy 6n dinh trong ting truong kinh té chinh 13 yéu té thic day cho su ting truong
cua TMDT tai Viét Nam. Theo Téng cuc Théng ké, dudi su tac dong cua dai dich
COVID-19, tang truong GDP cta Viét Nam giam xuéng ro rét, tr mac 7,02% nam
2019 xubng 2,91% nam 2020. Tuy nhién, néu so sanh véi cac nude khac trong khu
vuc va trén thé gidi dua trén s6 liéu tir IMF (International Monetary Fund, 2020),
dic biét 1a cac qudc gia phat trién, ting truong GDP duong ¢ Viét Nam nam 2020
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chinh 1a mot thanh cong trong qué trinh thuc thi nhiém vu kép cua Chinh phu la
tang truong kinh té song song voi phong chong dich bénh. Trong d6, doanh thu tir
khu vuc Dich vu chiém dén 41,63% trong téng co cau GDP, voi doanh s6 ban 1¢
hang hoa dat 3996,9 nghin ty VND, tdng 6,8% so v&i nam 2019 trong khi cac dich
vu khéac cting nhém giam manh (Tong cuc Thong ké, 2020). Thi truong ban 1¢ dang
ngdy cang khang dinh dugc chd ding ciia minh, dic biét 1a ban 1é tryc tuyén do
thoi quen tiéu dung ctia ngudi Viét Nam dang chuyén dich tir mua sdm truyén thong
sang mua sam tryc tuyén. Dich COVID-19 ciing gop phan dang ké va su chuyén
dich nay, boi co dén 41% nguoi s dung cac dich vu kinh té s6 nam 2020 1a nguoi
ding mé&i va gan nhu tat ca trong s6 ho déu co y dinh tiép tuc sir dung cac dich vu
nay ngay ca khi dich bénh chim dit (Google, Temasek, Bain & Company, 2020).

Song song v&i sy phat trién cia TMDT chinh 12 sy xuit hién cia TMXH, linh
vuc dang phat trién va cho thdy nhiéu tiém ning canh tranh do tinh chat phan manh
cua cac nganh ban 1¢ va dich vu.

74
57 57
52 52
36
I ——
Website TMPT Dién dan’ MXH Cac img dung TMDT Hinh thic khac
di dong

-] 0
L= -

A

hang true tuyen (%)
3

& ow
(=S =

(")
(=}

-
o

T¥ 1§ nguai mua
[ ]
o

(=]

m2018 m2019

Biéu @6 1. CAc kénh mua sim trwc tuyén caa Viét Nam (2018-2019)
Neuon: Cuc Thwong mai dién tir va Kinh té s6 (2020)

MXH anh hudng truc tiép toi sitc mua cta nguoi tiéu duing TMPT. Nguoi tiéu
dung di hinh thanh théi quen tham khao cac nhan xét vé san pham trén cac kénh
truc tuyén va MXH 12 noi dugc da sb nguoi tiéu dung lya chon dé doc nhan xét vé
san pham trudc khi dua ra quyét dinh mua hang, v6i 56% ngudi tiéu dung lya chon
dia chi mua hang truc myén dua vao nhan xét trén cac MXH, trang web TMDT
(Cuc Thuong mai dién tir va Kinh té s§, 2020). Bén canh d6, nhiéu nghién ctru ciing
d3 chimg minh dwogc sy anh huong cta tuong tac giira ca nhan trén MXH dén quyét
dinh mua hang cta nguoi tiéu dung (Xiang & cong su, 2016; Hajli, 2014). Vé phia
ngudi ban, khong it DN da nhédn ra tAm quan trong cta cong tac truyén thong trén
MXH, boi co dén 49% cac DN s hiru website/timg dung di dong st dung céc hinh
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thirc quang céo trén MXH - vuot xa cac hinh thirc khac nhu trén bao dién tu, tin
nhan/email hay cong cu tim kiém. Tinh hiéu qua cta hinh thirc quang céo trén MXH
cling dugc cac DN danh gia cao, dac biét, TMDT qua MXH dugc cac DN danh gia
cao nhat vé do hiéu qua cua hoat dong TMDT, véi su déng tinh cta 40% DN tham
gia khao sat cia Cuc TMPT va Kinh té s6 nam 2020.

3.2.2 Hanh vi nguoi tieu dung tham gia Thwong mai xd hoi tai Viét Nam

Theo Bao cao ctuia VinaResearch (2018), MXH da, dang va s€ 1a cong cu lam
viéc, giao tiép, két ndi, ung dung giai tri, nguén thong tin quan trong va la noi dién
ra cac hoat dong mua sim TMDT ddi véi nguoi tiéu dung Viét Nam. Sau nim 2020,
sO gid trung binh mot ngdy ngudi Viét sir dung dich vu Internet vi muc dich c4 nhan
1a 3,5 tiéng, theo nhu khao sat ciia Facebook, Bain & Company vé Nguoi tiéu ding
trye tuyén nam 2020. Pong thoi, khao sat ndy ciing chi ra rang st dung MXH la
hoat d6ng hang ngay duoc thue hién nhiu nhét trong sé cac hoat dong truc tuyén
ctia nguoi dung Internet Viét Nam. Cu thé, s6 thoi gian mot ngudi Viét Nam tir 16
tudi tré 1én str dung MXH trung binh trong mot ngay 14 2,12 gio, xap xi muc trung
binh cua toan thé gidi 1a 2,41 gio (Statista, 2020). Vi s6 nguoi dung ting nhanh,
Viét Nam dugc We are social & Hootsuite (2021) du bao 1a mot trong nhirng nudc
c6 toe do ting truéng MXH cao nhat nim 2021 véi tée d6 wdce tinh 1a 20%. Véi
cude gia Internet duge xép hang 1a ré thir 12 trén thé gidi (trung binh 11,27 USD/
thang) (Cable UK, 2021) cing nhimg tién bo vuot bac trong cong nghé vién thong
v6i diém nhan 1a viée trién khai thuong mai hoéa cong nghé¢ 5G nam 2020, toc do
tang trudng trén duge ky vong sé tiép tuc ting trong nhitng nam t6i. Nhirng con sd
trén da cho thay tiém ning ctia MXH tai Viét Nam trong twong lai gan, cung voi d6
khong thé khong nhac dén tiém niang cia TMDT trén cac nén tang MXH.

Trung binh, mot ngudi dung Internet tai Viét Nam sir dung dong thoi 3,7 nén
tang MXH khac nhau (Decision Lab, 2019), trong d6 Facebook 1a MXH duoc
str dung nhiéu nhit (97%), tiép do6 1a Zalo, Youtube va Instagram. Thoi gian truy
cap Facebook ciing nhiéu hon so voi muc sit dung MXH trung binh 1,42 tiéng
(VinaResearch, 2018). Ciing trong bao céo nay, ngudi dung chon MXH véi nhiéu
muc dich khac nhau nhung chu yéu 1a dé lién lac, két ndi (26,8%) va dé mua sdm
(9,6%). Theo Sach tring TMPT Viét Nam ndm 2020, cac mit hang dwgc mua nhiéu
chu yéu la mat hang tiéu dung nhanh nhu thoi trang, phu ki¢n, thiét bi dién tu, my
pham, d6 an,... Co cdu hang héa chimg kién mot sy thay ddi rd rét do anh hudng tir
COVID-19, khién luong thyc phdm mua béan trén mang Internet nim 2020 ting 1,8
lan, trd thanh mat hang dugc mua nhiéu nhét ddi véi nhitng nguoi thuc hién hanh vi
mua sdm trie tuyén 1an dau (Facebook, Bain & Company, 2020).

S6 nguoi so dung MXH thudc do tudi 18-34 chiém phéan 16n trong s6 nhiing
nhom tudi st dung MXH tai Viét Nam (We are social & Hootsuite, 2021). Trong
s6 nhitng ngudi tré ndy, sy xuét hién ciia nhitng nguoi tré duoc sinh trong khoang
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thoi gian tir nam 1995 dén nam 2010, hay con dugc biét dén véi tén thé hé Z (Gen
Z) - thé hé ctia cong nghé sd da mang dén nhitng thay ddi dang ké cho su phat trién
cua TMDT noi chung va TMXH néi riéng. Voi dac tinh ndi bat 1a sy linh hoat va
c6i md trong viée tiép nhan cac ludng thong tin méi, hanh vi mua sim cua nhiing
ngudi tiéu dung tré va tiém ning nay chi yéu dwa vao cam hing va sy coi mo trude
nhiing luéng thong tin ma ho don nhan trén Internet. Nhirng dic diém noi bat cia
mot thé hé ngudi tiéu dung méi nay chinh 13 diém mau chdt dé cac DN can nhic lai
chién lugc kinh doanh trong mot bdi canh canh tranh ngay cang gay git va ngudi
tiéu dung tré ngay cang khét khe hon trong viéc tiép nhan va st dung dich vu.

3.2.3 Cdach thirc trién khai hoat dong thwong mai xa hoi cua doanh nghiép

Nhu dé nhic dén 6 ph'?ln Co s¢ 1y luan, TMXH 1a mot nhanh tach ra tot TMDT,
tuy nhién, giita hai khai niém nay vén ton tai nhiéu diém khac biét dang ké vé muc
tiéu khai thac ctia DN, mdi quan hé v&i khach hang va cach thirc tuong tac véi 2
nén tang nay (Ali & cong sy, 2019). Khi str dung cac nén tang TMDT, DN mong
mudn cai thién murc d6 hiéu qua cua viéc kinh doanh san pham thong qua cac chién
lugc rat ngan thoi gian tim kiém san phdm va mua hang ciia khach hang, cai thién
hinh thirc ctia danh muyc san pham nham thu hat su cha ¥ cia khach hang va ting
d6 chinh xac ctia dé xuat san pham xay dung dya trén khuén mau mua sim trude d6
ctia ngudi tiéu dung. Trong khi d6, DN str dung TMXH dé tap trung vao cac muc
tiéu xa hoi nhu xay dung mang ludi quan hé¢ gitta nguoi ban va nguoi mua, hop
tac, chia sé thong tin, trai nghiém. Ngoai ra, trai véi cach thirc twong tac mot chiéu
trén cac nén tang TMDT (thong tin tir phia ngudi mua khong ¢ sdn dé khai thac),
TMXH cho phép cac DN chu dong tiép can véi nhitng danh gia, phan hdi va hd tro
khéch hang ctia minh mot cach dé dang.

Chinh vi nhiing diém khéc biét niy ma cach thirc trién khai 1y tudong cia cac
DN I phat trién song song & ca hai nén tang TMPT va TMXH. Trén cic nén ting
TMXH, DN déu tr manh vao céc hoat ddng quang cao va tuong tac thudng xuyén
v6i khach hang, trong khi tai trang TMDT can nghién ctru vé mat ki thuat dé niang
cao trai nghiém nguoi dung, giup cho quy trinh mua sdm tim kiém - thanh toan - van
chuyén dién ra hiéu qua nhat. Mot trong nhitng hinh thtrc twong ddi phd bién & cac
DN hién nay la gan duong din dén trang web TMDT trén trang TMXH cua chinh
DN dé. Quy trinh thanh todn va giao nhan hang hoa chuyén nghiép, an toan va hoan
thién hon tai cac trang TMDT la li do chinh cho su uu ai cua ca DN va nguoi tiéu
dung khi giao dich hang hoa. Tuy nhién, véi su cai thién khong ngurng cia cac nha
phat trién cac nén tang TMXH, ngudi tiéu dung c6 kha ning cao s& chuyén hudng
st dung hoan toan TMXH dé thuc hién hanh vi mua hang ciia minh do mtrc d¢ hi¢u
qua cao ma nd mang lai.

Trén thyec té, tai Viét Nam, ty 16 DN tham gia TMXH duoc théng ké gan nhu cao
gép d6i ty 18 DN kinh doanh TMPT, bao gdm cé cac DN hoat dong song song & ca
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hai nén tang nay (Cuc Thuong mai dién tir va Kinh té s6, 2021). Piéu nay c6 thé
dugc 1y giai bai mo hinh kinh doanh trén cac trang MXH twong dbi phu hop véi cac
DN quy md nhé va vira, giup DN giam thiéu mot luong chi phi 16n nho nhitng tinh
ning mién phi ca trang MXH. Tuy nhién, trude su thay d6i khong nging cua thi
truong va thi hiéu nguoi tiéu ding, cac DN ludn phai d6i mdi va cap nhat dé thich
nghi véi cac xu huéng ciia kinh doanh truc tuyén trén cac nén tang MXH hién nay.
3.2.4 Xu huong phat trién cua thi truwong thwong mai xd hoi tai Viét Nam

Bao c4do e-Conomy SEA 2019 cua Google va Temasek du doan thi truong
TMXH cua Viét Nam s€ tiép tuc tdng trrong manh trong thoi gian to1, voi tde do
tang truong hang ndm kép cua giai doan 2015-2025 14 49% va quy mo thi truong
duy kién dat 23 ty USD vao nam 2025. Khi do, Viét Nam duoc du bao sé tro thanh
nuée cd quy mé TMDT 16n thir hai tai Dong Nam A, chi sau Indonesia vé6i tong quy
mo thi truong 82 ty USD.

Theo khao sat cua Hiép hdi TMDT Vi¢t Nam (2020), ndm 2019, khoang 39%
DN dugc khao sat cho biét c¢6 tham gia kinh doanh trén dién dan va MXH. Ty 18 nay
thip hon khong dang ké so vai ty 16 42% DN ban hang trén website, nhung lai cao
hon déng ké so véi ty 1¢ 17% DN ban hang trén cac san giao dich TMDT. Pang chu
¥, ty 1¢ DN ban hang thong qua TMXH dang c6 xu hudng tang (tang 3% so vdi ndm
2018), con ty 1¢ DN ban hang trén website lai c6 xu hudng giam (giam 2% so véi
nam 2018). Trong khi d6, vé phia ngudi tiéu dung, theo bao cao cua Cuc Thuong
mai dién tir va Kinh té s, khoang 57% nguoi dugc khao sat cho biét ho c6 thuc hién
mua sam qua dién dan va cac trang TMXH.

Xu huéng chung cho thdy TMXH dang ngdy cang tré nén phd bién va duogc
nhiéu ngudi Viét Nam str dung. Theo We are social & Hootsuite (2021), luong
nguoi ding MXH thudng xuyén ¢ Viét Nam tinh dén thang 01/2020 1a 65 triéu
nguoi, chiém 67% tong dan so. S6 luong nay tang thém 5,7 triéu ngudi ding (tirc
9,6%) so v6i thoi diém thang 01/2019. Véi sb luong ngudi dung dong dao va hoat
dong tich cuc, MXH dang va sé tiép tuc dong mot vai trd quan trong v6i hoat dong
c6 yéu t6 TMPT.

Tai toa dam “Thuong mai dién tur trén mang xa hdi tai Viét Nam: mot s6 van dé
phap 1y, t6 chtrc ngay 23/3/2021, dai dién VCCI nhan dinh TMDT tai Viét Nam
hién dang trong giai doan bung nd voi ting trudong hang ndm & muc rat cao. Ngoai
cac website va san giao dich TMDT thi hoat dong giao dich, mua ban hang ho4,
dich vu thong qua phuong tién 1a MXH hién ciing dang thu hut sé luong rat 16n cac
ca nhan, DN. Ong Pau Anh Tuén, Truéng Ban Phap ché, Phong Thuong mai va
Cong nghiép Viét Nam cho rang véi tbe do phat trién nhanh chong cta kinh té s6 va
Internet thi duong nhu nhiéu van dé vé phap 1y dang bi chong lan (Phong Thuong
mai va Cong nghiép Viét Nam, 2021a). Theo do, vé mit phap 1y cac khudn khd cho
hoat dong TMDT va hoat dong TMXH di duoc xay dung chu yéu tir nam 2013.
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Tuy nhién, do cac quy dinh nay duoc xay dung trong giai doan dau phat trién cua
thi truong TMDT, rat nhiéu van dé chua duoc dé cap hodc dugc quy dinh rat chung
chung, chi mang tinh nguyén tic nén gy kho khan trong qué trinh ap dung. Hon
nira, do thuc tién hoat dong TMPT phat trién qua nhanh nén nhiéu quy dinh da tro
nén lac hau. Chinh vi vay, phap luat vé quan 1y ca TMPT va TMXH dang dugc ra
soat va du kién stra doi trong thoi gian t4i.
4. Phan tich SWOT thwong mai xa hgi tai Viét Nam
4.1 Piém manh
Kha néng tiép cdn

Piém manh 16n nhat cia TMXH 1a kha nang tiép can rong rai. Trudc ddy, mua
sam c6 nghia 1a phai di dén mot dja diém nhét dinh, trong thoi gian nhat dinh dé
mua dugc san pham dé. Gid ddy, voi TMXH, ngudi mua c6 thé tim kiém, nim rd
thong tin vé san phim va mua sam ngay tai nha, vao bat ky thoi diém nao trong
ngay. Su ra doi cta Internet di khién mot lwong 16n nguoi tiéu dung roi xa TV, radio
va bao chi dé chuyén sang ding may tinh, dién thoai, khién cho viéc mua sim qua
MXH cang dé& dang. Ong D3 Hiru Hung, Giam déc diéu hanh ACCESSTRADE
Viét Nam, da chira réng “Thuong mai trén mang xa hdi co thé dién ra moi luc moi
noi va rat da dang hoat dong. Hién nay, chung ta di c6 cic nén tang va cong cu cho
S-commerce, vi vy diéu can lam l1a khién nguoi tiéu dung trd nén quen thudc hon
v6i1 hinh thte nay” (Bao dién tor Bang cong san Vi¢t Nam, 2020).

Gid twong doi thap

Mot diém manh khéc cia mua sam trén MXH 12 gia cac san pham c6 xu huéng
thip hon so véi cac kénh ban 1¢ truyén thong. Ly giai cho diéu nay 1a viec TMXH
thuong lién quan dén viée ngudi ban twong tac truc tiép véi nguoi tiéu dung, cét
b6 nhitng khau trung gian nhu nha phan phdi. Hon thé nita, cac cira hang TMXH
thuong c6 tong chi phi thip hon dang ké so voi cac cira hang truyén thong boi vi
DN c6 thé giam thiéu tdi da chi phi thué mit bang va nhan cong.

4.2 Diém yéu
Tinh dac thu cua nganh

C6 thé thay, mot s6 san pham dé dang duoc mua qua MXH hon nhitng san pham
khac (nhu sach, dd dién tir va do dung nha bép). Cac san pham nay c6 xu huéng dé
ban hon thong qua cac cira hang truc tuyén, vi ngudi tiéu dung gan nhu biét minh
mong doi diéu gi. Tuy nhién, mot sé mat hang tiéu thu qua MXH it phd bién hon,
vi du nhu d6 noi that. Nguoi tiéu dung rat kho mua dd noi that truc tuyén do lo ngai
khong biét liéu san phdm c6 phi hop véi tong thé ngdi nha cta minh hay khong,
chat lidu nhu thé ndo va cam giac khi tiép xtc tryc tiép voi san pham ra sao. Ngudi
tiéu dung s& c6 xu hudng tim kiém cac san phdm minh can trén Internet trudc, sau
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d6 s& t6i cac cira hang trung bay d6 ndi that va thuc hién mua hang ngay tai cira
hang. Tuy nhién, trong twong lai, néu cac nén ting MXH, TMPT tng dung cac
cong nghé thuc té ao (Virtual Reality - VR), thuc t& 4o ting cudng (Augmented
Reality - AR) dé tang trai nghiém mua sam cua khach hang thi diém yéu nay hoan
toan c6 thé duoc khéc phuc.

4.3 Co hgi
Thi trieong dang phdt trién

Khi mtrc gia phai tra dé co thé sur dung dich vu Internet va thiét bi dién tur giam,
chung ta c6 thé ky vong khdi lvgng mua sim truc tuyén ting 1én theo quy luat cung
cau trong kinh té hoc. Piéu nay ciing twong tu véi sd luong ngudi sir dung MXH.
Trong boi canh chuyén d6i s6 ctia nén kinh té Viét Nam hién nay, v6i nhirng diéu
kién thuén loi dé tham gia mua sam truc tuyén, thi truong TMXH cho théy nhitng
tin hiéu tang truéng manh mé hon trong tuwong lai, dac biét dudi anh hudng cua dai
dich COVID-19.

S6 liéu cta Sach tring TMPT Viét Nam 2020 da cho thay wu thé cia TMXH so
v6i TMPT truyén thdng. Ty 1 ngudi mua hang truc tuyén nam 2019 Iya chon cac
website TMDT giam 3 rét so voi ndm trude do, tir 74% xudng 52%. Trong khi do,
ty 1¢ khach hang lya chon mua sam trén cac dién dan, MXH tang manh, tir 36% 1én
57%, tuong duong vai ti 1€ nguoi tiéu dung tai cac ung dung TMDPT di dong (Cuc
Thuong mai dién ttr va Kinh té s6, 2020).

Nhitng nguoi co suwc anh hwong

Hién nay, mot sb ngudi dung Internet st dung luong ngudi dang theo ddi dé
quang cdo cac hang hoa va dich vu khac nhau. Nhitng nguoi c6 stc anh huong nay
mang dén nhiéu co hi tiép thi va quang cao cho nhimg nguoi ban hang trén MXH.
Vi viée phuong tién truyén thong xa hoi tré thanh mot phan quan trong trong cudc
sdng hang ngay, nhitng ngudi ¢6 anh hudng s& ngay cang dong vai trd quan trong
trong cach san pham dugc tiép cin v6i nguoi tiéu dung. Vi tinh chat lan téa cua
MXH, cac ctra hang TMXH s€ c6 co hoi tdt nhat dé tan dung loi thé nay. Trong
budi toa dam truc tuyén véi chi dé “Thuong mai dién tir trén mang xa hoi trong
ASEAN” dién ra trudc thém sy kién Vietnam Venture Summit vao cudi nam 2020,
6ng Vineeth Dhruvan, Téng Giam dbc Starcom thudc tip doan Publicis Groupe
nhan manh “TMBT trén MXH dam nhiém vai tro gitp ting twong tac va truyén tai
thong tin san pham tir ngudi ban dén gan hon véi khach hang tiém ning, tao dung
su gan két giira hai bén. Viéc st dung cac hinh thic truyén théng qua KOL (key
opinion leader - ngudi c6 tim anh huéng) hay KOC (key opinion consumer - nguoi
tiéu dung c6 tdm anh hudng) cling giup DN dat dugc lugng tuong tic cao hon va
c¢6 nhiéu khach hang tiém ning hon” (Béo dién tir Pang cong san Viét Nam, 2020).
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4.4 Thach thirc
Nhiéu doi thii canh tranh

C6 thé thdy, rao can gia nhap vao thi truong TMXH tuong ddi thip, day c6 thé
1a mot diém manh, nhung no ciling gdy ra méi de doa dang ké cho nhitng nguoi
ban hién tai. Diéu nay 1a do moi ngudi & bt ky ddu déu dé dang trién khai cira
hang m&i cia minh trén MXH va canh tranh véi cac DN mua sam truc tuyén khac.
Tuy yéu td canh tranh nay khong anh huong dén sy thanh cong cua thi trudng
TMXH néi chung, nhung né duoc dy doan sé& anh huong khong nho dén cac DN
ban 1€ nodi riéng.

Ruii ro lvra dao

Nghién ctru thi truong cta Vinaresearch (2018) cho thiy trong sé 776 mau khao
sat, co dén 48,1% nguoi dugc hoi phan hoi réng da bi Itra khi thuc hién hanh vi mua
sam trén MXH. Theo do, rui ro trong chat lugng hang hoa 1a hinh thtrc lira dao pho
bién nhat. Khi nguoi tiéu dung khong hai long v6i san pham do chat lugng khong
nhu nguoi ban cam két, ho khong thé nhan dugc bdi thuong, noi cach khac, quyén
lgi ciia nguoi ti€u dung da bi vi pham nghiém trong. Rui ro trong thanh toan cling
1a mot van dé ndi com khi mua sdm truc tuyén. Mua hang trén MXH duoc thuc
day boi cac khoan thanh toan k¥ thuat sd, lién quan dén thé tin dung hodc thé ghi
no, chuyén khoan ngan hang hoac tién dién tr. Viéc thanh toan nhanh, hiéu qua va
an danh da tao diéu kién cho MXH tré thanh muc tiéu 16n cho nhirng ké 191 dung
nhing k& hé trong thanh todn truc tuyén dé truc loi cho ban than. Piéu nay 1a do cac
nén tang MXH van chua phat trién nhiéu co ché bao vé, danh gia chat luong, xép
hang uy tin danh cho nguo61 ban cling nhu nguoi mua, lam ndy sinh cac giao dich
van chua duoc ching thyc 1d rang va cac sy cd trong mua ban truc tuyén.

Lo ngai vé co so dir li¢u

Kha nang xay ra sy ¢ khi mua sim truc tuyén la tuong ddi cao, dic biét 1a khi
lién quan dén dit liéu ngudi dung. Mua sdm tryc tuyén yéu cau ngudi tidu dung cung
céip nhiéu dit liéu nhay cam, bao g@)m chi tiét thanh toan, dia chi va céc thong tin ca
nhan khac. Nhiéu vu viéc gan ddy lién quan dén hanh vi thu thap dir liéu mot cach
bét hop phap cua ngudi dung MXH rdi ban lai cho cac bén thir ba da tao nén tam 1y
e de khi st dung MXH va tién hanh cac hoat dong mua sam truc tuyén ctia mot bo
phan khong nho ngudi tiéu ding. Theo 6ng Pau Anh Tuan, Truong Ban Phap ché
VCCI, “Mdt s6 nghién ctru gan day cua VCCI cho thay hién nhiéu quy dinh quan
ly théng qua diéu kién kinh doanh cap gidy phép hoat dong trén mdi truong mang
con nhiéu bat cap; van dé bao ho tai san s& hitu tri tué ddi vai cac loai tai san trong
kinh té s6 chua thuc su 16 rang, hi€u qua; cac mo hinh kinh doanh, dich vu trén nén
tang kinh té sb phat trién kha nhanh, nhung lai chwa c6 nhiéu bién phap quan Iy...”
(Phong Thuong mai va Cong nghi€p Viét Nam, 2021b).
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Bang 1. Phan tich SWOT thi trwong Thwong mai xa héi

Piém manh

biém yéu

Kha néng tiép cdn: sy sin c6 va uu tién
sir dung cua nguoi ding véi cac nén tang
MXH

Gid twong doi thap: gi4 san pham thap hon
s0 v&i san pham bay ban & cira hang truyén
thdng do ngudi ban duoc giam thiéu chi phi
thué ctra hang

Tinh ddic thi ciia nganh: mot s6 san pham
dic thu nhu d6 noi that can nguoi mua phai
t6i true tiép dé tryc tiép cham va cam nhan
chat liéu, dong thoi can nhéc vé viée lidu
san pham c6 hai hoa véi toan bo khong gian
ctia ngdi nha trude khi quyét dinh mua san
pham; tuy nhién diéu nay hoan toan c6 thé
duoc khic phuc nho vao cong nghé thyc té
4o (Virtual Reality - VR), thuc t& 4o ting
cuong (Augmented Reality - AR)

Co hoi

Thi trwong dang phdt trién: nho vao muc
cudc phi Internet giam, do phu cuia MXH,
nén kinh té s6 Viét Nam

Nhitng nguoi c6 sicc dnh hwéng: tinh chat
lan toa cia MXH mang dén nhiéu co hoi

Thach thie

Nhiéu déi thii canh tranh: rao can gia nhap
thi truong tuong d6i thap

Lo ngai vé co sé dir liéu: nguy co 10 1i dit
liéu c4 nhan khién khach hang e dé khi mua
sam, dic biét 1a thanh toan trén cac nén tang

tiép thi va quang céo TMXH

Nguon: Tong hop ciia nhém tdc gia
5. Pé xuat giai phap phat trién thi trweong TMXH tai Viét Nam

Dua vao muc 3.2, thuc trang thi truong TMXH tai Viét Nam, co thé théy su phat
trién manh mé& cia thi truong TMPT ciling nhu TMXH trén toan thé gidi va cu thé
1a Viét Nam. Tuy nhién, nhu cac nhuogc diém va thach thirc vé TMXH di dugc néu
ra, van con nhiéu bat cap can khéc phuc va cai thién. Chinh vi vay, nhom tac gia dé
xuat mot sd giai phap nham hoan thién hon cho thi truong TMXH.

5.1 Thiét lap moi trwong phdp Iy chdt ché

Moi truong phap 1y vé TMXH, ciing nhu cac nganh khac duoc hinh thanh va
phat trién tir hé thdng 1ap phap ctia hé théng chinh tri. Khuon kho phap 1y can duoc
ra soat dé co cac diéu chinh, thay do6i cho phi hop vdi cac giai doan phat trién cia
dat nudc, ciing nhu phi hop v6i xu huéng cong nghé va luat phap qubc té. Co thé
thdy hién nay do TMXH van con la nganh méi nén luat phap chua thuc su chit ché
va con nhitng bat cap. Cac chinh sach nham hd tro phét trién thi trudng cong nghé
thong tin va TMXH can duoc bd sung va xdy dung, trong d6 dic biét chi y dén viée
hd trg vé chinh sach thué, 14i suét vu dai cho vay ddi vi cac DN dich vu dé thue
hién tmg dung TMXH. Céc s6, co quan ban nganh can thuong xuyén to chirc cac
hoat dong thanh tra lién nganh vé linh vuc TMXH; tai cac dia phuong cling nhu
t6 chtic cac hoat dong ra soat, kiém tra hang nim dé nam vimg tinh hinh phat trién
TMXH trén dia ban, 1am co s& cho viéc trién khai chinh sach va thuc thi phap luat
vé TMXH dugc tot hon.
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5.2 Khuyén khich dp dung phwong ti¢n thanh todn trwc tuyén

Xét thuc té & cac DN cling nhu xa héi hién nay, viéc ing dung thanh toan dién
tr con nhiéu han ché va chua dugc pho bién rong rai. Thoi quen dung tién mit van
in sdu trong tAm tri ctia dai da s6 nguoi dan, vi thé cho du cong nghé ap dung cho
viéc thanh toan d cai tién thi lugng giao dich thanh toan dién tir van con han ché
dan dén ty 1¢ ap dung thanh toan tryc tuyén van chua cao. Mudn khach hang mua
sam tryc tuyén nhiéu hon thi cac phuong thirc thanh toan truc tuyén thay cho tién
mat phai dugc ap dung rong rai bang vi¢c phat trién cac cong cu thanh toan online
trén di dong, ting tién ich, su thuan loi va dé st dung. Chinh phu va truyén thong
can tuyén truyén van dong ngudi dan thanh toan dién tir, st dung thé tin dung, vi
dién tu,... dé dan dan lam quen voi hinh thirc thanh toan hién dai, thay d6i thoi quen
dung tién mit.

5.3 Phdt trién linh viee chuyén phdt hang héa (logistics)

Nha nuéc nén tang cuong dau tu cho bén cang, hang khong, ga tau, cang bién, hé
thdng xe khach, xe buyt,...; xay dung quy hoach phat trién logistics cho cac tinh va
toan qudc, gin két quy hoach phat trién hé thong co so ha ting véi quy hoach phat
trién nganh dich vu logistics; d@)ng b co so ha téng k¥ thuat phuc vu cho hoat dong
logistics trén toan quéc, tao moi truong kinh doanh thuan lgi cho cac DN, nhim
nang cao hiéu qua kinh doanh logistics cua ciac DN ciing nhu tao diéu kién phat
trién cho thuong mai n6i chung ciing nhu TMXH néi riéng.

6. Két luan

Nhitng diéu kién ¢ thoi diém hién tai 13 co s¢ dé khang dinh TMXH tai Viét Nam
c6 tiém nang phat trién rat 16n trong thoi gian sap t6i va su ting truong nay dong
nhat v6i cac du bao tai cac qubc gia khac trén thé gidi. Su ting truong ndy sé dem
lai 1oi ich cho tit ca cac bén truc tiép tham gia vao TMXH ciing nhu gian tiép dem
lai ngudn thu goép phan cai thién ngan sach nha nuéc. Tuy nhién, diéu nay chi c6
thé dat duge khi linh vuc nay chiu su quan ly chat ché tir cac bén co tham quyén dé
c6 thé dam bao quyén loi va nghia vu cic bén tham gia, gop phan tao nén mot moi
truong thuong mai an toan, hiéu qua va phat trién bén virng. Nghién ctiru nay gop
phan hé thong hoa cac khai niém lién quan dén TMXH va cung cip nhing thong
tin vé thue trang TMXH ciing nhu cic nghién ctru trude ddy nham gitp c6 cach tiép
can tong quat vé mang TMXH day tiém ning.
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