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Tém tat: Dai dich COVID-19 di lam thay doi dang ké hanh vi mua sam truc tuyén
clia nguoi tiéu ding Viét Nam. Nghién ctru ndy nham kham phé cac nhan t6 anh
huong téi hanh vi mua sam truc tuyén cua sinh vién cac truong dai hoc Ha Noi trong
bdi canh dai dich COVID-19. Bai viét phan tich anh huong cta 7 yéu td gdm: thai
dd, chuan muc chu quan, nhan thac kiém soét hanh vi, rii ro cam nhan, niém tin,
chat luong cua trang web va gid ca dén hanh vi mua sim truc tuyén cua gidi tré. SO
liéu nghién ctru dugc thu thap qua mang Internet tir 270 sinh vién dang hoc tai cac
truong dai hoc cua Ha Noi trong thang 01 nam 2021. Két qua nghién ctru cho thay
ngoal yéu to ru1 ro cam nhan, 6 yéu t6 con lai co tac dong cung chleu to1 hanh V1 mua
sam truc tuyén cua nguoi tiéu dung. Nghién cu’u cung cap mot sb ham y vé chinh
sach nham phat trién hoat dong ban 1é tryc tuyén tai Viét Nam.

Tir khéa: COVID-19, Hanh vi mua sdm truc tuyen, Sinh vién, Ha Noi

FACTORS AFFECTING ONLINE SHOPPING BEHAVIOR OF
HANOI UNIVERSITY STUDENTS IN
THE CONTEXT OF COVID-19

Abstract: The COVID-19 outbreak has considerably changed the online
shopping behavior of Vietnamese consumers. This study aims to explore the
factors influencing the online shopping behavior of Hanoi university students
in the context of COVID-19 pandemic. The study analyzed the effect of seven
factors: attitude, subject norm, perceived behavioral control, perceived risk, belief,
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website quality, and price on online shopping behaviour of young Hanoians. The
data were collected from 270 Hanoi university students, who responded fully to a
questionnaire-based survey through the Internet in January 2021. The results show
that excluding perceived risk, six remaining factors were found to have a directly
positive impact on online shopping behavior of university students in Hanoi. The
research also proposes some implications to help improve the performance of
online retailers in Vietnam.

Keywords: COVID-19, Online Shopping Behaviour, University Students, Hanoi

1. Pit van dé

Vi su bung nd cua thi truong thuong mai dién tir, mua sam truc tuyén duoc
nhan dinh 1a mot phuong thirc giao dich hiéu qua. Pdi voi doanh nghiép, ban hang
qua mang duoc coi 1a mot kénh phan phéi hiéu qua, giup x6a bo cac rao can vé mit
dia ly, mé rong nhom khach hang tiém ning, ciing nhu giam thiéu cac chi phi kinh
doanh nhu thué mit bang, nhan su, tiép thi. Di v6i ngudi tiéu dung, mua sim truc
tuyén dem lai nhiéu loi ich nhu tiét kiém thoi gian va cong sitc mua tai cac ctra hang
truyén théng, c6 thé mua sdm moi luc moi noi va c6 nhiéu sy lva chon vé cac mit
hang, d& dang tim kiém thong tin vé san pham, c6 thé so sanh gia ctia cac nha cung
cap khac nhau. Vi vay, mua sim truc tuyén dang 1a mot xu huéng méi cta hanh vi
mua sam va da thuc sy bung nd trong thé ky 21 (Bui, 2018).

Trong thoi ky dinh diém cua cudc khung hoang COVID-19, khi nhiéu quéc
gia trén thé gii ap dung cac bién phap phong toa, gia tri giao dich tai phan khuc
thuong mai sd dat khoang 4,2 triéu USD trong nam 2021, twong duong voi mirc
tang truong la 8,76% so voi nam 2020. Luu lugng truy cdp thuong mai dién tir ban
1é toan cau dat mirc ky luc 22 ty luot/thang, véi nhu cau dic biét cao ddi véi cac mat
hang tho1i trang, dién tu, dd choi va sach (Statista, 2021).

Tai Viét Nam, thi truong mua ban truc tuyén di phét trién trong nhimg nam
gan day nhung hinh thirc mua sim truyén théng van con duoc nhidu ngudi dan wa
chudng. Tuy nhién, tinh hinh d& hoan toan thay d6i ké tir dai dich COVID-19. Véi
sd ca lay nhiém trong cong dong khong ngimg gia tang, Chinh phu da ap dung bién
phap gidn cach xa hoi ¢é dam bao an toan stic khoe cho nhan dan, nguoi tiéu ding
cling han ché di mua tai cac cira hang truyén théng nham giam thiéu nguy co lay
nhiém. Ty 1& nguoi dung Internet tham gia mua sam truc tuyén di ting tir 77% trong
nam 2019 1én 88% nam 2020 (Sach tréng thuong mai dién tr Viét Nam, 2021).

Mua sdm truc tuyén cang phat trién, cac yéu td tac dong 1én hanh vi mua sam
truc tuyén ctia ngudi tiéu dung ngay cang da dang. Nghién ctru vé cac yéu td tac
dong dén hanh vi mua sdm truc tuyén cta nguoi tidu dung dang duoc nhiéu hoc gia
quan tdm (Hansen & cong su, 2004; Chiu & cong sy, 2005; Javadi & cong su, 2012;
Jadhav & Khanna, 2016). Cac nghién ctru chu yéu dugc thuc hi¢n ¢ pham vi quéc
gia (Meher & Burhan, 2020; Ariff & cong su, 2014; Ko & cdng su, 2013; Arpita
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& cong su, 2010; Orapin, 2009; Hsiu, 2007). S luong bai viét vé cdc nhén t anh
hudng dén ¥ dinh hodc hanh vi mua sam tryc tuyén trong bdi canh cta Viét Nam
gia ting dang ké trong nhitng ndm gan day, tng dung cac 1y thuyét hanh vi nhu ly
thuyét hanh dong hop 1y va 1y thuyét hanh vi ¢6 hoach dinh (Duong, 2012; Ha &
Nguyén, 2016). Tuy nhién, cé rat it nghién cru vé hanh vi mua sim truc tuyén cta
ngudi tidu dung Viét Nam trong bdi canh COVID-19. Nguyén & Hoang (2020) ap
dung mo hinh chap nhan va st dung cong nghé mo rong (UTAUT?) va 1y thuyét
hanh vi c6 hoach dinh nhdm danh gia anh huong ciia cac yéu t6 gom thai do, chudn
muc cht quan va nhén thire kiém soat hanh vi dén y dinh mua hang truc tuyén trén
cac website doanh nghiép Viét Nam. Piém han ché cua nghién ctru nay 1a chi tap
trung vao nhom d6i twong mua sim tryc tuyén qua website doanh nghiép, trong khi,
thuc té tai Viét Nam, viéc mua sdm truc tuyén trén cac san thuong mai di¢n tir cling
dong vai tro kha quan trong, chiém 74%, trong khi s6 luong ngudi mua sam trén
kénh website thap hon voi muic 52% (Bé Cong Thuwong, 2021).

Khac v6i cac nghién ciru trude, bai viét niy xem xét va danh gia tong quat cac
yéu t6 anh hudong dén hanh vi mua sam tryc tuyén cta ngudi tiéu dung trong boi
canh COVID-19 trén ca website doanh nghiép va san thuong mai di¢én tor ¢ Viét
Nam nhu Shopee, Tiki, Lazada. Poi tuong nghién ctru la sinh vién, dai di¢n cho
nhom nguoi tiéu dung thudc thé hé Z (Gen Z). Nhom khach hang nay dang dan
trd thanh phéan khuc thi trudng muc tiéu hang du cua cac thuong hiéu méi ndi tai
thi truong Viét Nam - noi co thé tao ra thi trudng ngach cho cac doanh nghiép nho
nhung van c6 thé tim kiém va khang dinh vi thé kinh doanh cta minh. Ngoai viéc
ap dung cac thang do ctia nhan t6 hanh vi nhu thai do, chuan myc chu quan, bai viét
phat trién thém thang do cta cac nhan t6 nhu niém tin, chat lvgng trang web va gia
thap tir 46 dua ra mot s6 goi ¥ vé chinh sach khach hang cho cac doanh nghiép kinh
doanh hang héa truc tuyén trén dia ban Thanh phd Ha Nai.

2. Tong quan ly thuyét va xay dwng gia thuyét nghién ciru
2.1 Khdi ni¢m hanh vi ngwoi tiéu dung

Echchakoui (2016) nhan dinh hanh vi cta nguoi tiéu dung 1a hanh dong dac
trung ctia nguoi tiéu dung dugc boc 10 trong viée tim kiém mua hodc str dung hang
hoa, dich vu. Moon & cong su (2015) cho ré‘mg hanh vi tiéu dung la tat ca cac hanh
dong truc tiép va gian tiép ma nguoi tiéu dung thyc hién dé c6 duogc hang hoa/dich
vu tai mot dia diém cu thé va vao mot thoi diém cuy thé. Tir mot goc do khac, Singh
& Singh (2015) dinh nghia hanh vi tiéu dung 1a tip hop cac hoat dong tinh than va
thé chét lién quan to1 quy trinh phan loai va danh gia, dat duoc hang hoa, dich vy,
y tuong va cach sir dung chiing.
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2.2 Co 56 Iy thuyét va gid thuyét nghién ciru
2.2.1 Thdi @b, chudn mwec chi quan va nhan thirc anh huong dén hanh vi

Theo Ly thuyét hanh dong hop 1y (TRA) va Ly thuyét hanh vi c6 hoach dinh
(TPB), thai d6 va chuan muc chu quan 13 hai yéu t6 chinh c6 tic dong dén ¥ dinh
thuc hién hanh vi. Trong d6, thai do d6i voi mot hanh vi dé cap dén danh gia cua
mot c4 nhan vé két qua thu duogc tr viéc thuc hién hanh vi d6 (Ajzen, 1991). Trong
bdi canh mua sdm truc tuyén, thai do duoc dinh nghia 1a cdm nhan tich cuc hoac
tiéu cuc cua khach hang khi ho chudn bi ra quyét dinh mua sim truc tuyén (Lin,
2007). Mot sé nghién ctru di trude da cho két qua rang thai do c6 tac dong cing
chiéu truc tiép 1én hanh vi mua sim truc tuyén (George, 2004; Yang & cOng su,
2007; Javadi & cong su, 2012; Ariff & cong su, 2014; Jadhav & Khanna, 2016).

Mic du hinh thirc mua béan tryc tuyén khong phai 1a méi va that su pho cap ¢
Viét Nam, nhung no6 dédc biét phat huy tac dung khi dai dich COVID-19 tiép tuc co
nhimg dién bién phirc tap (Nguyén & Hoang, 2020). Tai Viét Nam, trong thoi ky
dién ra dai dich COVID-19, ngudi tiéu dung bat diu nhédn ra nhirng loi ich cua viéc
mua hang truc tuyén (Pham & cong su, 2020). Nhan thirc ndy s& dan dén su thay doi
trong thai do ctua ho té1 mua hang truc tuyén, tor do tac dong dén hanh vi mua sim
trire tuyén. Dua trén luoc khao 1y thuyét, gia thuyét 1, 2, 3 duge dé xuit nhu sau:

HI1: Thai do cua sinh vien Ha Noi co tac dong cung chiéu t&i hanh vi mua sam

truee tuyén trong thoi ky COVID-19.

H2: Chudn mire chii quan cé tée dong ciing chiéu téi hanh vi mua sam truc tuyén

cua sinh vién Ha Ngi trong thoi ky COVID-19.

H3: Nhan thirc kiém sodt hanh vi ¢é tic dong ciing chiéu téi hanh vi mua sam
triee tuyén cia sinh vién Ha Néi trong thoi ky COVID-19.

2.2.2 Rui ro cam nhadn

Ruii ro ¢6 vai trd quan trong, tic dong truc tiép téi hanh vi, gitip cdc nha nghién
ctru giai thich hanh vi tim kiém thong tin va ra quyét dinh mua hang ctia nguoi
tiéu dung (Barnes & cong su, 2007). Rui ro cam nhan duogc dinh nghia la kha nang
xay ra mat mat khi tham gia vao mua sdm truc tuyén, 1a két hop gitra sy khong
chic chan va kha ning xay ra hau qua nghiém trong (Ko & cong su, 2004). Mot sb
nghién ctru khac tiép can rii ro cam nhan dudi goc do lién quan dén nhan thic cua
khach hang vé su khong an toan va nhirng hau qua c6 thé xay ra khi thuc hién mot
hanh dong cu thé nao d6 (Zendehdel & cong su, 2015).

Mic du viéc mua sdm truc tuyén dem lai rat nhiéu loi ich, ngudi tiéu dung van
cam nhan mot mire d0 rui ro 16n hon so voi cac hinh thirc mua ban truyén théng
(Lee & Tan, 2003). Céac giao dich truc tuyén ludn ton tai sy khong chic chin,
tir d6 tao ra rat nhiéu céc loai rui ro khac nhau (Ha & Nguyén, 2016). Diéu nay
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duoc Pavlou & Gefen (2004) 1y giai 1a do phuong thirc mua sim tryc tuyén da
loai bo di rat nhiéu yéu td quan trong c6 thé dugc st dung bdi ngudi tiéu ding
dé xem mot nha ban 1é trén trang mua sam truc tuyén c6 déng tin cdy hay khong.
Khi nguoi tiéu ding mua siam truc tuyén, cach thirc ho tiép can thong tin vé san
pham trén mang khac hoan toan so véi mua sam truyén thong. San pham ban trén
mang thuong chi dugc mo ta b'fmg hinh anh, am thanh hoac video (Kolesar &
Galbraith, 2000), nén khach hang s& khong dugc cam nhén bang nhitng giac quan
binh thudng nhu khi mua sim truyén thong (Laroche & cong su, 2005). Trong
bdi canh dai dich COVID-19, sy khan hiém tam thoi ctia nguén cung hang hoa
do chinh sach phong téa cung voi sy sut giam ddi ngti nhan sy trong khau giam
sat chat lugng hang hoa dan tdi viée gia ting rui ro trong giao dich nhu hang kém
chat lugng, giao cham hang hay tham chi don hang bi huy. Vi vay, gia thuyét
nghién ciru duoc dé xuat la:

H4: Rui ro cam nhdn co tdac dong nguwoc chiéu téi hanh vi mua sam truc tuyén
cua sinh vién Ha Noi trong thoi ky COVID-19.

2.2.3 Niém tin

Niém tin 1a mot tién d& quan trong cua viéc tham gia vao cac quy trinh kinh
doanh n6i chung (Reichheld & Schefter, 2000). C6 kha nhiéu nghién ctru khac nhau
dé xuat cac dinh nghia khéac nhau vé niém tin. Theo Madhok (1995), niém tin duoc
dinh nghia 12 nhan thirc ctia mot bén vé kha ning bén con lai s& khong hanh dong vi
loi ich riéng ctia ban than bén d6. Niém tin cta nguoi tiéu ding vao mua sim truc
tuyén 6 thé duoc hiéu 1a sy tin tudng vao mot ddi tuong cu thé, chéng han nhu su
tin tudng vao thuong mai dién tir hodc sy tin tudng vao nha cung cp truc tuyén. Vi
vay, gia thuyét nguyén ctru dugc dé xuét la:

HS5: Niém tin ¢6 tdc dong cing chiéu t&i hanh vi mua sam triee tuyén cia sinh
vién Ha Noi trong thoi ky COVID-19.

2.2.4 Chdt lwong trang web

O nghién ctru nay, chat luong trang web dugce xem xét dudi goc do bao gom ca
ndi dung, hinh anh va chinh sach cua trang mua sam truc tuyén. Website chinh 1a
cong cu hd tro trung gian hiru hiéu gitta nguoi mua va nguoi ban. Trong bbi canh
mua sdm truc tuyén, do nguoi tiéu dung thyc hién moi thao tac truc tiép trén trang
web mua sim, viéc thiét ké giao dién va ndi dung ciia trang web trd' nén tdi quan
trong ddi v4i cac nha cung cap (Chen & Dibb, 2010). Trang web c6 ndi dung hap
dan va 4n tuong sé thuc ddy c4 nhan mua sam tryc tuyén (Osman & cong sy, 2010;
Ariff & cong su, 2013). Gia thuyét nghién ctu duoc dé xuét 1a:

HG6: Chdt lwong trang web c6 tdc dong cing chiéu t&i hanh vi mua sam triec
tuyén ca sinh vién Ha Néi trong thoi ky COVID-19.
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2.2.5 Gid thap

Gia 1a hinh thirc biéu hién bang tién cua gia tri hang hoa. Gia duoc 4n dinh theo
chi phi tao ra san phém, theo gia cua ddi thu canh tranh hodc theo nhiing chién lugc
marketing ma doanh nghiép theo dudi (Vi & cong su, 2018). Nhitng nha ban 1¢ truc
tuyén moi thuong sé& dung gia nhu chién luge chu yéu dé hip dan nguoi mua truc
tuyén mua san pham hodc dich vu cua ho (Keegan & Green, 2013). Gia thép la mot
trong nhimg yéu t tac dong chinh téi hanh vi mua sim truc tuyén cta sinh vién
(Jadhav & Khanna, 2016). Vi vay, gia thuyét dugc dé xuat nhu sau:

H7: Gid thdp c6 tac déng ciing chiéu téi hanh vi mua sam truc tuyén cia sinh

vien Ha Noi trong thoi ky COVID-19.
3. Phwong phap nghién ciru
3.1 Thiét ké nghién civu
3.1.1 Pinh nghia cdc bién
Bién phu thuéc

Bién phu thudc 1a “hanh vi mua sdm truc tuyén cua sinh vién Ha Noi trong thoi
ky COVID-19”, duoc viét gon lai thanh “hanh vi mua sam truc tuyén” khi trinh bay
trong cac bang két qua.

Cdc bién déc ldp

- Thai do: 1a nhitng danh gia cua sinh vién trén dia ban Ha Noi vé viéc st dung
internet dé mua hang hoa hodc dich vu tir nhitng trang web ban 1é trong thoi ky
COVID-19;

- Chuan muc chu quan: 1a nhan thuc cua sinh vién trén dia ban Ha Noi vé
anh huong ctia nhém tham khao dén kha ning mua sam tryc tuyén trong thoi ky
COVID-19;

- Nhén thtre kiém soat hanh vi: 1a cam nhan cua sinh vién trén dia ban Ha Noi
vé sur san ¢6 cua cac nguén luc can thiét, kién thirc va co hoi dé thue hién viéc mua
sam truc tuyén trong thoi ky COVID-19;

- Rui ro cam nhén: 13 nhén thic cta sinh vién trén dia ban Ha Noi vé su khong
chic chan va cac hau qua c6 thé xay ra ctia hanh vi mua sdm truc tuyén trong thoi
ky COVID-19;

- Niém tin: 14 sy sin sang chdp nhan rui ro c¢6 thé xay dén tir nhitng hanh vi tuong
tac voi nhitng website ban hang truc tuyén trong thoi ky COVID-19 cia sinh vién
trén dia ban Ha Noi;

- Chét luong cua trang web: 1a giao dién, ndi dung truyén tai va cac chinh sach
ctia nhitng website ban hang truc tuyén trong thoi ky COVID-19;
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- Gia thap: 1a muc gia thip hon so voi mirc gia trung binh trén thi trudng cta loai
san pham d6 trong thoi ky COVID-19.

3.1.2 Chon mdu va phwong phdp thu thip so liéu

Phuong phap 14y mau thuan tién duoc thuc hién nhim giam thiéu chi phi va thoi
gian khao sat. Theo Tabachnick & Fidell (2007), dé tién hanh phan tich hdi quy,
kich thudc mau tbi thiéu 1a n > 8m + 50 (n 12 ¢& mau, m 13 s6 bién doc 1ap trong
mo6 hinh). Bai viét str dung 27 bién ddc 1ap, vi thé kich thudc mau téi thiéu sé 1a
8x27+50 = 266. Nham dam bao d¢ tin cdy cua két qua nghién ctru, nghién ctru sir
dung 270 phiéu khao sat.

Déi twong diéu tra 1 nhitng sinh vién dang sinh séng va hoc tap trén dia ban
Ha Néi da trng mua sam truc tuyén. Phiéu khao sat dugc 1ap dya trén cong cu cua
Google (Google Forms) va phan phdi bang cach ding trén mang xa hoi Facebook
(trén trang c4 nhan ctia cac tic gia, trong cdc nhom sinh vién va nhén tin dén timg
dbi tuong). Két qua khao sat dugc thu thap trong khoang thoi gian tir 17/02/2021
dén 28/02/2021. Do khong gian nghién ctru 1a Thanh phd Ha No6i nén nhom tac gia
d3 c6 ging dé 1y dugc phan hoi tir sinh vién sinh séng trén ca 12 quén trong thanh
phé. Tuy nhién, vi han ché vé mat thoi gian va khu vuc dia 1y, s6 luong phiéu khao
sat ctia cac quan khong bang nhau.

3.1.3 Xay dung thang do
Hinh thanh thang do so bo

Bai viét sir dung thang do Likert 5 mirc do v6i 1 - Rat khong dong y dén 5 - Rt
ddng y. Ngoai cac bién cua thang do duoc dé xuét boi cac nghién ctu di trudce
(Pavlou & Gefen, 2004; Hoang & cong sy, 2018; Bui, 2018), nhém tac gid cling
phat trién thém cac thang do mdi nhu niém tin, chat luong trang web, gia thap. Cac
thang do duoc st dung trong bai viét duoc trinh bay tai Bang 1.

Bang 1. Cac thang do duwgc sir dung trong nghién ciru

Ky hi¢u Noi dung Ngudn

Thai dj

TDI Mua siam truc tuyén trong thoi ky dién ra COVID-19 1a mot y  Pavlou
tuong tot doi voi toi. & Gefen

TD2 Mua siam truc tuyén trong thoi ky dién ra COVID-19 1a mot ¥ (2004)
tuong toi thich.

TD3 Mua siam truc tuyén trong thoi ky dién ra COVID-19 1a mot ¥
tuong thong minh voi toi.

TD4 Mua sam truc tuyén trong thoi ky dién ra COVID-19 1a mot ¥

tuong thu vi voi toi.
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Bang 1. Cac thang do dwoc sir dung trong nghién ctru (4iép theo)

Ky hiéu Néi dung Ngudn
Chudn muc chii quan
CM1 Quyét dinh mua sdm truc tuyén cua t6i chiu anh huong boi nhing  Hoang &
nguoi toi quen biét. cong su
CM2 Hau hét nhiig ngudi t6i quen déu nghi rang t6i nén mua sam truc (2018)
tuyén trong khi dién ra COVID-19.
CM3 Nhiéu ngudi xung quanh t6i déu mua sim tryc tuyén trong khi
dién ra COVID-19.
CM4 Toi1 théy xd hoi c¢6 cach nhin tich cuc d6i véi mua sdm truc tuyén
trong thoi ky dién ra dai dich COVID-19.
Nhdn thirc kiém sodt hanh vi
KS1 Toi khong gap kho khin khi thuc hién mua sam truc tuyén trong Hoang &
khi dién ra dai dich COVID-19. cong su
KS2 T6i c6 du co s6 vat chit dé thuc hién mua sam truc tuyén trong khi (2018)
dién ra dai dich COVID-109.
KS3 T6i ¢6 thé thuc hién hanh vi mua sam tryc tuyén trong khi dién ra
dai dich COVID-19 néu tdi mudn.
Ruii ro cam nhdn
RR1 To6i lo ngai cac san pham toi mua trong thoi ky COVID-19 s& Bui
khong dugc nhu t6i mong doi. (2018)
RR2 T6i lo ngai rang sau nay t6i s& hoi han vi ¢ mua hang trén trang
web tryc tuyén trong thoi ky COVID-19.
RR3 T6i lo ngai rang trang web ban hang thu thap quéa nhiéu thong tin
ca nhan cua to1 trong thoi ky COVID-19.
RR4 T6i lo ngai rang trang web ban hang s& sir dung thong tin ca nhan
cua toi cho cac muc dich khac ma khong c6 su cho phép cua toi
trong thoi ky COVID-19.
RRS T6i lo ngai rang thong tin ca nhan cia t6i khong dugc quan 1y an
toan trén trang web ban hang trong thoi ky COVID-19.
Niém tin
NT1 T6i tin rang trang web t6i mua sam ludn hudng téi loi ich tét nhat  Nhom
cua khach hang. tac gia
NT2 T6i tin rang trang web t6i mua sim trong thoi ky COVID-19 cung tw that
cap thong tin trung thuc vé san pham. trien
NT3 T6i tin rang trang web t6i mua sam trong thoi ky COVID-19 dap
ung dugc dung mong doi cua toi.
NT4 T6i tin rang trang web t6i mua sim trong thoi ky COVID-19 déng

tin cdy.
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Bang 1. Cac thang do dwoc sir dung trong nghién ctru (tiép theo)

Ky hiéu Néi dung Ngudn
Chit luwong trang web
TDI Trong thoi ky COVID-19 t6i thuong mua sam truc tuyén ¢ nhitng  Nhom
trang web c6 giao dién bat mat, hap dan nguoi dung. tac gia
TD2 Trong thoi ky COVID-19 t5i thudng mua sém truc tuyén & nhimg W Phat
trang web co thao tac dé sir dung. trien
TD3 Trong thoi ky COVID-19 t6i thudng mua sam tryc tuyén ¢ nhimng
trang web cung cap thong tin san pham day du.
TD4 Trong thoi ky COVID-19 t6i thuong mua sam tryc tuyén & nhiing
trang web c6 nhiéu chinh sach cé lgi cho nguoi dung.
Gid thip
Gl Gia khi mua sam trén mang trong thoi ky COVID-19 ¢6 xu huéng ~ Nhom
ré¢ hon so v4i mua sam truyén thong. tac gia
G2 To6i thuong so sanh gia cia cic nha cung cap khi mua sam truc o P}lét
tuyén trong thoi ky COVID-19. trien
G3 T6i thudng mua san pham/dich vu ctia nha cung cip c6 gia ré nhat
khi mua sam tryc tuyén trong thoi ky COVID-19.
Hanh vi mua sim truc tuyén
HVI Khi ¢6 mot trong hai lya chon gitra mua truyén thong va mua truc . Nhom
tuyén, toi thuong chon mua tryc tuyen. tac gia
HV2 T6i thuong xuyén mua sam tryc tuyén hon trong thoi ky dién ra tu that
dai dich COVID-19. trien

Nguon: Dé xuat cua nhom tac gia
Phong van diéu tra so bo

Phong vén so bo dugc thue hién truc tiép vO1 14 sinh vién sinh séng tai cac quan
Péng Pa, Cau Gidy, Ha Pong va Hoang Mai di tirng mua sam tryc tuyén trong thoi
ky COVID-19. Phong van diéu tra so bd nham gitp loai bo cac cdu hoi khong chuan
xéac va bo sung cac chi sé do ludng tét hon. Cac ddi tuong duoc phong van co do
tudi trai déu va dang ky cac nganh hoc khac nhau.

4. Két qua nghién ciru
4.1 Théng ké mé ti méu

MaAu khao sat duoc thuc hién d6i vai 270 sinh vién sinh séng tai 12 quan ndi
thanh Ha Noi. Ty 1¢ ddi tuong khao sat theo cac nhom yéu t6 nhu gidi tinh, nam
hoc, noi 0, tuong doi déng déu. Khoan chi cho mua sim truc tuyén cua dbi tuong
khao sat khong cao do phan 16n nhitng ddi tuong nay c6 muc thu nhap thap hoic
tham chi chua c6 thu nhap va nhan tién chi tiéu tur gia dinh. Khoan chi cho mua sam
trre tuyén ¢ murc tir 3 triéu VND dén 5 triéu VND/thang chiém 94% trong s cac
d6i tuong tham gia khao sat.
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Bang 2. Théng ké md ta miu khio sat

Pic diém Cic phuong an Tan suit Ty 1é (%)
Gioi tinh Nam 122 45,2
Nir 148 54,8
Nam hoc Nam thir 1 44 16,3
Nam thtr 2 79 29,3
Nam thtr 3 59 21,9
Nam thtr 4 78 28,9
Nam tht 5 tré 1én 10 3,7
Noi sinh séng Ba Dinh 23 8,5
Biéc Tur Liém 22 8,1
Cau Gidy 23 8,5
Péng Da 24 8,9
Ha DPong 20 7,4
Hai Ba Trung 22 8,1
Hoan Kiém 24 8,9
Hoang Mai 25 9,3
Nam Tu Liém 20 7.4
Long Bién 25 9,3
Tay Hb 22 8,1
Thanh Xuan 20 7.4

Nguén: Tong hop ciia nhém tdc gid

Pang chu y, do day 1a dbi twong chua di 1am nén c6 kha nhiéu thoi gian mua sim
truc tuyén. Cu thé, tan suat mua sam tryc tuyén trén 10 lan/thang chi€ém 39% tong
s0 khach hang.

Khac e o1
Dich vu tai chinh g 16
Dich vu giai tri S 5
ThiCt bj dién (17  p—— o |
Dung cu Sinh hoat  p— {23
ThiCtbi Y 1€  u—— 5
Thyc pham I 104
M§ pham, db thoi trang | 0
0 50 100 150 200 250

Hinh 1. Céc san phim giao dich truc tuyén trong thoi ky COVID-19

Neuon: Tong hop ciia nhém tdc gid
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Hai loai mit hang thuong xuyén dugc sinh vién mua nhét 1a thuc pham, my
pham va dd thoi trang do sinh vién 1a d6i tuong tré tudi, ning dong nén nhu cau
an uéng va lam dep la rat 16n. Ngoai ra, do sy anh huong cua dai dich COVID-19,
nhém mat hang dd dung, thiét bi y té cling dugc chu trong khi 53,7% s6 sinh vién
tham gia khao sat tra 10i ring da mua loai mat hang nay. Pang chu y, c¢6 khoang
93% sb sinh vién tra 161 da lya chon mua siam qua san thuong mai dién tor nhu
Shopee, Tiki, Lazada. Trong khi d6, viéc mua sdm qua mang xa hdi va trang web
ctia doanh nghiép chiém ty 18 cao va dong déu, khoang 53%.

4.2 Két qua kiém dinh dé tin cdy ciia thang do

Két qua phan tich cho thiy tat ca cac bién trong thang do déu c6 hé s Cronbach’s
Alpha > 0,6 va hé s6 tuong quan bién tong (Corrected Item - Total Correlation) >
0,3. biéu nay dong nghia véi viéc thang do 1a phi hop véi cac bién dang duoc xét
va duoc chip nhan trong mé hinh.

Bang 3. Két qua phan tich hé sb tin ciy Cronbach’s Alpha

Hé s6 twong quan  Hé s6 Cronbach’s

Nhém yéu o Bién quan sit bién tong Alpha néu b6 bién

Thai do Cronbach's Alpha = 0,780
TDI1 0,542 0,756
TD2 0,450 0,789
TD3 0,664 0,682
TD4 0,722 0,651

Chudn muec Cronbach's Alpha = 0,844

chii quan CMI 0,720 0,786
CM2 0,697 0,795
CM3 0,669 0,808
CM4 0,638 0,821

Nhan thirc Cronbach's Alpha = 0,796

Z’;};’; Sv‘l?df KS1 0,617 0,746
KS2 0,625 0,739
KS3 0,681 0,683

Ruii ro Cronbach's Alpha = 0,866

camnhdn — pR] 0,675 0,842
RR2 0,704 0,835
RR3 0,719 0,831
RR4 0,682 0,841
RR5 0,665 0,844
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Nhém yéu tb

Bién quan sat

H¢é s6 twong quan

H¢ so Cronbach’s

bién tong Alpha néu bé bién
Niém tin Cronbach’s Alpha = 0,876
NTI 0,751 0,833
NT2 0,697 0,857
NT3 0,753 0,833
NT4 0,734 0,840
Chdt lrong Cronbach's Alpha = 0,816
trang web — TK] 0,672 0,754
TK2 0,637 0,769
TK3 0,579 0,796
TK4 0,662 0,757
Gid ca Cronbach's Alpha = 0,832
Gl 0,673 0,784
G2 0,696 0,762
G3 0,704 0,755
Hanh vi Cronbach's Alpha = 0,694
muasam gy 0,532
truc tuyen HV?2 0,532

Nguon: Tinh toan cua nhom tac gia

Tuy nhién, khi xét dén mdi quan hé giita hé s6 Cronbach’s Alpha If Item Deleted
va Cronbach’s Alpha ban dau cta cac bién, ta thay bién TD2 c6 hé s6 Cronbach’s
Alpha If Ttem Deleted bang 0,789 cao hon hé s6 Cronbach’s Alpha cta ca nhom
bién mo ta thai d6 1a 0,780. Piéu nay ham y rang, bién TD2 can duoc loai khoi
thang do. Sau khi loai bién TD2, hé s6 Cronbach’s Alpha méi s€ chinh béng hé s6
Cronbach’s Alpha If Item Deleted ctua bién TD2 14 0,789. Sau su diéu chinh nay,

thang do vé thai do méi s& gdm 3 bién 1a TD1, TD3 va TD4.

4.3 Két qud phén tich nhdn té khdm phd EFA
Bang 4. Két qua kiém dinh KMO va Bartlett ciia cac bién doc 1ap

Yéu to can danh gia Két qua So sanh
Heé s6 KMO 0,777 0,5<0,777<1
Gia tri Sig trong kiém dinh Bartlett 0,000 0,000 < 0,05
Phuong sai trich 70,504% 70,504% > 50%
Gia tri Eigenvalue 1,711 1,711 > 1

Nguon: Tinh todn cua nhom tac gia

Két qua kiém dinh KMO cho thdy hé s6 KMO bang 0,777 > 0,5 gitip ta két luan
dugc rang phan tich nhan t6 hoan toan phu hop véi dit liéu nghién ctru. Pong thoi,
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két qua kiém dinh Bartlett 1a 3158,508 véi mirc ¥ nghia Sig = 0,000 < 0,005 chimg
t6 rang cac bién quan sat co twong quan voi nhau trong tong thé. Gia tri Eigenvalue
= 1,711 > 1 tai yéu té thu 7, tir yéu t6 thir 8 tré di c6 Eigenvalue = 0,709 < 1 mang ¥
nghia rang mé hinh c6 7 nhém yéu t tac dong dén hanh vi mua sam truc tuyén cta
sinh vién Ha Noi trong thoi ky dich COVID-19. Két qua nay phut hop hoan toan véi
s6 lwong bién phu thudc trong mé hinh 1y thuyét duoc rat ra & trén.

Bang 5. Ma trin xoay ciia cac bién doc 1ap

Component
1 2 3 4 5 6 7

Rui ro 3 0,823

Ruiro 4 0,786

Ruiro 1 0,782

Rui ro 2 0,775

Ruiro 5 0,769

Niém tin 3 0,851

Niém tin 4 0,838

Niém tin 1 0,808

Niém tin 2 0,802

Chuan muc chu quan 2 0,854

Chuan muc chu quan 1 0,851

Chuan myc chu quan 3 0,810

Chuén muc chu quan 4 0,772

Chét luong trang web 1 0,838

Chét lugng trang web 2 0,810

Chat luong trang web 4 0,796

Chat luong trang web 3 0,729

Gia3l 0,865

Gia2 0,849

Gial 0,836

Thai d¢ 4 0,869

Thai do 3 0,842

Thai do 1 0,766

Nhan thirc kiém soat hanh vi 3 0,844
Nhan thirc kiém soat hanh vi 2 0,842
Nhaén thirc kiém soat hanh vi 1 0,800

Nguon: Tinh toan cua nhom tac gia
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Tiép theo, cac tac gia st dung ma tran xoay dé xac dinh sy hoi tu cta cac bién
quan sat vao cac yéu to. Két qua Bang 5 cho thdy 26 bién quan sat hoi tu vao 7 yéu td
dung nhu gia thuyét cua thang do va déu c6 hé s6 tai nhan 6 Factor Loading trén 0,5.

Tuong tu, ta tiép tuc phan tich EFA dbi voi cac bién phu thudc twong tu nhu quy
trinh phan tich d6i véi bién doc 1ap.

Bang 6. Két qua kiém dinh KMO va Bartlett ciia cac bién phu thudce

Yéu té cin danh gia Két qua So sanh
Hé s6 KMO 0,5 0,5<0,5<1
Gia tri Sig trong kiém dinh Bartlett 0,000 0,000 < 0,05
Phuong sai trich 76,576% 76,576% > 50%
Gia tri Eigenvalue 1,532 1,532 >1

Nguon: Tinh todn cua nhom tac gia

Két qua kiém dinh KMO theo Bang 6 cho thay hé s6 KMO = 0,5, dong thoi két
qua kiém dinh Bartlett 1a 88,811 v&i mtrc ¥ nghia Sig = 0,000 < 0,005. Tir 40, ta két
luan duogc dit liéu vé bién phu thudc dugc st dung trong mo hinh dung dé phan tich
nhan t6 1a thich hop.

Sau d9, ta tiép tuc s dung hé sb Eigenvalue va tong phuong sai trich dé phan
tich. Theo két qua phan tich SPSS, gia tri phwong sai trich 13 76,576% > 50%, va gia
tri Eigenvalue ctia duy nhat yéu t6 dau tién = 1,532 > 1. Pong thoi, trong ma tran
xoay c6 thong bao “Chi c6 mot yéu td duoc trich xuat. Khong thé xoay”. Tir do, két
luan réng, cac bién phu thudc déu hoi tu lai thanh mot nhan td va ta co thé rat gon
bién phu thudc xudng con 1 bién.

4.3 M6 hinh héi quy va kiém dinh gid thuyét nghién ciru

Dua trén két qua phan tich nhan t6 kham ph4, mé hinh dugc rat gon tir 27 bién
doclap va 2 bién phu thudc ban dau xuéng con 7 nhan td cua bién doc 1ap va 1 nhan
t bién phu thudc.

Kiém dinh F trong phan tich phuong sai ANOVA duogc str dung dé nhan dinh do
pht hop ctia mé hinh téng thé, va kiém dinh t dugc dung dé kiém tra mirc ¥ nghia
ctia cac hé sd cuia cac bién doc 1ap trong mo hinh.

Bang 7. Két qua phan tich hoi quy tuyén tinh bi

Mo hinh R R2 R? hiéu chinh  Sai s6 chudn Durbin-Watson
1 0,690a 0,476 0,462 0,37565 1,722
a. Bién phu thudc: Hanh vi mua sam truc tuyén cua sinh vién Ha Noi

b. Bién doc lap: Héng s6, Nhan thirc kiém soat hanh vi, Chuan muc chu quan, Thai d6 voi
trang web, Chat lugng trang web, Rui ro cam nhén, Gia thap, Niém tin

Nguon: Tinh toan cua nhom tac gia

Tap chi Quén I§ va Kinh 1€ quéc té, s6 141 10/2021) 113



Bang 8. Hé s6 ciia md hinh hdi quy

Hé¢ sf) chua Hé (sf') da Théng ké da
. chuan hoda chuin héa . cfng tuyen

Mo hinh X T Sig. oz

B Sai so B Do chap VIF

chuin nhan

Hang s 0,104 0,286 0,364 0,716
RR 0,048 0,036 0,066 1,318 0,189 0,809 1,236
NT 0,092 0,033 0,141 2,818 0,005 0,797 1,255
CM 0,121 0,034 0,161 3,559 0,000 0,974 1,027
TK 0,183 0,045 0,189 4,051 0,000 0,920 1,087
G 0,259 0,036 0,341 7,273 0,000 0,909 1,100
TD 0,148 0,026 0,261 5,660 0,000 0,941 1,062
KS 0,141 0,043 0,152 3,255 0,001 0,919 1,088

Nguon: Tinh toan cua nhom tac gia

Két qua Bang 8 cho thay hé sd VIF cua tit ca cac nhan té doc 1ap déu < 2 nén
mo hinh khong méc 15i da cong tuyén. Trir bién rii ro cam nhén o gid tri t > 5%,
cac bién doc 1ap con lai déu co tri s6 thdng ké t nhé hon 5% nén mé hinh hdi quy s&
phai loai bo bién rti ro cam nhan. M hinh vé cac nhan td tac dong 1én hanh vi mua
sam truc tuyén cta sinh vién Ha Noi trong thoi ky COVID sé la:

HV =0,161CM + 0,189TK + 0,341G +0,261TD + 0,152KS + 0,141NT

Ngoai ra, do hé s6 cia cac bién doc 1ap trong mo hinh déu mang gia tri duong,
nén céac gia thuyét nghién ciru H1, H2, H3, HS, H6, H7 dugc chép nhan, trong khi
d6 gia thuyét con lai 1a H4 bi bac bo.

Thai do, nhan thtrc kiém soat hanh vi va chuan muc chu quan déu co tac dong
cung chiéu 1én hanh vi mua sim cta sinh vién Ha Noi trong thoi ky COVID-19
trong d6 thai d6 13 yéu t6 co anh hudng 16n nhét 1én hanh vi mua sim tryc tuyén
(B=0,261). Két qua phu hop véi nghién ctru cia Nguyén & Hoang (2020). Mic du
hinh thirc mua sdm truc myén khong phai 1a mai va thyc su phé bién ¢ Viét Nam,
nhung né dic biét phat huy tac dung khi dich COVID-19 tiép tuc c6 nhimg dién
bién phirc tap. Trong thoi gian nay, s6 luong nguoi dan mua hang truc tuyén qua céc
website tang dot bién do su tién loi, don gian ma van dam bao an toan khi giao dich.
Chuan muc chii quan ciing dugc phét hién 1a c¢6 sy anh huong t6i hanh vi mua sam
truc tuyén trong thoi ky COVID-19, dong nghia véi viée néu nhitng ngudi xung
quanh va truyén thong béo chi c6 quan diém tich cyc vé mua sdm tryc tuyén trong
dot dich, sinh vién Ha Noi s& c6 kha ning thuc hién hanh vi mua sdm truc tuyén
cao hon. Piéu nay dugc 1y giai do nguoi tidu ding c6 xu huéng hoi y kién va tham
khao nhan xét ctia nhitng nguoi xung quanh va ngudi da timg mua san pham trude
khi mua hang (Pham & cong su, 2020).
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Bang 9. Két qua kiém dinh gia thuyét nghién ctru

Gia thuyét Noi dung Mirc y nghia Két qua

H1 Thai dg cua sinh vién Ha Noi ¢6 tac dong cung 0,000 Chép
chicéu to61 hanh vi mua sam truc tuyén cia ho nhan
trong thoi ky dién ra COVID-19.

H2 Chuan muyc chu quan co tac dong cung chiéu 0,000 Chap
t6i hanh vi mua siam truyc tuyén cua sinh vién nhan
Ha Noi trong thoi ky dién ra COVID-19.

H3 Nhan thte kiém soat hanh vi ¢6 tac dong cling 0,001 Chap
chi€u téi hanh vi mua sam tryc tuyén cia sinh nhan
vién Ha Nai trong thoi ky dien ra COVID-19.

H4 Rui ro cam nhén c6 tac dong ngugc chiéu toi 0,189 Bac bo

hanh vi mua sdm tryc tuyén cta sinh vién Ha
Noi trong thoi ky dién ra COVID-19.

H5 Niém tin c6 tac dong cung chiéu t&i hanh vi 0,005 Chép
mua sam tryc tuyén cua sinh vién Ha Noi trong nhan
thoi ky dién ra COVID-19.

H6 Chét luong trang web c6 tic dong cung chiéu 0,000 Chép
t6i hanh vi mua sam truc tuyén cua sinh vién nhan
Ha Noi trong thoi ky dién ra COVID-19.

H7 Gia thap co tac dong cung chiéu toi hanh vi 0,000 Chap
mua sam truc tuyén cta sinh vién Ha Noi trong nhan

thoi ky dién ra COVID-19.

Nguon: Tong hop ciia nhém tdc gid

Gia thuyét H4 bi bac bo, rai ro cam nhan khong ¢ anh hudng truc tiép t6i hanh
vi mua sam tryc tuyén cua sinh vién Ha Noéi trong thoi ky COVID-19. Trong khi
do Ta & Dang (2021) lai cho rang raii ro cam nhan c¢6 anh huéng dén y dinh mua
sam truc tuyén cta thé hé Z. Tuy nhién, bién rui ro cam nhén lai ¢ gia tri trung binh
kha cao (mean=3,74). Diéu nay dong nghia vai viée sinh vién Ha Noi c6 cam nhén
vé riii ro khi mua sam truc tuyén trong thoi ky COVID-19 nhung n6 lai khong anh
hudng dén viéc ho mua sam truc tuyén. Co thé 1y giai diéu nay 1a do sinh vién Ha
Noi di quen thudc voi mua sam truc tuyén tir trude khi dich dién ra dan dén ho co
thai do tin tuong v6i hanh vi ndy bat ké nhitng rii ro c6 thé xay ra.

Céc gia thuyét H5, H6, H7 déu duoc chép nhan. Cac yéu t6 niém tin, chat luong
ctia trang web va gid thap déu c6 anh huong téi hanh vi mua sam truc tuyén cia sinh
vién Ha Noi trong thoi ky COVID-19. Trong sé d6, gia thap duoc phat hién 1a yéu
t6 c6 anh hudng 16n nhét t&i hanh vi mua sdm truc tuyén cua sinh vién Ha Noi. Gia
ctia san pham hoic dich vu dwgc mua thip hon gia trung binh trén thi truong gitp
ngudi mua cat giam chi tiéu. Hau hét sinh vién déu con chua thé tu chu tai chinh
ma phai nhan tro cap hang thang tir ngudi than, vi vay ddi tuong nay c6 xu hudng
quan tdm dén gia nhiéu hon cic ddi tugng khac. Do d6, gia thap s& kich thich sinh
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vién mua hang truc tuyén nhiéu hon. Két luan nay 1a phu hop véi nghién ctru cta
Jadhav & Khanna (2016), ciing 1a mot nghién ctru vé cac yéu té anh huéng dén
hanh vi mua sam cua sinh vién tai An Do. Niém tin ciing dugc phat hién 1a mot
yéu t6 c6 anh hudng truc tiép toi hanh vi mua sim truc tuyén cua sinh vién Ha Noi
trong thoi ky COVID-19. Niém tin ddi v6i trang web mua sam cang cao trong thoi
ky COVID-19, sinh vién Ha Noi cang ¢6 xu hudng mua sam tryc tuyén nhiéu hon.
Trong thoi ky COVID-19, cudc séng sinh hoat ciia moi nguo1i déu bi anh huodng,
xuét hién nhitng ndi lo ngai vé tinh hinh dich bénh, niém tin s& cang tré nén quan
trong. N6 gitip ngudi mua cam thiy an tim khi mua sim ¢ trang web ma ho da xay
dung dugc sy tin tuong, tir do kich thich hanh vi mua sdm truc tuyén. Ngoai ra,
nghién ctru con chting minh duoc mbi quan hé truc tiép giita yéu to chat lugng trang
web va hanh vi mua sdm truc tuyén cta sinh vién Ha Noi trong thoi ky dich bénh.
Gia tri trung binh cta yéu té nay ciing rat cao, gitra moc 4 - Dong ¥ va 5 - Hoan toan
ddng y. Két qua nay phan anh thiét ké va noi dung website phai thé hién duoc tinh
chuyén nghiép thong qua giao dién, hinh thirc va néi dung thong tin dugc dang tai
trén website thi sinh vién Ha No6i s& mua sam truc tuyén nhiéu hon.

5. Mot s6 kién nghi dé xuat
Véi cac doanh nghiép ban 1é triec tuyén

Thit nhat, cac doanh nghiép ban 1¢ truc tuyén nén ddy manh mang tiép thi truyén
thong trong thoi ky COVID-19. Sinh vién trén dia ban Ha N§i 1a nhém khéach hang
c6 tiém ning rét 16n do tan suat mua sam truc tuyén cao, dong thoi c6 thai do tich
cuc v6i mua sam truc tuyén cung véi kha nang thich nghl cong nghe t6t. Pic biét,
16p d6i twong nay co6 xu hudng ting tan sudt mua sim truc tuyén trong thoi ky
COVID-19. Do vay, cac doanh nghi€p nén thuc hién nhitng chinh sach quang cao
trén cac phuong tién truyén thong dé ting tinh nhan dién thuong hiéu, hap dan thém
nguoi dung méi trong khi van giit chan dugce ngudi dung cil.

Thir hai, gia thap 13 yéu t6 c6 anh huong manh nhat t6i hanh vi mua sim truc tuyén
cua sinh vién Ha Noi. Cac doanh nghi¢p ban 1¢ tai Ha Noi noi riéng va ca nudc noi
chung nén trién khai nhiig chuong trinh khuyén mai. Viéc dua ra nhiing chuong
trinh khuyén mai nay s& glup nguoi ticu dung mua hang vdi gia ré hon, tur do6 kich
thich kha ning tiép tuc mua sam truc tuyén cta ho. Ngoai ra, cac doanh nghiép ciing
c6 thé két hop v6i nhau dé xay dung cac chuong trinh giam gia khi mua combo hay
nhitng combo san pham c6 gia thip hon so véi khi mua 1¢ timg san pham.

Thir ba, do chat lugng trang web mua sam ciling 1a mot yéu t6 ¢ anh hudng truc
tiép t6i hanh vi mua sam tryc tuyén, cac doanh nghiép cling can phai chl y va nang
cao chat lugng trang web. Chat lugng cla gian hang truc tuyén bao gom thiét ké
giao dién, cac tinh ning va ndi dung truyén tai. Khi mua hang truc tuyén, nguoi
mua khéng nhin thay hay cam nhan truc tiép v6i san pham khach hang nhu khi mua
truyén théng, ma phai dya hoan toan vao hinh 4nh va mé ta san pham do doanh
nghiép cung cp dé ra quyét dinh mua hang.
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Thir tu, cac doanh nghiép can khong ngimg ning cao chat luong san pham dich
vu cung cip. Pay 1a mot trong céc tiéu chi hang dau quyét dinh dén hanh vi mua
sam truc tuyén cua ngudi tiéu dung, ciing nhu kha ning giir chan khach hang cua
doanh nghiép. Hanh vi mua sam tryc tuyén ctia ddi trgng chiu anh hudng boi nhan
xét va thai do cta nhitng nguoi xung quanh. Do d6, chi cAn mot ngudi mua nhan
dugc san pham khong nhu quang cdo va phan anh lai 1én cac hoi nhom, dién dan
thi nhitng ngudi khac ngay 1ap tirc ciing s& ¢6 cam quan xau di vé chat luong cia
san pham, dan dén viéc ho s& tim nhiing san pham thay thé cia doanh nghiép khac.

Voi cac co quan quan ly nha nuwoc

Thir nhat, dé 1am tang thai do va niém tin ctia ngudi dan vao mua sam tryc tuyén,
cac co quan Nha nudc can nhanh chong hoan thién khung phap 1y cho linh vuc nay.
Hién nay, mua sdm truc tuyén van dang 1a mot linh vuc méi phat trién tai Viét Nam,
mang tinh chat dic thu riéng khi n6 1a su két hop giita ban hang va cong nghé, giira
san pham thuc va gian hang ao. Vi thé, khung phap 1y dé quan 1y cua nudc ta noi
chung van con nhiéu khoang tréng can phai hoan thién, dic biét 1a cac chinh sach
bao vé nguoi tiéu dung va han ché cac rai ro tir hanh vi ltra dao khach hang cho cac
giao dich truc tuyén.

Thir hai, do yéu t6 chuan myc chii quan c6 anh huéng truc tiép toi hanh vi mua
sam tryc tuyén, cac co quan quan 1y nén diy manh tuyén truyén nhiing loi ich, khuyén
khich ngudi tiéu dung thue hién mua sdm truc tuyén. Do dai dich COVID-19 van
dang dién bién phirc tap, Chinh phi can ap dung két hop cac phuong thic truyén
thong vé mirc d6 nguy hiém cua cac bién ching COVID-19 nham khuyén khich
ngudi dan tham gia mua sdm truc tuyén nhiéu hon.

Thir ba, két qua nghién ctru ctia bai viét cho thiy nhan thic kiém soat hanh vi
cling c¢6 anh huong t6i hanh vi mua sam truc tuyén cta sinh vién Ha Noi. Nhan thirc
kiém soét hanh vi dé cap dén su sén ¢ cla cac nguén lyc cting nhu kha nang tu thuc
hién hanh vi mua sam truc tuyén cua déi twong. Do viy, dé nang cao kha ning tur
thuc hién hanh vi ctia nguoi tiéu ding qua d6 ning cao hanh vi mua sim truc tuyén
ctia ho, trong ngan han cac co quan quan 1y can tuyén truyén nhitng k¥ niang can
thiét dé mua sdm truc tuyén trén cac phuong tién truyén thong dai chiing.

6. Két luin

Mua sdm tryc tuyén da dan tré thanh mot phuong thirc mua sim phd bién va
ngdy mot phat trién tai Viét Nam. Cung véi su phat trién cia mua sam tryc tuyén,
ngdy cang nhiéu nghién ctru ra doi véi muyc dich tim hiéu hanh vi cia ngudi tiéu
dung khi mua sam truc tuyén.

Su bung nd cua dai dich COVID-19 d3 dan dén nhitng tac dong to 16n tdi cudc
song hang ngay va thoi quen mua sam cua ngudi dan Viét Nam. Cac chinh sach tng
pho d3 dugc Chinh phii ban hanh kip thoi, tuy vy anh hudng ciia nd dén doi séng
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ctia nhan déan 12 khong thé tranh khoi. Mot trong s6 nhitng su thay d6i dé thich nghi
ctia nguoi dan 1a viée thay d6i hanh vi mua sim, chuyén tir mua sdm tai cac cira
hang sang mua sim truc tuyén.

Nghién ctru ndy dugc trién khai v6i sy tham gia cta 270 sinh vién dang hoc tap &
Ha Noi da c6 kinh nghiém mua sam truc tuyén tur trude khi dich COVID-19 xay ra.
Bén canh cac thang do duoc sir dung & nhitng nghién ctru di trude, bai viét phat trién
thang do cho mot s6 bién mai. Nhing thang do nay di dap tmg kiém dinh vé do tin cay
Cronbach’s Alpha. Két qua hoi quy cho thay 6 yéu td, bao gdm: thai do, chuan myc chu
quan, nhan thtrc kiém soat hanh vi, niém tin, chit lrong ctia trang web va gid thap c6
anh huong tryc tiép t6i hanh vi mua sim tryc tuyén ctia sinh vién Ha Noi trong thoi ky
COVID-19, trong do gia thip 1a yéu t c6 tac dong manh mé& nhét. Tuy nhién, nghién
ctru ndy khong tim thiy mdi quan hé truc tiép nao gitra rai ro cam nhén va hanh vi mua
sdm truc tuyén cta ddi twong khao sat. Bai viét ciing dé xuat mot sé kién nghi quan
trong cho cac nha ban 1é truc tuyén déi voi phan khac khach hang 13 nhitng nguoi tré,
chua hodc c6 thu nhép thdp nhung tin sudt mua sim truc tuyén cao.
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