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TOM TAT

Nghién ctru dwogc thuc hién nhdm xdc dinh: 1) Nhu cdu; 2)
Théi quen str dung; 3) Tiéu chi chon lwa va mirc dj wu tién gici
thiéu sdn phdm; 4) Mirc d6 nhdn biét thwong hiéu sdn phdm ctia
khdch hang tai TP HO Chi Minh ddi v&i sdn phdm céng nghé
(SPCN). Két qud cho thdy: 1) Nhu cdu st dung cdc SPCN ctia
khdch hang rdt Ién; 2) Khdch hang str dung mét vai thwong hiéu
chi¥ khéng trung thanh véi mgt thwong hiéu va khéng cé sw khdc
biét vé nhdn biét va thdi quen st dung cdc sdn phdm & tirng nhém
tudi; 3) Cdc tiéu chi chon sdn phdm la thwong hiéu, dj bén, va gid
cd; 4) cdc thwong hiéu Apple, Samsung, Sony dwoc khdch hang
nhdn biét va tin dung.

ABSTRACT

This study attempts to determinne: needs, habit of using,
criteria of choosing and intrducing the techonogy products to
others and brand awareness of the technology products of
consumers in Ho Chi Minh city. Result revealed that 1) there is a
huge need for technology products of consumers, 2) consumers
buy several brands, not loyal to a particular brand and almost no
differences in awareness and habit of using these products in
each age group, 3) criteria of buying technology products are
brand, stability and price and 4) in terms of brand awareness,
those brands like Apple, Sony, Samsung are the most well-known
and trusted by consumers.

1. Datvian dé

1é dién tit, dién may. GFK du bdo nhém san

Theo GFK Viét Nam (2016), thi trwong
ban 1é dién may trong nam 2015 dat 154,7
nghin ty déng, tang 22,6% so v&i ndm 2014.
Mat hang dién thoai di dong, dwgc ghi nhan
mirc tang trwong 29,1% vé doanh thu va
16,5% vé doanh sé tiéu thu. Pién thoai di
dong c6 doanh thu 65,7 nghin ty dong,
chiém ty trong trén 40% trong tong s6 ban

phidm dién thoai tiép tuc ting trwdng (dw
kié€n dén nam 2017 doanh thu c6 thé dat con
s6 82 nghin ty dong so véi 30,2 nghin ty
doéng trong nam 2012).

GFK (2016) ciing dy bao xu hwéng tiéu
dung cho nhém thiét bi gia dinh trong thoi
gian tGi sé tang & dong san pham tivi man hinh
phang, may diéu hoa, ti lanh va may giat.
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Trong d6 dén nam 2017, gid tri dong san
pham tivi man phing mang lai c6 thé dat dén
27 nghin ty dong. Theo Neilsen (2014), khong
chi thé hé nguoi tiéu dung 1én tudi, ma ngudi
tiéu diing thudc thé hé tré hon van c6 nhu cau
str dung tivi twong doi cao.

Theo VietinBankSc, v&i dan sd 90 triéu
dan, trong do6 cé t&i 60% la tiéu dung tré,
Nganh Ban 1é Viét Nam tré nén hdp dan. Vao
nam 2020, ting 16p trung lwu & Viét Nam sé
tang gin gip 3 lan nam 2014 (12 triéu
nguoi), sé dat dén con sd 33 triéu nguoi
(Neilsen, 2015).

C6 thé ndi rang Viét Nam 1a thi treong
SPCN c6 nhiéu tiém nang. La nhitng nguoi
thich kham pha thi trwong, nhém nghién
ciru muon théng qua dé tai nay “Nhu cdu,
thdi quen st dung va nhdn biét thwong hiéu
cdc sdn phdm céng nghé cia khdch hang tai
TP. HCM”, c6 dwgc nhirng thong tin can thiét
dé hiéu khach hang doéng thoi xdy dung
chién lwoc san xuit, kinh doanh.

Pé tai nhdm dén bdn muc tiéu sau: 1)
Tim hiéu m&c d6 cin thiét va nhu ciu st
dung SPCN ctia khach hang tai TP. HCM; 2)
Tim hiéu théi quen st dung cac SPCN cta
khach hang; 3) Nhitng tiéu chi chon lya va
murc d0 wu tién gidi thiéu SPCN va 4) Tim
hi€u mirc d6 nhan biét thwong hiéu cac
SPCN cua khach hang tai TP. HCM.

2. Tdéng quan

Phan tong quan trinh bay cac khai niém
va tai liéu lién quan, dwoc sip x€p theo cac
chu dé sau:

2.1. Khai niém lién quan

Nhu cdu. Nhu ciu 13 sw can thiét vé mot
cai gi do; la doi hoi, mong mudn cta con
nguwoi vé vat chat va tinh than dé ton tai va
phat trién (Wikipedia). Nhu céutrong
nghién ctu nay dwoc hiéu la mong muén
mua SPCN ctia khach hang.

Théi quen. Theo cic nha tim ly thoi
quen la 16i, cach s6ng hay hanh vi da dwoc
hinh thanh va lap di lap lai nhiéu lAn ma
khong can suy nghi (L& Hiru Duy, 2011;
Cambridge dictionary). Trong nghién ctru nay,
thoi quen dm chi dén viéc khach hang tin
mua nhiéu SPCN cia moét thwong hiéu va
mua ldp lai.

Sdn phdm céng nghé. Theo Vicki va
Cliff trich trong TKI thi SPCN la nhitng san
phdm htru hinh dwgc con nguwoi thiét ké va
phat trién thong qua quy trinh ky thuit cong
nghé dé phuc vu cic chirc nang cu thé. Trong
nghién ciru nay, SPCN am chi dén san pham
cda cac thwong hiéu smartphone bao gom
Sony, Apple, Samsung, Microsoft, LG, Oppo,
Huawei va ctia cac thwong hiéu tivi bao gobm
Sony, Samsung, TCL, Sharp, LG, Panasonic,
Toshiba va mot s6 san phdm khac: My nghe
nhac, tablet, dan am thanh, smartwatch, tai
nghe va laptop.

Nhdn biét thwong hiéu. Thwong hiéu
la tong hop cac yéu to vat chat, thAm my,
ly 18 va cdm xuc cia mot san phidm bao
gdbm ban thin san phim, tén, logo, hinh
anh va moi sy thé hién hinh anh, dan qua
thoi gian dwoc tao dwng ré rang trong tam
tri khach hang nhiam thiét l14p mot cho
ding tai d6 (Chi & Thap, 2013). Con theo
Amber va Style (1996), thwong hiéu la tap
hop cac thudc tinh cung cidp cho khach
hang muc tiéu cac gia tri ma ho doi haéi.

Nhén biét thwong hiéu la mic do ma
mét thwong hiéu dwoc hiéu biét béi khach
hang tiém nang va c6 lién quan dén mét
san phdm cu thé (Business Dictionary,
2016). Theo Wayne va cs. (1990) nhan
biét thwong hiéu 12 mot cip do so dang vé
kién thirc lién quan dén thwong hiéu, it
nhit nhin biét dwoc tén thwong hiéu. Con
theo KMF Branding (2016,) nhin biét
thwong hiéu la giai doan dau tién trong
tién trinh mua sam.
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Theo APG (2013) c6 hai tiéu chi dé
nhan biét mot thwong hiéu: 1) Ggi nhé -
Khach hang thwong dwoc yéu ciu liét ké
nhitng thwong hiéu ma ho biét; 2) Nhin dién
- cach do lwong mirc dd thwong hiéu dwoc
nhan dang khi da néu ra cac thudc tinh, dac
diém, sdn phadm hoic cic thong diép quang
cao cling nhu logo va slogan.

Trong khudn kho bai nghién ctru nay, tiéu
chi 1 dwoc str dung dé xac dinh mirc d6 nhan
biét thwong hiéu SPCN ctia khach hang.

2.2. Nhirng nghién ciru lién quan

Nhu cdu mua SPCN va cdc yéu t6 dnh
hwdng dén viéc chon lwa mua san phdm

Theo s6 liéu cta Google céng bo tir
nghién cttu hanh vi tryc tuyén cia nguoi
tiéu dung Viét 2014 do Coéng ty TNS thuc
hién, dwgc trich trong Thanh Truc (2014),
ty 1é st dung smartphone tai Viét Nam tang
gan gip doi so véi ndm 2013, cu thé, tang tir
20% trong nam ngoai lén 36%. Ty 1€ nay tuy
thip hon ty 1é trung binh 49% cia thé gidi,
hay 40% cta Thai Lan, 51% Malaysia va
85% cua Singapore, nhung mitc tdng
trwdng cho thdy smartphone ngay cang
dwoc chudng dung déi véi khach hang Viét.
Ly do chinhla smartphone dap &rng nhu cau
thay thé dién thoai di ddng v&i cac tinh nang
pho théng. K€ dén la mic gia gidm nén nhiéu
nguoi cé kha nang mua. Mot ly do khéc niva
la ngwdi Viét ratlac quan va cdi mé véi cong
nghé mai.

Pham Thi Huong Son (2013) chi ra rang
hai ly do ngudi Viét mua smartphone la nhu
ciu st dung nhirng tinh nang dé phuc vu doi
séng va trai nghiém cdng nghé. Tac gia cling
phat hién nhitng yéu t6 anh hwdéng dén
quyét dinh mua mét smartphone bao gom:
Hiéu nang, thiét ké, chirc niang st dung,
thwong hiéu, ché do bao hanh, gia ca, nhém
tham chiéu, truyén miéng, xuit xi, noi 1ap

rap. Pé xuit clia nguwdi ban khong cé anh
hwdng nhiéu dén quyét dinh mua hang.

Theo Wollenberg va Thuong (2014), cac
yéu t6 anh hwdng dén hanh vi mua hang cia
khach hang TP. H6 Chi Minh d6i véi
smartphone bao gobm quang cdo, cdm nhin
chat lvgng, nhin thirc thwong hiéu, gia c3,
truyén miéng. Con IE Singapore (2014) cho
thay hai yéu to chi phéi quyét dinh mua hang
cla nguoi tiéu dung Viét 1a gidm gia va qua
tang kém. Bao cdo nay ciing cho thiy cac mat
hang céng nghé va hang héa gia dinh véi
thwong hiéu uy tin dwgc khach hang kha gia
tai Viét Nam sdn sang mua véi gia cao, trong
d6, ba thwong hiéu hang dau lan lwot 1a
Apple, Sony va Samsung; ba thwong hiéu
hang dau cta hang hda gia dinh la Sony,
Toshiba va Samsung.

Nhdn biét thwong hiéu cac SPCN

Theo m6 hinh Aaker (1991; 1996),
thwong hiéu gobm 5 thanh t6: Sy trung thanh
véi thwong hiéu, sw nhan biét thwong hiéu,
su lién két thwong hiéu, sw cdm nhin chat
lwong va cac san phdm doc quyén s& hiru
thwong hiéu. Trong d6, nhan biét thwong
hiéu dwoc hiéu 1a mirc dé6 dwoc biét dén ctia
thwong hiéu & nguoi tiéu dung. Theo Keller
trong Pham Thi Lién (2016), thwong hiéu
bao gom cac thanh té: 1) Tén; 2) Logo; 3)
URL - dia chi website; 4) Nhan vit - dai dién
cho thwong hiéu. Ngoai ra slogan, doan
nhac, bao bi ciing rat quan trong.

Tuy nhién, Nielsen (2014) chi ra rang
cac thwong hiéu SPCN van chua kich hoat
dwoc nhu ciu twong tic véi thwong hiéu
cta khach hang Viét: Chi 8% twong tac véi
cac thwong hiéu hodc cac cong ty trén cac
trang mang xa hoi, trong khi Thai Lan cé téi
42% va & Philippines c6 téi 65%. Ly giai
cho diéu nay: C6 thé do nguoi tiéu dung
Viét chwa tin twdng cong nghé; c6 thé ho
quan tAm dén viéc bao mat thong tin, hodc
c6 thé thiéu kién thic can thiét. Theo
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Nguyén Dinh Tho va cs. (2011), mét trong
nhitng nguyén do 1a cic don vi chwa ndm
bat dwoc vai tro clia gia tri thwong hiéu, cac
thanh phin cda né ciing nhw cach do lwong
cac thanh phan nay.

Tl nhirng khai niém va tai liéu vira dé
cap, c6 thé noi tai Viét Nam, san pham, gia tri
thwong hiéu cling da it nhiéu dwoc nghién
ctru trong thoi gian qua, nhwng chwa nhiéu
céng trinh nghién ctru diy dua va dwoc cong
b0 trén tap chi han 1dm. Thém vao d6, cac
nghién cru truedc diy hau nhw tip trung vao
kiém dinh m6 hinh gia tri thwong hiéu
nhwng rat it nghién ctru khdm pha nhu ciu
khach hang va nhan biét thwong hiéu. Piém
mé&i ciia dé tai hién tai 1a khadm pha nhu cau
st dung san pham, cu thé la SPCN, dong thoi
tim hiéu théi quen st dung va mirc d6 nhan
biét thwong hiéu SPCN ctia khach hang tai
TP. H6 Chi Minh vé&i hy vong nhitng phat
hién tir nghién ctru nay cé thé cung cip cho
cac nha san xut, kinh doanh nhirng thong
tin htru ich b6 sung cho chién lwoc xay dung
thwong hiéu.

3. Phwong phap nghién ciru

bay la nghién ctru dinh lwong, st dung
phwong phéap théng ké mo ta. Di liéu dwoc
thu thdp tir bang khao sat dwoc nhom
nghién ctru thiét ké bao gom cac yéu t6: Nhu
ciu str dung SPCN, cac yéu t6 lién quan dén
lwa chon SPCN déi v&i dd tudi nguoi dung.
Moi d6i twong cung cAp thong tin vé do tudi,
vé SPCN dang st dung, danh gid vé mirc do
can thiét ctia SPCN, cac yéu t6 lwa chon
SPCN. Ngoai ra bang khao sat con thu thap
cac théng tin vé mirc d6 yéu thich, théi quen
st dung va mrc d6 nhén biét ctia doi twong
vé cac SPCN.

Bang khao sat dwoc phan phoi truc tiép
v&i nhitng ngwdi ma nhém nghién ctru tiép
cin dwoc tai TP. H6 Chi Minh ciling nhw gian
ti€p thong qua mang Internet d6i véi nhirng
nguwoi dang séng & TP. H6 Chi Minh. Trong
nghién ctru nay, c6 293 ngwoi tham gia tra
161 bang khao sat, trong d6 c6 291 bang tra
loi thoa mén tiéu chi trén 15 tudi.

Bang 1. Phan b6 mau nghién ctu

DPic diém do6 tudi mau
Tir15-18 | Tir18-30 | Tir30-55 | Trén55 Téng s6

tiﬁf‘}’lri‘égnpl?sg’o sé |Tyle| ss |Tyle| s |Tyie| s |Tyle mi‘; Ty 16

T lwong| (%) |luong| (%) |lwong| (%) |luong| (%) | 0| (%)

sat (N=1)

Khio satonline | 9 | 3,09 | 74 |2543| 16 | 55 | 1 |034| 100 |34,36
Khaotfg‘;tmc 51 [17,52] 69 |2371| 65 [2234| 6 |206| 191 |65,64

4. Kétqua dwoc ho str dung hang dau la laptop, chiém

4.1. Mirc dé cdn thiét va nhu cdu siv
dung sdn phd@m céng nghé theo do tudi

Bang 2 cho thdy & do tudi tir 15 - 18
tudi, SPCN dang dwgc ho st dung nhiéu
nhét 1a tivi chiém ti 1&¢ 91,66%, tai nghe
chiém ti 1& 90%, smartphone véi ti 1& 1a
83,33%, laptop vai ti 1é 1a 78,33%. Voi
nhém tuodi tir 18 - 30, cic sdn phdm dang

ti 1é 88,73%, th hai la Smartphone véi ti
1€ 81,69%, & vi tri thi 3 1a tai nghe vai ti 1€
78,87%, va cudi cung la tivi véi ti lé 69,01
%. Con s6 ngudi thudc nhém tudi tir 30 - 55
thi tivi dwoc ho st dung nhiéu nhat véi ti 1é
86,42%, & vi tri thir 2 1a smartphone chiém
ti 1& 72,84%, vi tri thi 3 1a laptop chiém
59,26%. D6i véi nhém nguwdi trén 55 tuodi
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thi 100% s6 ngwoi dwoc hdi dang st dung
tivi, smartphone va laptop dwoc st dung
v&i ti 1€ ngang nhau la 57,1%.

Nhém tuéi tir 15 - 18 la nhém tudi c6
nhu cdu st dung cac san phidm céng nghé
cao nhit, khi dwa ra 8 loai san pham thi c6
dén 6 san phidm dwoc chon véi ti 1€ trén

50%. V&i nhém tu6i tr 18 - 30 thi
smartphone va laptop la hai san pham dwoc
st dung nhiéu nhat. Hai nhém tudi con lai c6
ti 1& str dung SPCN it hon & hiu hét cic san
phim trir tivi va dan 4m thanh.

Bang 2. Mirc d6 str dung cac san pham
cong nghé & tirng nhém tudi

San phdm céng nghé (SPCN)

Po tudi May . A .

: Dan am Smar- Tai Smart- ..

Eﬁzi Tablet thanh twatch nghe phone Laptop Tivi

g;}n 1815 40 31 25 10 54 50 47 55
(n=60) | (666%) | (516%) | 416% | (166%) | (90%) | (833%) |(783%) | (916%)
ggn 3018 46 55 31 112 116 126 98
(ne142) | B23%) | (387%) | 218% | (63%) |(78:8%) (81.6%) |(837%)| (69%)
ggn 5530 24 35 34 41 59 48 70
(negl) | (296%) | (4329%) | 419% | (6,1%) |(506%)|(728%) |(59,2%) | (86,4%)
Trén 55 1 1 3 2 4 4 7
(=7) | (142%) | (14,2%) | (42,8%) | (0,00%) |(28,5%) | (57,1%) | (57,1%) | (100,00%)

Biéu d6 1 dwdi day chi ra mirc do can
thiét ctia SPCN déi khach hang tai TP. H6 Chi
Minh. Hai san phdm c6 mic diém cao nhit
vé mirc d6 cn thiét so v&i cac san phdm con
lai (lan lwot trén thang diém la mirc diém

6: 29,62% va 28,72%, mic diém 5: 38,33%
va 25,26% trong khi dé dan am thanh c6
mic diém 6 la 4,51%, mic diém 5 la
12,85%, mday nghe nhac: Mirc diém 6:
4,86%, mirc diém 5: 12,85%).

MuUrc dO can thiét cac san pham céng nghé

045%
040%
035%
030%
025%
020%
015%
010%
005%
000%
Dan am
thanh

Smartphone

mGC m5

May nghe

Tablet
nhac

-4 S m2 m1l

Biéu d6 1. Mirc do can thiét cia SPCN d6i véi khach hang tai TP. H6 Chi Minh.
(Mirc diém: 1 - Hoan toan khéng cdn thiét; 2 - Khéng cdn thiét; 3 - Twong déi khéng cdn
thiét; 4 - Twong do6i cdn thiét; 5 - Cdn thiét; 6 - Rdt cdn thiét).
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Khi phan tich so sanh viéc danh gia
mic d6 can thiét véi SPCN & tirng nhom
tudi, két qua cho thay c6 sw khac biét co y
nghia gitra cAc nhém tud6i 15 dén 18 va
nhom tudi 18 dén 30 vé mirc dd can thiét
cua smartphone (p = 0.0302884). Ngoai ra,
khéng c6é sw khac biét nao khac vé mikc do
can thiét déi véi cac SPCN con lai gitra 4
nhém tudi dwoc nghién ciru.

4.2. Théi quen st dung SPCN

Nguwoi tiéu dung trong nghién ctru nay
déu str dung mot vai thwong hiéu chir khéng
trung thanh v&i mét thwong hiéu riéng biét.
Cu thé véi ciu hoi “Théi quen cta anh/chi
khi str dung cac san phdm céng nghé”, c6 téi
69,4% s6 nguoi chon ciu trad 1o “Chi tin
dung mot vai thwong hiéu quen thudc”;
18,6% chon dap an “Thuwong xuyén thay doi
tlr thwong hiéu nay sang thwong hiéu khac
dé trai nghiém”; va chi c¢6 5,2 % s6 nguoi
dwoc hdi chon “Chi tin dung mét thwong
hiéu duy nhat”.

Kiém dinh moi lién quan gitra th6i quen
st dung thwong hiéu SPCN va d6 tudi caa
nguwoi st dung cho két qua X-squared =
154.86, df = 9, p-value < 2.2e-16. Diéu nay
c6 nghia rang thoi quen st dung thwong
hiéu SPCN phu thudc vao do tudi cia nguoi
str dung.

4.3. DAéi vai tiéu chi chon Iwa va mirc
dé wu tién giéi thiéu SPCN

béi véi khach hang trong nghién ctiru
cua chung t6i, nhitng tiéu chi chon lwva mua
hang chd yéu gom: Thwong hiéu, dé bén, gia
c4; ba tiéu chi trén dwoc ap dung cho hau hét
cac SPCN dwoc khao sat.

Vé mirc do wu tién gidi thiéu tivi cho
nguoi thin, Bang 2 cho thdy déi véi viéc gidi
thiéu, Sony la thwong hiéu hang dau dwoc
wu tién gi¢i thiéu, & vi tri thr hai Ia
Samsung. Bang 3 cho thay d6i véi viéc gidi

thiéu smartphone cho ngwdi than, Apple va
Samsung la hai thwong hiéu hang d4u dwoc
lwa chon, Huawei va Microsoft 1a hai thwong
hiéu c6 sw wu tién chon lwa thap hon.

Bang 2. Thwong hiéu tivi

Tén §én Uu tién | Tu tién tigr?S
phiam 1(%) 2 (%) (%)
Sony 36,20 24,13 | 12,07
Samsung 28,62 30,34 16,20
TCL 2.06 1,37 3,44
Sharp 1,72 3,44 5,51
LG 14,8 18,96 | 22,75
Panasonic 5,51 12,06 22,41
Toshiba 10,3 9,65 | 16,89

Bang 3. Thwong hiéu smartphone
Ténsdn | Uutién | Qutién | Uutién
phim 1 (%) 2 (%) 3 (%)
Sony 5,17 16,89 24,13
Apple 50,00 22,41 8,27
Samsung 30,34 35,17 18,96
Microsoft 3,79 5,86 8,96
LG 3,79 6,56 15,51
Oppo 517 8,70 18,62
Huawei 1,74 1,38 1,38

4.4. Mirc do nhdn biét thwong hiéu
cdc SPCN

Vé mirc d6 nhin biét thwong hiéu cla
khach hang tai TP. H6 Chi Minh déi véi SPCN
trong cac khia canh thong s6 ky thuit, gia c3,
cach str dung, tinh ning sdn pham phuc vu cho
doi song va nhitng dong san pham hién c6
trén thi treomg, két qua cho thiy khong cé sy
khac biét nao gitra cic nhém tudi véi tirng tiéu
chi thé hién sy nhin biét chung vé cac san
pham cong nghé, trir tiéu chi “Nhirng dong san
pham hién c6 trén thi trromg”, ¢ su khac biét
6 y nghia gitra nhom tudi tir 15 dén 18 tudi va
nhom tudi tir 30 - 55 tudi (p = 0.0283515).
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MUrc d6 hiéu biét cac san pham céng nghé

060%

050%

040%

030%

020%

010% H I
000% I =

Sony Apple

m6C m5

- -H _I-

Huawei Samsung

3 m2 ml

Biéu d6 2. Mirc d6 nhan biét ddi véi mot SPCN cia khach hang tai TP. H6 Chi Minh

(Mitc diém: 1 - Chwa bao gic¢r biét dén; 2 - Dd tirng nghe qua nhwng khéng biét la gi; 3 - Chi
nhdn biét déi chiit vé mét vai san phdm nhwng chwa bao gic st dung qua; 4 - C6 nhdn biét twong
doi, da str dung qua mot sé sdn phdm; 5 - Nhdn biét khd twong tdn, da str dung qua nhiéu sdn
phdm; 6 - Nhdn biét rdt ré, dd st dung va tim hiéu vé hdu nhw tdt cd san phdm)

Dai véi hau hét cac thwong hiéu trén (triv
Huawei), mic do nhin biét cia ngudi tiéu
dung chti yéu la & mirc 4 va 3, da s6 nguoi tiéu
dung chi nhén biét cac thwong hiéu trén & mic
twong d6i va nhan biét déi chut.

5. Két luian

Khach hang tai TP. H6 Chi Minh c6 nhu
ciu cao trong viéc str dung cac SPCN dac biét
cac san phim tivi, smartphone, tuy nhién c6
suw khac biét vé mirc d6 st dung trong tirng
do tudi.

Tiéu chi chon mua ctia khach hang TP.
H6 Chi Minh chud yéu 1a gia ca, do bén va
thwong hiéu. Pong thoi hdu hét khach hang
chi tin dung mot vai thwong hiéu quen thudc.

Khong c6 nhiéu sw khac biét trong cac
tiéu chi nhw nhu cau, thdi quen st dung,
mirc d6 nhan biét d6i véi cac SPCN cua
khach hang TP. H6 Chi Minh theo tirng
nhém do tudi.

Cac thwong hiéu Apple, Samsung,
Sony dwgc khach hang biét dén va tin dung
nhiéu nhit.

Hau hét cac do tudi déu st dung cac san
phadm cong nghé dwoc nhém nghién ctiru goi
y. Diém chung la du khac vé do tudi, nhuwng
gitta ho déu dang st dung chid yéu mot
nhom cac SPCN gidéng nhau bao géom tivi,
laptop, smartphone. Ngoai ra, nhitng san
phidm nao c6 mat sém hon trén thi treong
thi dwoc nhitng ngwdi thudc nhém cao tudi
hon st dung nhiéu, vi du tivi, dan 4m thanh.
Con vé&i san phdm méi nhw smartphone
chwa dwogc sir dung nhiéu.

Vé nhirng khac biét trong viéc danh gia
mirc d6 can thiét ctia tirng SPCN, chung t6i
cho rang khach hang c6 thé st dung nhirng
tién ich ctia san phidm dan 4m thanh, may
nghe nhac, tablet ngay trén smartphone,
bén canh dd, gia cta nhirng san phidm nay
kha cao, nén déu dugc nguoi tiéu dung danh
gia vé mirc do can thiét khong cao.

Gitra ttrng nhom tu6i, khéng c6 sw khac
biét trong viéc danh gia mirc do can thiét
cling nhw sy nhan biét vé cac SPCN, trir két
qua da néu & trén. Tuy nhién két qua cling
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cho thiy rang hiu hét nhém nguwoi 1én tudi
hon déu c6 mic d6 st dung SPCN it hon.
Diéu nay goi y rang cac nha san xuit, ban 1é
can tip trung hon vao nhém khach hang
tiém nang nay.

Vé thoéi quen st dung doi véi thwong
hiéu SPCN, két qua cho thiy da phan khach
hang tin dung mét vai thwong hiéu quen
thudc chir khéng phai mot thwong hiéu duy
nhat, phat hién nay gidng védi két qua nghién
ctru cua tap doan Carlson Marketing tir nam
2001 - 2007 rang c6 sw suy gidm vé long
trung thanh cua khach hang déi véi cac
thwong hiéu. Trong nam 2000, 40% nguoi
tiéu dung thé hién sw yéu thich that sy hoac
cam Kkét chi str dung mot thwong hiéu, nhung
con s6 nay da giam xudng 33% vao nam
2001, dén nam 2007 chi con dwdi 10% nguwoi
tiéu dung cam thay mudn cam két stt dung
mot thwong hiéu (John va cs, 2009).

K&t qua nghién cru nay ciing cho thay
c6 moi lién quan gitra th6i quen s dung
thwong hiéu SPCN va dd tudi ciia ngwoi st
dung, hay n6i cach khac la théi quen st dung
thwong hiéu SPCN phu thudc vao do tudi cia
ngudi st dung. Tuy nhién, két qua kiém dinh
Chi - Square nay c6 gia tri ki vong qua nhd,
c6 thé khong dang tin cdy. CAn mot mau co
kich c& 1é6n hon dé dat dd chinh xac cao.

Nhin chung, khach hang cé sw nhin biét
nhiéu déi véi cac thwong hiéu c6 mét 1au doi
trén thi tredng, va mirc nhin biét thap déi
v6i nhitng thwong hiéu méi néi. Trong cac
thwong hiéu ma chung t6i khdo sat, Huawei
la thwong hiéu mai xuét hién tai thi treong
Viét Nam, mirc d6 nhin biét ctia khach hang
déi voi thwong hiéu nay la thap.

Ba tiéu chi dwgc ap dung lwa chon cho
hau hét cic SPCN dwoc khao sat 1a thwong
hiéu, gia ca, d6 bén, diéu nay chirng té gia ca
déng mot vai tro rat quan trong trong viéc ra
quyét dinh lwa chon mot SPCN ctia khach

hang. Phat hién nay dwoc cing c6 bdi John va
cs. (2009) cho rang trén thi trwong, khi chat
lwong ctia cic san phdm déu cé sy twong
ddng, khéng c6 nhiéu khac biét thi gia cala yéu
t6 dwa khach hang dén viéc lwa chon mot
thwong hiéu.

Khi chon mua SPCN, mét trong nhitng
tiéu chi dwoc ngudi tiéu dung dwa ra la
nhirng thwong hiéu cé uy tin trén thi truedng,
diéu nay gay khé khan cho cac thwong hiéu
méi, vi du nhw cac thwong hiéu Trung Quéc
hién nay dang dwoc chiéu thi rong rai & Viét
Nam, cin c6 thoi gian méi c6 chd dirng trong
tam tri khach hang. Tuy nhién, mrc do trung
thanh véi mot thwong hiéu ha thap, cac
thwong hiéu 1au doi cling phai duy tri chit
lwong va chién lwgc kinh doanh dé canh
tranh vé&i tinh méi la cda thwong hiéu maéi.

Vé mirc d6 nhan biét d6i véi cac thwong
hiéu SPCN, két qua cho thay hau hét khach
hang chi c6 mirc do nhan biét trung binh.
Riéng thwong hiéu Huawei, khach hang cé
mirc d0 nhan biét rat thip. C6 thé do day la
thwong hiéu méi, cling cé thé truyén thong
cua thwong hiéu nay chwa di manh.

Vé mirc d6 wu tién gidi thiéu thwong
hiéu tivi cho ngwoi than, két qua cho thiy
Sony va Samsung la hai thwong hiéu dwoc wu
tién hang dau. Nhung trén thuec té, theo bao
cao cta GFK thi Samsung - mac du la thwong
hiéu tivi dwoc wu tién lwa chon thit hai,
nhung lai 12 thwong hiéu c6 thi phan tivi dan
dau tai Viét Nam. Sony khéng phai la thuwong
hiéu din diu, nhung lai dwoc wu tién gioi
thiéu cao nhit, c6 thé do Sony c6 mit & Viét
Nam rit sém va da noi tiéng tir 1au.

Twong tw, két qua vé mirc dd wu tién
gi¢i thiéu thwong hiéu smartphone cho
nguoi thin cho thiy Apple va Samsung la
hai thwong hiéu dwoc wu tién hang dau. Tuy
vay theo IDC trong Hai bang (2015)
Samsung du & vi tri wu tién gidi thiéu thit hai
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sau Apple nhung 1a thwong hiéu dan dau tai
thi phan smartphone Viét Nam véi ti 1&é 30%
trong quy 11/2015, trong khi d6 Apple khéng
thudc top 3 dan dau thi phan. Chung téi cho
rang, Apple 1a thwong hiéu smartphone cao
cdp va ndi tiéng khap thé gidi cling nhu tai
Viét Nam, vi thé nhiéu nguoi tiéu dung lya
chon dé gidi thiéu cho nguwdi than ciia minh.

To6m lai, nghién ctru trén cung cip mot
cai nhin tong quat vé thi trweorng SPCN tai TP.
H6 Chi Minh, tuy nhién vin dé nghién ctu
twong déi rong nén tirng chu dé chwa thé
day du va sau sic, dong thoi kich c& mau
chwa dd 16n dé cung cip nguon thong tin
dang tin cay. Cac nghién ctru khac cung chua
dé dwoc ching toi dé xuit.
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