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NGHIEN CU'U BAC BIEM TIEU DUNG THOI TRANG
CONG SO'NU' THANH PHO HA NOI

STUDY ON CONSUMPTION FEATURES OF WOMEN'S OFFICE FASHION IN HANOI CITY

TOM TAT

Nganh dét may Viét nam hién dang trén da phat trién manh. Lam thé nao
@€ dap tng duoc nhu cAu clia nguoi tiéu ding ludn 1a mt thach thic lon véi
doanh nghiép. Cac nghién ciru vé déc diém tiéu dling san pham thoi trang clia
cac khu vure thi truong trong nude chura diroc dé cp t6i mot cach sau sic va hiéu
qua. Nghién cltu nay nhdm gop phéan xay dung co s dé doanh nghiép cd thé
hoach dinh chién Iugc v& san pham thoi trang trong k& hoach san xuat va kinh
doanh trén thj treong ndi dia. Phirong phap digu tra khéo sét dugc (ng dung dé
thu thap thdng tin v& déc diém tiéu dling thoi trang cong s¢ ni 23-55 tudi trén
thi trrong thanh ph Ha Noi. Két qua nghién ctiu cho thay kiéu dang, mau sic va
chét liéu; chat lrong san pham va throng hiéu la nhirng yéu t6 quan trong doi
v0i ngudi tiéu dling thdi trang cng s& nif trén thi trdng thanh ph HaNGi. 0 cac
d6 tudi khac nhau, mikc d6 quan tam clia cac tiéu chi dGi véi thai trang cong so ¢
st khac hiét rd nét.

Tlr khda: Trang phuc; cdng s&; san pham; tiéu diing.

ABSTRACT

At present, Vietnam's textile and garment industry is thriving. How to meet
the demand of consumers is always a big challenge for producers. The study on
the characteristics of consumption of fashion products of the domestic market
area has not been mentioned in a profound and effective way. This research aims
at contributing to building the foundation for the business to strategically design
fashion products in production and business plans in the domestic market. The
survey method was used to collect information on the characteristics of fashion
consumption of 23-55 years old female workers in the Hanoi market. Research
results show styles, colors and materials; Product quality and brand are
important factors for female fashion workers in Hanoi city market. There are
clear differences in the important requirements of business attire of women of
different ages
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1.DAT VAN BE

Thoi trang céng s& ni la trang phuc dwoc nguoi phu ni
str dung noi cdng s&. Thoi trang cong s& bi anh hudng béi
cac yéu td thudc ca nhan nguoi tieu dung, méi treong lam
viéc, tinh chat nghé nghiép, cac yéu t6 cé lién quan toi

Nguyén Thi Mai Hoa’", Nguyén Thi Lé

marketting,...[11]. P4 c6 mdt so tac gia nghién ctru hanh vi
tiéu dung quan ao thoi trang néi chung chuva di sdu vao
thoi trang cong s& [2, 3]. Cac nghién ctu cho thay cac
chuong trinh quang cao va nguoi tiéu dung cé tam anh
huéng, thwong hiéu la nhirng yéu t6 cé tac dong manh téi
nguoi tiéu dung san pham thoi trang [3, 4, 7]. Nghién ctu
dé cap toi thoi trang ndi chung va thyc hién tai Thai Lan [8]
cho thay hanh vi tiéu dung cta chi em phu ni bi tac dong
bdi nhitng thuong hiéu thoi trang noi tiéng hang dau Thai
Lan. Mot s6 nghién ctru khac cho thdy nhiéu phu ni tré
thich quan 4o thoi trang loai ré tién va it bi tac dong béi
throng hiéu [6, 9]. Nghién ctru vé& hanh vi mua sam tai thi
treong Phan Lan v6i anh hudng cltia kinh té va ngudn chéat
liéu vai han ché dan dén mau thiét ké quan ao dat, do do
da lam anh hudng dén hanh vi mua sém clia nguoi tiéu
dung [10]. Khi thvong mai dién tlr phat trién, cho thay
nguoi tieu ding mua s&m truc tuyén thoi trang nhanh réat
coi trong dao dirc trong kinh doanh [5, 12].

Trén thuc té, thoi trang cdng sé la nhu cau thiét yéu clia
phu ni¥ lam viéc noi céng s&. Nghién ctru nay nham muc
dich xac dinh dac diém tiéu ding thoi trang céng so ni
trén thi truong thanh phé Ha Noi, gép phan xay dung co s&
cho viéc nghién ctru va phat trién san pham thai trang
cdng s& nit trong san xuét va kinh doanh.

2. PHUONG PHAP NGHIEN CUU

YEU TO CHU QUAN
{Thudc ve ngwd tidu ding)

YEU TO KHACH QUAN
(Tac dong tir bén ngoai)
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DAC BPEM TIEU DUNG
SAN PHAM THOT TRANG

Hinh 1. Cac yéu t6 anh hudng dén sy tiéu dlng san pham thoi trang

Dé thuc hién nghién ctru, xay dung thang do, thu thap tai
ligu, xtr ly va phan tich dé tim ra dwoc dac diém tiéu ding
thoi trang cong s& nir trén thi trvong thanh phd Ha Noi,
nghién cru dugc ti€n hanh théng qua hai giai doan chinh:
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+ Nghién cttu dinh tinh nham xay dung ban cau hoi
tham do y kién khach hang so bd. Thu thap s6 liéu lan 1 tir
ngay 01/8/2018 dén 30/8/2018

+ Nghién ctu dinh lugng nham thu thap, phan tich
danh gia két qua dir liéu diéu tra khao sat dac diém tiéu
dung san pham thoi trang cong s& nir trén dia ban thanh
ph6 Ha Noi. Thu thap s6 liéu lan 2 tir ngay 10/9/2018 dén
03/10/2018.

Nghién cru dinh lvgng dwgc thiyc hién diéu tra, khdo
sat tryc tiép tai 3 don vi khéi hanh chinh thudéc quan Hoan
Kiém, quan Ba Binh, Quan B&c T Liém - Ha Noi va cac
khach hang nir cong sé trong trung tam thuong mai Royal
City, clra hang thoi trang cong sé ni trén thi truong thanh
phé Ha Noi thuong hiéu CHIC-LAND, NEM, IVY Moda,
SEVEN.am, Mello,...

Trong nghién ctru nay ap dung thang do th(* bac (tan
sudt, sO lvgng, gia thanh, thu nhap...); thang do ti Ié theo
dd tudi, thang Likert 5 diém, duoc dung dé nghién ciu
dinh lvgng vé dac diém tiéu dung san pham thoi trang
cbng s& ni¥ trén thi trwvong thanh phd Ha Néi. Nghién ctu
dinh tinh duoc dwa vao co s¢ ly thuyét dé xay dung, c6 4
nhém duoc lwa chon tai cac don vi va clra hang thoi trang
cong s trén dia ban Ha Noi dé khao sat dac diém tiéu dung
san pham thoi trang céng s& cla phu nit tubi tir 23 dén 55,
sO nguoi drgc phong van truc ti€p 1a 30 nguoi (n = 30). Dua
vao két qua nghién ctru dinh tinh dé xay dung bang cau hoi
diéu tra chinh thirc cho khao sat dinh lvgng.

- Nghién clru dinh tinh

Nghién cru nham muc dich xay dwng, hiéu chinh, b
sung thang do nghién clru, bdng cau héi tham do y kién
nguoi tiéu dung thai trang cong s& nit trén dia ban Ha Noi.
Tién hanh thao luan tryc ti€p véi 30 phu ni lam viéc noi
cdng s& ¢ dd tudi tir 23 dén 55 nham thu thap thong tin
cla nguoi tiéu dung dé nghién ctru, sang loc va cé két qua
so b vé dac diém thoi quen clia nguoi tiéu dung. Két qua
cla dinh tinh s& dugc st dung dé xay dung bang cau hoi
tham do chinh thic dung cho nghién ctru dinh lvgng.

- Nghién cttu dinh lvgng

Bang 1. Cac co sb va s6 ngudi duoc khao sét

T Ponvi Diaban | S0 luong N | S6 lwong
viénchiic | khdo sat
1 | Cong ty Haprosimex Quan Hoan kiém 46 13
2 |Cong ty Truyén tai dién|QuanBabinh 40 13
Quéc gia
3 | Tredng Dai hoc Cong nghiép | Quéan  Bac  Tir 572 62
HaNgi Liém
4 |Showroom va clra hang
thoi trang cong s& (CHIC- | thanh phg Ha| 1345 72
LAND, NEM, VY Moda, | i
SEVEN.am, Mello) '
TONG 2003 160

Nghién ctru duoc thuc hién khao sat bang cach tra [oi
tric ti€p trén phi€u hoéi cla nguoi tiéu dung tai mot s6 co
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quan hanh chinh sy nghiép, mot sé ctra hang thoi trang
céng s& ni trén thj trudng thanh phd Ha NOi (phi€u héi
duoc phat cho khach hang ngau nhién), y kién ctia nhan
vién ban hang ciling dong gop vai tro rat quan trong cho
viéc khao sat nay vi ho la nhitng nguoi ti€p can véi khach
hang, ndm bat, hiéu dwoc tam ly va nhu cau ctia ngudi st
dung, qua d6 nhan biét dwgc dac diém hinh thanh théi
quen va nhu cau sé thich cia nguoi tiéu dung.

Chon d6 léch chuan la 0,1 thi theo [1], s6 ngudi can
duoc phat phi€u khao sat la 95 nguoi. 160 phiéu hoi da
dugc phat dé khao sat nguoi tiéu dung san pham thoi
trang cong s& & 3 don vi va tai mot s6 clra hang trén thi
treong thanh phd Ha Noi. Sau khi thu thap va sang loc
nhitng mau khéng thudc pham vi nghién ctru (8 mau), dir
liéu dugc x ly véi 152 mau trén phan mém Excel.
3. KET QUA VA BAN LUAN

Cac két qua diéu tra khao sat cho thay nhu sau:
# Nhan vién/Chuyén vién/ Gido vién/Giang vién

Quan ly

17.76%

82.23%/

=

Hinh 2. Vi tri ngh& nghiép ctia di tuong khao st

K&t qua diéu tra cho thay c6 82,23% nguoi dwgc diéu tra
la nhan vién/chuyén vién/ giao vién/giadng vién, chiém s6
lvgng chad yéu; 17,76% nguoi dang lam quan ly cap lanh
dao va quan ly cac phong ban duoc khao sat trong diéu tra
(hinh 2).

5.26%

® Chara tot nghiép dai hoc
= Pai hoe

Trén dai hoc

Hinh 3. Trinh dd hoc van clia doi twong diéu tra

380

B Dudi 7 triéu

B Tir 7 dén 12 triéu

m Tir 12 dén 20 triéu
Trén 20 triéu

48.67%

Hinh 4. Mic thu nhap hang thang ctia c& nhan nguoi duoc digu tra
S0 nguoi dugc diéu tra cé trinh dd dai hoc ti Ié chiém
63,16% la nhém cé ty |1é cao nhat; 31,58% c6 trinh do trén
dai hoc va 5,26% la chuwa t6t nghiép dai hoc, l1a nhém cé ty
|& thap nhéat (hinh 3). Diéu dé cho thay nguoi tiéu dung
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duwoc diéu tra da phan c6 trinh dé hoc van cao, chi c6 mot
s6 lugng nhé la chua t6t nghiép dai hoc.

S6 nguoi dugc diéu tra c6 mic thu nhap tir 7 dén 12
triéu la 48,67% chiém ti 1é cao nhéat. Tiép dén la 26,00%
nguoi c6 thu nhap duéi 7 triéu; 20,00% s6 nguoi duoc diéu
tra c6 miic thu nhap tir 12 dén 20 triéu; 5,33% s6 ngudi con
lai c6 muic thu nhép trén 20 triéu (hinh 4).

M Lich sy

M Tré trung

H Hién dai

i Truyén thdng
u Khac

Hinh 5. Phong cach thoi trang cong s& clia ddi teong dugc didu tra

S6 nguoi dugc diéu tra da lva chon la phong céach lich
su chiém 38,81%; c6 30,26% chon phong cach tré trung; c6
17,10% chon phong cach hién dai; c6 13,81% chon phong
cach truyén théng; khéng c6 ai la chon phong cach khac
(hinh 5).
80.00%
60.00%
40.00%

20.00%
0.00%

15.13% 18.42%

5.26% T63%

1 2 3 4 5
Sy lra chon ciia nguéi tiéu dang

1. Hoan toan dong y;
3. Binh thuong;
5. Hoan toan khong dong y
Hinh 6. Chét lugng la yéu t6 quan trong
C6 58,55% hoan toan dong y rang chét lvong san pham
la yéu t6 quan trong; 15,13% s6 ngudi dwoc hdi dong y véi
quan diém trén va 18,42% s6 ngudi cho rang binh thuwong;
gan 8% s6 nguoi dugc hoi khong dong tinh vai quan diém
trén (hinh 6). Nhuv vay, phan Ién nguoi tiéu dung coi chat
Iwvong san pham thoi trang cong s& ni¥ la yéu t6 quan trong
(73,68%). Cac doanh nghiép san xuét va kinh doanh thoi
trang céng s& trén thi trvong thanh phd Ha Noi can chd
trong ding muc can thiét vé chat lvgng san pham ma
khong chi la ti€p thi va ban hang.

2.Dong y
4, Khdng dong y

44 74%
50.00% 26.97% P
- T 7.24% 461%
W o> -
0.00% -~ ’
1 2 3 4 5
1. Hoan toan dong y; 2.Dong y

3. Binh thuong (khdng rd);

5. Hoan toan khong dong y
Hinh 7. Lira chon thuong hiéu Viét Nam
S6 nguoi dugc diéu tra hoan toan déng y lva chon thoi
trang cong s& cé thuvong hiéu thoi trang Viét Nam chiém
44,74%; dong y chiém 26,97%; binh thuong (khéng rd,

4, Khdng dong y

khong quan tam) chiém 16,45%; s6 it con lai la 12% thi
khong lva chon san pham throng hiéu Viét Nam (hinh 7).
Két qua nay cho thdy co hdi chiém linh thi trwéng trong
nuéc cla cac thwong hiéu Viét Nam la kha quan va dang
duwoc nguoi tiéu dung tng hd, day cling la mot lgi thé cho
cac doanh nghiép san xudt thoi trang cong s& nit trén thi
trwong noi dia.

90.00%
80.00%
70.00%
60.00%
50.00%
40.00%
30.00%
20.00%
10.00%

0.00%

80.92%

Hinh 8. Ngudn thong tin c&p nhét xu hwéng thoi trang

S0 nguoi duge hdi st dung internet dé cap nhat xu
huéng thoi trang chiém da s6 (80,92%); s6 ngudi cap nhat
thong tin qua céc cla hang chiém 53,29%; qua ban beé va
dong nghiép chiém 51,97%; phan nhé con lai cap nhat qua
1 s6 thodng tin nhu truyén hinh nwéc ngoai va trong nuéc,
quang céo, tap chi, san dién,.... (hinh 8).

Nhu vay, thdng tin trén internet ¢ vai trdo quan trong
trong s cap nhat xu hwéng thoi trang cong s& nit voi
nguoi tiéu dung trén thi truong Ha Noi, tiép theo thong tin
tlr cac clra hang, trng bay san pham va anh hwdng tir ban
bé, dong nghiép. Cac doanh nghiép san xuat san pham thoi
trang céng s& nit can lvu y dén dic diém nay dé c6 thé nam
bat chinh xac nhu cau, xu hréng cu thé ctia mét cling nhu
xay duwng céac chinh sach quang ba san pham phu hop véi
déi twgng tiéu dung.

60.00%

38.82%
40.00% 23.03% 28.29%
20.00% . l .
3.29%
0.00%
1 2 3 4 5

1. Hoan toan dong y;
3. Binh thuong (khdng rd);
5. Hoan toan khong dong y
Hinh 9. Anh hiréng tlr nhén vién ban hang
S6 nguoi dugc diéu tra cho biét chiju &nh hwéng tir nhan
vién ban hang khi mua chiém 61,85%; s6 ngudi cho rang
tac dong tir nhan vién ban hang la binh thudng 28,29%; chi
khodng 10% nguoi dwgc hdi khdng bi &nh huéng béi nhan
vién ban hang (hinh 9). Tir két qua trén cho ta thdy, vai tro
guan trong cdia nhan vién ban hang khéng chi dé ban dugc
hang ma can ¢é nang luc hiéu san pham, tv van gidp nguoi
tieu dung Iya chon san pham phu hop hon, nham duy tri
khach hang lau dai.
61,84% sO nguoi dwgc hoi chiu tAc ddng cua viéc bai tri
gian hang dep va thuan tién; s nguti tham gia diéu tra

2.Dong y
4, Khdng dong y
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cam thay binh thuvong chiém 16,45%; khéng bi &nh huéng
chiém 13,82%; s6 it con lai 7,89% hoan toan khong bi anh
huéng tlr cach bai tri gian hang dep va thuan tién (hinh 10).

35.00%
30.00%
25.00%
20.00%
15.00%
10.00%

5.00%

0.00%

F,l.ss% 30:26%

16.45%

13.82%
. 7.89%
3 4 5

2.Dong y
4, Khdng dong y

1 2

1. Hoan toan dong y;

3. Binh thuong;

5. Hoan toan khong dong y
Hinh 10. Anh hugng clia sir bai trf gian hang dlep v thuan tién

‘ 5B G Y
60.00% 7
40.00% | -16.45% 5T s
o0 17 i) ¥ o
0.00% +

Thuéng  Thinh  Hiémkhi Khong
xuyén  thoang

Hinh 11. Mitc d mua hang online

S6 nguoi dugc diéu tra thinh thodng mua hang online
chiém 53,29%; s6 nguoi thwong xuyén mua hang online
chiém 16,45%; s6 ngui da tra [oi hi€ém khi mua hang online
chiém 19,74%; mot s6 nguoi khong tham gia mua online
chiém 0,53% (hinh 11). V&i sy phat trién clia cac (rng dung
trén mang xa hoi, ty 1é nguwoi mua hang online co thé tang
Ién dang ké trong tuong lai. Cac doanh nghiép san xuét va
kinh doanh san pham thoi trang cdng s& nir rdt can xem xét
kha nang xay dwng bai ban hé théng thvong mai dién t&
phu hop.

M Cho

M Trung tam thwrong mai
& Hai che

i Showroom

i Shop

U Cira hang, may do

u Khac

Hinh 12. Bia diém ngudi tiéu diing thudng mua sam thdi trang cbng s

Két qua khao sat cling cho thdy, s6 nguoi thwong mua
sam thoi trang cong s tai shop chiém 34,87%; tai
showroom chiém 31,58%; con lai s6 ngudi tham gia mua
sam tai khu cho, clra hang may do, trung tdm thuong
mai,... 1a it hon so voi 2 dia diém trén (hinh 12). Nhu vay,
céc clra hang va khu tring bay san pham thoi trang cong so
clia cac thuong hiéu lén trong nudc van dang chiém wu
thé, dap (*ng nhu cau clia ngudi tiéu dung. Piéu nay cho
thdy can nghién clu phat trién thuong hiéu thoi trang
cdng s& gan lién vai cac dai ly, khu trung bay clia cac nha
s&n xuét la can thiét.

Mtc dd quan trong cua céc tiéu chi déi véi nguoi tiéu
dung nir cong so dugc thé hién trén hinh 13.
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Véi nhém phu nir cong s& tudi tir 23-29, kiéu dang, mau
s&c va chét liéu clia trang phuc cong s& dugc quan tam nhéat
(chiém 32,24%); ti€p theo la phong céch (26,32%); phtu hop
xu huéng thoi trang (15,79%); bai tri gian hang (13,16%); cac
yéu t0 con lai duoc coi lakhdng qua quan trong.

YEU TO DAC DIEM MUA SAM CUA CAC NHOM TUOI

1513

Thoi  Anh  Nhom Baiti Khugén Chiét Binding Gidci Ciahang Chit Xuhuong Phong Diém  Kiéu  Tile
tangeo huomg ngudindi gianhing miisin Khiukhi gidniém phihp nimo lungsin thoitang cich nhintén ding  kich
thong  Nhin  tiéng  dep  phim muahing y&t  vitdi Khutung pham sinphim mausic, thuoe
higuuy  vién ban tién tim chit ligu

tn hing

8 Tir 23 dén 29 tudi
wTir 30 dén 45 Tudi
Tir 46 dén 55 Tudi

Hinh 13. D3c diém mua sim clia cac nhém tudi

Véi nhém phu nir cdng s& tudi tir 30-45, ki€u dang, mau
sdc va chat liéu cha trang phuc céng s& dugc quan tam
nhat (chiém 40,13%); tiép theo la chat lwgng san pham
(30,92%); phong céch va thuvong hiéu (20,39%); bai tri gian
hang va diém nhan trén san pham (11,18%); cac yéu té con
lai duogc coi la khéng qua quan trong.

Vi nhém phu nir cdng s& tudi tir 46-55, chat lwvgng san
pham cua trang phuc cong s& dwgc quan tdm nhét (chiém
34,47%):; tiép theo la kiu dang, mau sic va chat liéu
(32,89%); thwong hiéu (25,65%), phong cach thoi trang
(23,03%); ti & kich thudc clia san pham (15,13%); cac yéu té
con lai dugc coi la khéng qua quan trong.

Nhu vay, mdi mdt nhém tudi phu nit [am viéc noi céng
s tai thanh pho Ha Noi c6 nhu cau va lya chon san pham
V@i cac tiéu chi voi mkc quan trong khac nhau nhu trén.
Pay la dac diém quan trong ma cac doanh nghiép san xuét
va kinh doanh san pham thoi trang c6ng s& can déc biét
Iu y khi thiét ké va phat trién san pham.

4. KET LUAN

Pac diém tiéu dung san pham thoi trang céng s nix
trén thi trwuong Ha Noi chiu anh hwdng clia nhiéu yéu td
chi quan va khach quan. Xu hwéng chung dugc hwéng téi
la phong céch lich sy ciing vai kiu dang, mau sac va chét
lidu pht hop, chét lwvgng san pham t6t, thuong hiéu uy tin.

Sy tac dong tir thdng tin thoi trang trén internet va
mang xa hoi t¢i nguoi tiéu dung thoi trang cong s& nit 1a
rat dang duoc quan tam voi xu thé ngay nay.

O cac dd tubi khac nhau, mirc do quan tam cla c4c tiéu
chi d6i véi thoi trang cong s& co sw khac biét rd nét trén thi
treong thanh phd Ha Noi. Sy khac biét nay la quan trong



P-ISSN 1859-3585 | E-ISSN 2615-9619

ECONOMICS - SOCIETY

d6i voi viéc phat trién san pham thoi trang céng s& ni
nham dap (rng t6t nhu cau ctia khach hang ciing nhu cong
tac hoach dinh chién lvgc sdn pham dai lau clda doanh
nghiép may va thoi trang mot cach hiéu qua.
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