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TOM TAT

Bai viét nay kham pha vai tro cua tinh vi
chung tiéu dung trong viéc tao nén cam nhdn
Vé uy tin thuwong hiéu cho cac san pham mdi,
cdng nghé cao, da gid tri mang thuwong hi¢u
Viét, cu thé 1a chiéc dién thogi théng minh.
Dua trén kiém nghiém md hinh cdu tric véi bg
di liéu thu thdp tir 259 khach hang, két qua cho
thdy tinh vi chuing ¢ dnh hwéng manh dén cam
nhdn vé uy tin thwong hiéu, dan dén hrong gia

san pham va cam nhdn gia tri. Pong thoi, tinh
Vi ching ciing anh hwong truc tiép dén cam
nhgn gié trj cua dién thogi thuong hiéu Viét,
ddn dén sy san 1ong mua cia nguoi tiéu ding.
Bén canh ¥ nghia Iy thuyét, két qua nay goi
cach tao uy tin cho cdc thuong hiéu méi cua
dién thogi thong minh Viét nam trong buée dau
x@y dung thuong hiéu dua trén tinh vi chuing
tiéu dung.

Tir khoa: Tinh vi ching, uy tin thiong hiéu, gia tri cam nhdn, san 1ong mua, dién thogi thdng minh,

thuong hiéu Viét.

1. GIOI THIEU

Ngay nay, nhitng chiéc dién thoai thong
minh dang that sy trd thanh tdm diém cua thé
gidi cong nghé. Voi viéc ngay cang dugc tich
hop nhiéu mg dung tién tién, dién thoai thong
minh gid day khong chi don thuan 14 thiét bi dé
nghe, goi hodc nhin tin ma con dam nhiém
thém nhiéu chirc ning ciia may tinh, may anh,
may nghe nhac, v.v... Vi vay, dién thoai thong
minh dang dan thay thé cic san pham cong
nghé cao khic mang lai nhiéu loai gia tri cho
con nguoi.

Trong nhitng ndm gan ddy, thi truong dién

thoai théng minh ¢ Viét Nam da c6 su tang
truong 16n nhat khu vuc Pong Nam A (Phan
Tuén, 2015). Theo du bao, tbc do tang trudng
s& 12 10% - 15% dén nam 2019 (Trin Nghia,
2015). V& phia cung, gan nhu tit ca cac thuong
hiéu danh tiéng thé giéi nhu: Sony, Samsung,
LG, HTC va méi day 1a Huawei, Oppo,... déu
da c6 miat va dang chiém dugc phan to cua
“miéng banh”. O phan con lai, tir nam 2008 da
xudt hién cac thuong hiéu Viét nhu Q - Mobile,
Mobiistar, F - Mobile, Avio, Q - Smart va gan
day 1a Bphone ctia Bkav. Mac du da gop mat
trong moi phan khuc tir thip dén cao cip,
nhung gén nhu chua c6 mét thuong hiéu dién
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thoai Viét nao du stc canh tranh v&i cic san
phim dién thoai thong minh ciia nudc ngoai.
Trong bao céo gan day cua IDC cho biét trong
quy II nam 2015, thi phén dién thoai thong
minh ctia cac thuong higu Viét da giam xudng
chi con 7%, so v6i 10% cua cung ky nam 2014
(Phan Tuén, 2015). Van dé dit ra cho céc nha
quan 1y va nghién ctru 1a & giai doan dau chua
¢6 nhiéu tuong tac vai thi truong dé tich lity uy
tin thi 1am cach nao dé smartphone Viét tao
dung uy tin thuong hi¢u va gia tri cdm nhan
cho ngudi ti€u dung Viét?

Trong bdi canh do, bai béo nay dugc hinh
thanh dya trén y tuong “c6 thé c6 san pham hay
thwong hiéu toan cau, nhung dong co mua thi
khong toan cau” (De Mooij, 2013) va quan
diém vin hoa da dang trong pham vi qudc gia
(Henderson & ctg, 2013). Theo d6, nhitng déc
thu riéng cua dan tdc, xa hdi va van hoad cia
mdi thi trudng va mdi ca nhan c6 thé ¢ vai tro
khac nhau ddi véi thai do va hanh vi nguoi tiéu
dung v.v. Trong d6, nghién ctru nay sé& tap
trung tim hiéu vai trd cia tinh vi chung cua
ngudi tidu ding Viét ddi véi truong hop san
phdm dién thoai thong minh. Lugc khao so bo
cho thdy da c6 mot vai nghién ciru trude diy &
Viét nam vé chu d¢ tinh vi ching (Nguyen &
ctg, 2008; Le & ctg., 2011, 2013). Tuy nhién,
mdi quan hé giira tinh vi ching va cam nhan
clia ngudi tiéu ding vé uy tin thuong hiéu thi
chua dugc kham pha.

Muc tiéu cua bai b4o nay 1a tim hiéu tac
dong cua tinh vi ching 1én cam nhan vé uy tin
thuong hiéu, tir d6 dan dén sy luong gia va cam
nhan gia tri san pham va sy sin long mua cta
ngudi tiéu dung Viét dbi véi chiéc dién thoai
thong minh Viét nam. Bén canh ham y 1y
thuyét vé vai tro cua tinh vi ching trong hanh
vi mua, két qua nghién ctru s& 14 co s gitp cac
nha san xuét dién thoai thong minh Viét nam
xdy dung chién luoc phat trién uy tin thuong

hiéu trong giai doan kho khin mdi tham nhdp
thi truong.

2. CO SO LY THUYET VA CAC GIA
THUYET

2.1. Cac khai niém nghién ciru

Tinh vi chiang tiéu dung (consumer
ethnocentrism): Khai niém tinh vi chung tiéu
dung c6 xuét si tir khai niém tinh vi ching, véon
1a mot khai niém tam 1y - x& hoi nham dién ta
tinh céch ciia mot ca nhan trong mot bdi canh
van hod - x& hoi (Sumner, 1906; Levine &
Campbell, 1972). Khai niém tinh vi chuang
dugc dinh nghia la khuynh hudéng cua mot
ngudi xem cong ddng vin hoa cua ho 1a trung
tam cua vii try, 12 quy chiéu cho céc cong dong
khéc. Ho ¢6 xu hudng danh gia thip céc gié tri,
chuin myc cua cac nhém cong ddng van hoa
khdc va danh gia cao, ty hao mot cach mu
quang cAc gia tri, chuin muc va con nguoi
thugc nhdm van hoa cia minh (Booth 1979;
Worchel and Cooper, 1979).

Tur d6, khai niém tinh vi chung tiéu dung la
su van dung khai niém tinh vi chung vao méi
truong kinh té dé biéu thi tinh vi chung trong
hanh vi tiéu dung (Chryssochoidis & ctg.,
2007). Tinh vi chung tiéu dung dugc dinh
nghia 1a niém tin cua nguoi tiéu ding vé su
dung din vé dao ly (moral appropriateness)
trong viéc mua cac san phadm nuéc ngoai. Theo
do, nguoi ¢ tinh vi chang tiéu dung cao sé cho
rang viéc mua san pham nuéc ngoai 12 sai trai;
didu d6 s& gay tac hai cho san xuét trong nudc,
gay mét cong an viéc lam trong nudéc, 1a khong
yéu nuédc (Shimp & Sharma, 1987; Spillan,
2008).

Uy tin thwong hiéu (brand credibility):
Uy tin thuong hiéu dugc dinh nghia la mic do
dang tin caa céc tin hiéu ham chaa trong mot
thwong hiéu (chiang han nhu chat luong san
phdm hodc dinh vi thwong hiéu) trong mdi
twong quan véi thi truong va nguoi tiéu dung
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(Erdem & Swait, 2004). Khai nién nay dugc
c4u thanh bai hai thanh phan 1a sy dang tin
(trustworthiness) va nang luc (capability) cua
thwong hiéu trong viéc thyuc hién cac cam két
vaGi khach hang (Erdem & Swait, 1998).

Mot s6 hoc gia cho rang uy tin thuong higu
la két qua tich liiy 1au dai cua sy twong tac giira
thuong hiéu va thi truong néi chung, thdng qua
su nhat quéan trong cac hoat dong tiép thi va
dau tu ngudn lyc cho thuong hi¢u nhim dam
bao thuc hién dung cam két véi khach hang
(Sweeney & Swait, 2008). Di véi mbi ca nhan
khach hang (dac biét Ia khadch hang méi) trong
diéu kién thong tin bat dbi ximg (doanh nghiép
hiéu rd vé san pham hon khach hang rat nhiéu),
thi uy tin thwong hiéu la tin hiéu quan trong dé
ho xem xét va lya chon thuong hiéu (Erdem &
Swait, 2004; Wernerfelt, 1988).

Lwong gia san pham (product judgement)
dugc dinh nghia 1a danh gia chung cua nguoi
tiéu dung vé sy dang gia ciia mot san pham dua
trén cam nhan cua ho vé sy céng bang vé gia va
cam nhan vé chat luong (Hansen, 2005). Noi
cach khac, lugng gid san phém la khai niém
tiém 4an bac hai (second-order reflective
construct), dugc hinh thanh béi hai thanh t6 1a
chat lwong cam nhan va gia cam nhan. Chét
lugng cam nhan cua san pham gém mot tap
hop cé4c thudc tinh caa mot san pham tao cho
n6 kha nang théa man nhitng nhu cau tuong
minh va tiém 4n cua khach hang (Zeithaml,
1988). Theo Lee (1996), Monroe & Krishnan
(1985) cho ring chit luong cam nhan la danh
gia cua khach hang vé kha ning san pham c6
thé dap tmg nhu cau va tao ra sy hai 1ong cho
ho. Mat khéac, cam nhan su cong bang vé gia
hay gia cam nhan phan 4nh cam nhan chu quan
clia ngudi tiéu dung vé mirc 6 hop ly hay su
tuong xung giira san pham véi gia ban cua nd
(Agrawal & ctg, 2007; Jacoby & Olson, 1977).

Gia tri cam nhan (perceived value): Gia

tri cam nhan dugc xem 1a danh gia téng thé cua
ngudi tiéu ding ddi vai nhiing loi ich ma san
pham mang lai so véi nhitng gi ma ho bo ra
(Zeithaml, 1988; Treacy & Wiersema, 1995).
Cung mot san phiam hoac dich vu thi gié tri
cam nhan c6 thé khac nhau ddi véi mdi nguoi,
tuy vao tinh cach, hoan canh, vao nhan dinh vé
mirc d6 quan trong cua lgi ich va chi phi ma ho
phai bo ra (Le & ctg., 2013). Pi cd nhiéu
nghién ctu vé céc thanh phan cua gia tri cam
nhan. D4i véi dién thoai thong minh, Bakon va
Hassan (2013) dé nghi bén thanh phan biéu
hién la gia tri chic ning, gia tri xa hoi, gia tri
cam xUc va gid tri tri thirc. Gié tri chte ning dé
cap dén chat lugng cam nhan va gia cam nhan.
Do nghién ctru nay da xem xét riéng 2 thanh
phan nay trong khai niém luong gia san pham
nén chi xét ba biéu hién con lai cua gié tri cam
nhan.

Gia tri x& hoi gdm nhing loi ich tir kha
ning mot san pham gitp dé cao cam nhan cé
nhan vé mit xa hoi (Sweeney & Soutar, 2001;
Le & ctg., 2013). Gi4 tri cam xuc lién quan dén
nhitng trai nghiém tich cuc vé tinh cam hay
cam xic ma mot san pham mang lai (Sweeney
& Soutar, 2001). Gia tri tri thac la gia tri c6
dugc dua trén sy doi mai, tinh hiéu ky hoic
méi la, boi nguoi tiéu dung cam thay qué quen
v6i nhitng san pham hién tai (Seth & ctg,
1991). Sy phat trién khdng ngung cua cong
nghé da kich thich tinh hiéu ky cua khach hang
vé su d6i méi lién tuc cac chirc ning cua dién
thoai thdéng minh (Krajaluoto & ctg., 2005;
You & ctg., 2011; Khan & Hyunwoo, 2009).

Sin long mua (Willingness to buy): Theo
Ajzen (1991), mot hanh vi ¢ thé duoc du doan
boi cac y dinh trudc d6. Quan diém cua ly
thuyét hanh vi hoach dinh cho rang y dinh va
khuynh huéng ca nhéan la chi bdo dy doan hanh
vi. Y dinh duogc thira nhan 1a dong co dan dén
hanh vi, 1a ddu hiéu caa mic do sin sang mua.
Nhu vay, nhan t6 quan trong nhat anh huong
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1én hanh vi 1a y dinh hay khuynh huéng hanh
vi. Nghién ctu nay sir dung cum tir san long
mua dé biéu thi cho khuynh huéng mua nhu
trong nhiéu nghién ciru truée day da st dung.
Sén long mua dugc noi dén ca trong khuynh
huéng mua (Lumpkin & ctg., 1985) va khuynh
hudong mua lai (Hossain, 2006).

2.2. Céc gia thuyét va md hinh nghién
curu

Tinh vi chiing va uy tin thwong hi¢u

Nhu dd dé cép, uy tin thuong hiéu thé hién
long tin ciia khich hang vé céac tin hiéu ham
chira trong thuong hiéu va vé ning lyc thyc
hién sy cam két cia thwong hiéu voi khach
hang. Mot s6 hoc gia cho rang uy tin thuong
hiéu duoc tich liiy dan théng qua sy nhat quan
trong cac hoat dong tiép thi va dau tu ngudn
luc cho thuong hi¢u nhdm dam bao thuc hién
dung cam két v&i khach hang (Sweeney &
Swait, 2008).

Trong trudong hop dién thoai thong minh
thuong hi¢u Viét, nhu di néu trong phan gidi
thiéu d& tai, do con méi trén thi truong, 10ng tin
ctia khach hang d6i voi thuong hiéu chua duoc
tich iy qua qua trinh tuong tac trong qua khu
theo cach tiép can duy 1y néu trén. Nguoc lai,
n6 dugc phat trién theo cach tiép can xa hoi va
cam xuc, dua vao long tin va long tu tén cua
nhitng nguoi trong cling mot cong dong, nghia
Ia theo tinh vi chung cua ho. Vi ngudi ¢6 tinh
vi chiing cao thuong xem cong ddng cua ho 1a
trung tdm, 1a mau myc (Sumner, 1906; Shimp
& Sharma, 1987), nén ho s€ c6 xu hudng tin
tuéng, ndng cao gia tri va san phdm do con
nguoi thugc nhém cua minh tao ra
(Chryssochoidis & ctg., 2005). Nghién ctru
thuc nghiém Obradovic (2013) cho thay nhiing
khéach hang co6 tinh vi chung cao sé danh gia
thuong hi¢u ndi dia thuan lgi hon thuong hi¢u
nudc ngoai vé chit lugng thwong hiéu, uy tin
thuong hi€u va dy dinh mua. Do d6, gia thuyét

dugc dat ra nhu sau:

H1: C6 méi quan hé dong bién giira tinh v;
chung tiéu dung cua nguwoi Viét Nam va cam
nhdn vé uy tin cia cdc thuong hiéu dién thogi
théng minh Viét Nam.

Tinh vi chiing va gia tri cam nhan

Nhitng kham pha cua Shimp & Sharma
(1987), Steenkamp & ctg. (2003), Vida va
Reardon (2008) cho thay nhitng khéch hang c6
tinh vi ching cao thuong co6 thai do yéu thich
va huéng dén cac thwong hiéu noi dia hon la
nhirng thuong hiéu nudc ngoai, ngay ca khi cac
thuong hi¢u nudc ngoai cé chat lugng cao hon
(Shimp & Sharma, 1987). Mot s6 nghién cau
thuc nghiém khac cho thiy tac dong cua tinh vi
chuing cua khach hang 1én viéc hinh thanh thai
d6 cua ho (e.g., Batra & ctg., 2000; Pharr,
2005; Vida & Reardon, 2008). Dimitrovic &
ctg. (2009) da chi ra rang tinh vi chang cua
khéch hang c6 ham y quan trong d6i véi nhan
thirc ciia ho vé gié tri san pham. Trong trudng
hop dién thoai thong minh thuong hiéu Viét,
nghién cau nay ky vong tinh vi chang cua
khach hang tao nén mét anh huong tich cuc
vao nhan thuc cua ho vé gié tri cua san pham,
dua trén khia canh phi vat chét caa no (tac l1a
gié& tri cam xdc, gié tri xa hoi va gid tri tri thuc).
Vi vay, gia thuyét H2 c6 thé duoc dé nghi nhu
sau:

H2: C6 mai quan hé dong bién giira tinh v;
chang tiéu dung cia nguwoi Viét Nam va gié tri
cam nhdn cia ho doi véi dién thoai thdng minh
thuong hiéu Viét.

Uy tin thwong hiéu va lwgng gid san
pham

Uy tin thuong hiéu dugc xem la ¢ mdi
quan hé tryc tiép véi luong gia san pham véi
hai biéu hién chat lwong cam nhan va gia cam
nhan (cong bang gia). Vigneron va Johnson
(1999) da ching minh rang khéch hang danh
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gia chat lugng cua mot san pham théng qua uy
tin thuong hiéu. Cac nghién cau cta Baek &
ctg. (2010); Hanzaee & Taghipourian (2012)
cling déu cho thay uy tin thuong hiéu c6 anh
huong tich cuc 1én chat lugng cam nhan. Nghia
Ia uy tin thuong hiéu chinh Ia dau hiéu tong
quat quan trong vé& su cam két chat luong va
kha nang tao ra chat lugng san pham (Grunert
& ctg., 2001; Jeddiand & Imed, 2010). Mat
khac, uy tin thuong hiéu con thé hién su dang
tin (trustworthiness) cua thuong hiéu ddi véi
khéch hang. O day la su dang tin vé gia béan san
pham. Nghia 13, mot khi khach hang danh gia
uy tin thuong hiéu cang cao thi ho cang yén
tam vé sy cdng bang trong gia ban trong moi
trong quan vai chat lugng san pham. Vi vay,
gia thuyét H2 c6 thé dwoc phat biéu nhu sau:

H3: C6 moi quan hé dong bién gira cam
nhdn vé uy tin thirong hiéu va heong gid san
pham cua khach hang Viér Nam doi véi dién
thogi thdng minh thuong hiéu Viét.

Lwong gia san phdm va gia tri cam nhan

Mbi quan hé gitra lwvong gia san pham va
gi4 tri cam nhan duogc bién giai dya trén ly
thuyét muc dich - phuwong tién MEC (Gutman
& Alden, 1985; Zeithaml, 1988). Theo do, chat
luong va gia trong luong giad san phim Ia
nhitng yéu té cu thé duoc khach hang can nhic
truéc khi mua xem lidu san pham c6 mang lai
nhitng gia tri ma ho mong mudn hay khéng
(Reynolds & Gutman, 1984). Cac nghién ctu
thuc nghiém ciing cho thdy khi khéch hang
danh gia cao vé chét lugng san phiam hoic cong
bang vé& gia thi ho s& cam nhan tot vé gia trj san
phiam ma ho sir dung (Hu & ctg., 2009; Chen,
2008). Mot vai hoc gia khac cho rang luong gia
san pham bao gom cam nhan chat lugng va
cam nhan cong bang vé gid co tuong quan
manh véi gia tri chirc ning ctia san phdm (Chen
& Hu, 2010), mét yéu t6 1am nén tang cho cam
nhan vé cac gia tri khac nhu gia tri x& hoi va

gia tri cam xdc (Rust & ctg., 2000). O Viét
nam, Le & ctg (2013) ciing da cho thiy luong
gia cam nhén cé tac dong tich cuc Ién gia tri
cam nhan. Vi vay, gia thuyét H4 dugc phét
biéu nhu sau:

H4: C6 moi quan hé dong bién giia hrong
gid san phdm va gia tri cam nhgn cua khach
hang Viét Nam déi véi dién thogi théng minh
thuong hiéu Viét.

Gia tri cam nhan (ky vong) va sw sin
Iong mua

Gia tri cam nhan duoc nhiéu hoc gia xéc
dinh 1a khai niém c6 kha niang dyu doan tét hon
su hai 1ong vé cac hanh vi sau mua trong tiép
thi (Egger & Ulaga, 2002; Whittaker & ctg.,
2007). Hon nira, gia tri cam nhan c6 thé hinh
thanh (ky vong) trudc khi mua va sir dung san
pham (Gronroos, 2008). Theo do, gia tri ky
vong c6 vai trd dan dat thai d6 va hanh vi tiéu
dung (Sweeney & Soutar, 2001) trong d6 c6 su
san 1ong mua. Cac nghién ctu thuc nghiém
cling cho thay rang gi4 tri cam nhan cua mot
san pham/ thuong hiéu dan dén y dinh hanh vi
d6i voi san pham/ thuong hiéu d6 (Nguyen &
ctg., 2008). Tuong tu, Flynn & ctg. (2013)
cling da tim thdy méi quan hé tich cuc giira gia
tri cam nhan va su san l1ong mua. Vi vay, trong
treong hop dién thoai thong minh thuong hiéu
Viét, gia thuyét H5 dugc phét biéu nhu sau:

H5: C6 méi quan hé dong bién giia gia tri
cam nhdn cua khach hang Viér Nam doi Véi
dién thogi thong minh thuong hiéu Viét va sy
san long mua cua ho.

M6 hinh nghién cau

Vé6i nam gia thuyét duoc hinh thanh va bién
luan ¢ trén, md hinh nghién ctru duoc xay dung
nhu trong Hinh 1. Theo d9, tinh vi chung tiéu
dung duoc xem la yéu té anh huong dén cam
nhan cua khéch hang vé uy tin thuong hiéu
(H1), dong thoi anh huéng truc tiép dén gia tri
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cam nhan dbi voi san pham (H2). Tiép dén, uy
tin thuong hiéu dugc gia thuyét 1a c6 tac dong
tich cuc dén luong gia san pham (H3). Luong
gia s& dugc kiém dinh méi quan hé véi gia tri
cam nhan (H4), yéu t6 dugc xem Ia tién d&
quan trong cho sy san long mua cua khéch
hang d6i v6i san phiam dién thoai théng minh
thuong hiéu Viét (H5).

Trong md hinh nghién cau nay (hinh 1),
khai niém luong gid san pham la khai niém
tiém 4n bac 2 dugc cau thanh boi Chat luong
cam nhan va Cong bang vé gia. Tuong ty nhu
vay, Gia tri cam nhéan ciing 1a mot khai niém
tiém an bac 2 bao gém ba thanh phan 1a gia tri
x& hoi, gia tri cam xdc va gid tri tri thuc.

Chat luong
UY TIN H3+ L LUONG GIA cam nhan
THUONG HIEU SAN PHAM Cong bang
A ha ve gia
+
H1
i A
TINH H2+ o GIA TRI HS+
VI CHUNG 7| CAM NHAN > SAN LONG MUA
Gia tri xa hoi || Gia tri cam xuc || Gia tri tri thuc |

Hinh 1. Mb hinh nghién ctru dé xuat

3. PHUONG PHAP NGHIEN CUU

Mo hinh va céac gia thuyét duogc kiém dinh
dua trén b dir liéu co kich thudc 259 cases.
Mau dugc thu thap qua mét cudc khao sat theo
phuong phap 1dy mau thuan tién tai Tp. HO Chi
Minh. Ddi tuong khao sat 1a ngudi tiéu dung
Viét Nam c6 d6 tudi tir 18 tudi dén duéi 50 tudi
(nhém khéch hang chinh cta dién thoai thong
minh). Ho 1a nhung nguoi di/ dang sir dung
dién thoai thong minh va di biét dén dién thoai
thong minh thuong hiéu Viét (duwoc nhan dang
thong qua cau hoi gan loc). Phuong phap tiép
can la phong vén truc tiép tai noi lam viéc, hoc
tap, tai nha hoac noi thuan ti€n khac.

Noi dung cac thang do duoc ké thira tir cac
nghién ctru trude, c¢6 hi¢u chinh thong qua
bude phong van so bd (xem Bang 2). Theo do,
thang do Tinh vi ching gom 4 bién quan sat
(Keilor & Hult, 1999), Uy tin thwong hiéu gom
4 bién quan sat (Baek & ctg, 2010), thang do
Luong gia san phim gdm 2 thanh phan Cam

nhan cong bing vé gi4 (4 bién quan sat) va
Chat luwong cam nhan (6 bién quan sat)
(Sweeney & Soutar, 2001, trong d6 c6 3 bién
bd sung tir phong van dinh tinh), thang do Gia
tri cam nhan gém 3 thanh phﬁn la Gia tri cam
xtc (3 bién quan sat), Gia tri xd hoi (4 bién
guan sét) (Sweeney & Soutar, 2001) va Gia tri
tri thirc (4 bién quan sat) (Almakrami, 2013).
Thang do Sin long mua gdm 3 bién quan sat
(Sweeney & Soutar, 2001). Cac thang do co
dang Likert 7 diém.

4. KET QUA

M6 ta miu

Nhu trinh bay trong Bang 1, mau dir liéu
duoc thu thap tir 259 ngudi tiéu dung da biét
dén smartphone thwong hiéu Viét nhu Bphone,
Mobiistar, Q - Smart, Viettel, Hkphone, F -
Mobile, Masstel, Vivas va Avio. Vé gidi tinh,
mau gdbm 152 nam (58,7%) va 107 nit (41,3%);
183 nguoi thuoe do tudi 18 - 34 chiém 70,7%
va 76 ngudi 35 - dudi 50 tudi (29,3%). Phan bd
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thu nhap chu yéu & myc trung binh va kha, cu
thé 1a 4 - 9 trd/th (45,2%) va 9 - 20 trd/th
(36,7%). Qua d6 cho thay mau khao sat la du nay.

Biing 1. Mé ta miu (n = 259)

da dang cho cac phan tich thong ké va phan anh
nhém khach hang tiém ning cua loai san pham

Tan sb Ty 1¢ \ Tan sb \ Ty 1¢
Thuong hidu dugc biét: Do tudi:

Bphone (Bkav) 84 32,4 18-34 tudi 183 70,7
Mobiistar 53 20,5 35-49 tudi 76 29,3
Q-Smart (Q-Mobile) 46 17,8 Tong 259 100
Viettel 23 8,9 Thu nhap (trd/th):

HKphone (ROVI) 22 8,5 Dudi 4 17 6,6
F-Mobile (FPT) 19 7.3 Tir 4 — dudi 9 117 452
Masstel, Vivas, Avio 12 4,6 Tu 9 - dudi 20 95 36,7
Tong 259 100% Tir 20 tro lén 30 11,5
Gidi tinh: Tong 259 100
Nam 152 58,7

Nir 107 41,3

Tong 259 100

Panh gia va gan loc thang do

Céc thang do dwgc danh gia so bd bang
phan tich nhan t6 kham pha EFA va d6 tin cay
Cronbach’s alpha. Vi 32 bién ban dau, sau khi

loai 6 bién (do uy tin thwong hiéu, chat lugng thuc vei phan tich CFA.

Bing 2. Két qua danh gia thang do

cam nhan, tinh vi chung,
tri thirc) do hé sé tai nhan t6 thap (< 0.4) hoic
c6 hé s tai cao trén 2 nhan t6, cac thang do véi
26 bién con lai duge dua vao kiém dinh chinh

gia tri xa hoi va gia tri

] HE s tai
Thang do va bién quan sat chuan
hoa

Uy tin thwong hi€u: Cronbach's Alpha = 0,845; CR = 0,846; AVE = 0,649

T61 nghi thuwong hi¢u X 1a thuong hi¢u dién thoai cé uy tin 0,838
Tbi nghi thuwong hiéu X 1a thuong hiéu dién thoai cao cip 0,683
Tbi nghi thuwong hiéu X 1a thuong hiéu dién thoai dugc nhiéu nguoi tin ding 0,882
Tbi nghi thwong hiéu X ludn thyc hién diing nhirg cam két nhu da hta *
Luwong gi sin phdm (2 thanh phén):

+ Cam nhén gia: Cronbach's Alpha = 0,946; CR = 0,948; AVE = (0,820

T6i nghi dién thoai thong minh X c6 gia hop 1y 0,873
T6i nghi dién thoai thong minh X mang lai nhiing loi ich twong xtng véi gia ban 0,956
T6i nghi dién thoai thong minh X ¢ chat lugng tuong ximg véi gia ban 0,944
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Toi nghi dién thoai thong minh X ¢ gia phi hop véi mong mudn chi tra ciia toi ‘ 0,846
+ Chat lwgng cdm nhén: Cronbach's Alpha = 0,899; CR = 0,859; AVE = 0,672

T6i nghi dién thoai thong minh X co chét lugng tbt 0,881
T6i nghi dién thoai thong minh X déang tin cdy 0,883
Tbi nghi dién thoai thong minh X c6 d6 bén cao 0,679
Tbi nghi dién thoai thong minh X c6 nhiing tinh ning dap tmg nhu ciu cia toi e
T6i nghi dién thoai thong minh X ¢6 cdu hinh d4p mg nhu ciu cta toi *
Tbi nghi dién thoai thong minh X c6 thoi luong pin dap tmg nhu cau cua toi *
Tinh vi chiing: Cronbach's Alpha = 0,834; CR = 0,841; AVE = 0,639
T6i nghi nguoi Viét Nam chén chinh thi lubn tng ho cac thuong hiéu Viét *
Mua dién thoai nuéc ngoai la gop phan 1am cho mot sb ngudi VN bi mat viée 0,856
T6i nghi mua dién thoai nudc ngoai s& gay t6n hai cho cac thuong hiéu dién thoai VN 0,802
Tbi nghi mua dién thoai thong minh thuong hiéu Viét 13 thé hién 10ng yéu nudc 0,735
Gi4 tri cim nhén (3 thanh phan):

+ Gia tri cdm xtic: Cronbach's Alpha = 0,923; CR =0,896; AVE = 0,812
Tbi s& cam thiy sung sudng khi sir dung dién thoai thuong hiéu X 0,868
T61 s€ cam théy thich thu khi str dung dién thoai thuong hi¢u X 0,933
T6i nghi dién thoai thong minh X s€ mang lai cho t6i sy hai long **

+ Gia tri xa hgi: Cronbach's Alpha = 0,885; CR =0,916; AVE = 0,784
Sir dung dién thoai X gitp t6i duy tri mbi quan hé v&i ngudi than/ban bé/ddng nghiép *
Tbi nghi néu toi sir dung dién thoai X thi s& giup t6i dugc nhidu ngudi t6n trong 0,868
Toi nght néu toi st dung dién thoai X thi s& giup t6i thé hién vi tri xa hoi cua toi 0,902
T6i nghi néu toi sur dung dién thoai X thi sé tao dugc an tugng voi nguoi khac 0,887

+ Gia tri tri thirc: Cronbach's Alpha = 0,885; CR = 0,924; AVE = (0,801
Tbi nghi dién thoai X s& thoa man tinh hiéu ky ctia t6i vé cong nghé 0,865
T6i nghi dién thoai X s& mang lai cho t6i nhiéu kién thirc vé cong nghé méi 0,949
T6i nghi dién thoai X s€ khoi day tinh sang tao cua t6i *
Tbi nghi dién thoai X s& mang lai cho t6i nhitng trai nghiém vé cong nghé moéi 0,869
Sin long mua: Cronbach's Alpha = 0,856; CR = 0,872; AVE = 0,699
Néu c6 y dinh mua dién thoai thong minh, t6i s€ mua thuong hi¢u X 0,966
Tbi s& mua dién thoai thong minh thwong hiéu X trong twong lai gin 0,855
T6i s€ mua dién thoai X ngay ca khi c6 mdt dién thoai nudc ngoai khac cung chét luong 0,657
va gia
Ghi chu: * logi qua EFA;  ** loai qua CFA

Tam thang do don hudéng dugc dua vao Tiép tuc loai thém 2 bién (do chét lugng cam

phan tich CFA. Két qua cho thdy cac bién quan nhin va gia tri cam xuc) do tuong quan gilra
sat ¢ gia tri Skewness tir -0,82 dén -0,07 va chc sai sb cao, két qua cho thiy mé hinh thang
Kurtosis tr -0,68 dén +0,98 nén dugc xem la do v6i 24 bién quan sat dat d¢ phu hgp voi dir
khong vi pham dang ké vé phan phdi chuan. lidu thyc té. Cu thé, udc lugng ML cho két qua
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nhu sau: Chi-square = 253,4; df = 224; p =
0,086; Chi-square/df = 1,13, GFI = 0,926, CFI
=0,994, TLI = 0,992 va RMSEA = 0,023.

Nhu thé hién trén Béang 2, hé s6 tai chudn
hoa cua cac bién dao dong tir 0,66 dén 0,97,
ddng thoi phuong sai trich ciia cac thang do
AVE = 0,64 - 0,82 nén cac thang do dat gia tri
hoi tu. Do tin cdy téng hop Composite
reliability (CR) tir 0,84 dén 0,95 nén céc thang
do dat d¢ tin cdy. Tuong quan giita cac khai
niém dao dong tir 0,28 t6i 0,64, thap xa dang ké
véi 1 (v6i p = 0,05) nén cac thang do dat d6 gia
tri phan biét.

Kiém dinh md hinh ciu trdc tuyén tinh

Két qua kiém dinh mo hinh cu triic tuyén
tinh cho thady mé hinh nay c6 242 béc ty do, gia
tri Chi - square = 276,21, Chi - square/df =
1,14, p = 0,06; cac chi tiéu khac 1a GFI = 0,919,
TLI = 0,992, CFI = 0,993 déu 16n hon 0,9 va
RMSEA = 0,023. Nhu vay, ¢ thé két luan la
mo hinh nay phu hop t6t véi dit liéu thu thap

dugc tir thyc tién va 60% phuong sai cua yéu tb
Sén long mua dugc giai thich boi cac yéu t6 co
trong md hinh nghién curu.

Két qua uéc lugng (Bang 3) cho thdy céc
mdi quan hé kiém dinh déu c6 hé sb hdi quy
chuan hoa duong va c6 y nghia vé mat thong ké
(p < 0,05), do d6 cac gia thuyét tir HI dén H5
déu dugce ung ho.

Pong thoi, két qua con cho thiy cac khai
niém bac 2 1a Gia tri cam nhén dugc phan anh
bdi ba khai niém bac 1 1a Gia tri cam xtc (A =
0,80), Gia trj xa hoi (A = 0,72) va Gia tri tri
thirc (A = 0,82); con Luong gia san phdm dugc
phan anh boi Cam nhén gia (A = 0.62) va chét
lwgng cam nhan (A = 0.77). Ngoai ra, phan tich
chu trac da nhom ciing dd dugc thuc hién véi
cac nhom thu nhap khac nhau. Tuy nhién, két
qua cho thay khong c6 su khac biét dang ké
giita cic nhom thu nhap vé cic mdi quan hé
duoc kiém dinh trong mo hinh.

Bang 3. Két qua kiém dinh mé hinh ciu tric tuyén tinh

Mobi quan hé H b ¢ hudn p K.i§ m dinAh
j héa gia thuyeét
Tinh vi chiing — Uy tin thuong hiéu 0,50 0,007 | Ungho HI
Tinh vi ching — (ia tri cam nhan 0,38 0,005 Ung ho H2
Uy tin thuong hiéu — Luong gia san phim 0,74 0,003 Ung ho H3
Luong gia san pham —  Gia tri cam nhan 0,69 0,005 Ung ho H4
Gia tri cam nhén — San long mua 0,77 0,004 Ung ho HS
Gia tri cam nhan — Gia tri cam xuc 0,80 0,004
Gia tri cam nhan — Gia tri xa hoi 0,72 0,002
Gia tri cam nhan — Gia tri tri thirc 0,82 0,003
Luong gi4 san phim — Cam nhan chit lugng 0,77 0,004
Luong gia san phim — Cam nhan gi4 0,62 0,004

5. THAO LUAN KET QUA

Théng qua trudng hop cua san phim dién
thoai thong minh thwong hiéu Viét, bai viét nay
tim hiéu vin dé xdy dung uy tin thuong hiéu

d6i véi nhing loai san phim tiéu dung cong
nghé cao, da gia tri va dugc san Xuét trong
nudc trong bdi canh toan cau hoa. Trong bdi
canh nhu viy thi viéc tao dugc uy tin trén thi
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truong va su chap nhan mua cua nguoi tiéu
dung 1a mot thach thuc rat kho vugt qua cua
céc thuong hiéu méi ndi cua Viét nam.

V6i san pham dién thoai thong minh thwong
hiéu Viét, viéc tao dung uy tin thuong hiu
bang cach thirc tich lity dan long tin ciia nguoi
tiéu dung noi riéng va thi truong ndi chung
thong qua twong tac kinh t& - xa hoi nhu con
duong truyén théng da dugce dé cap nhiéu trong
cac tai li¢u 1a quan trong, nhung can c6 nhiéu
thoi gian va phai dau tu ngudn luc thi méi dat
duoc muc dich. Truéc mét, khi ma uy tin
thuong hiéu con thap, can phai c6 cach tiép can
khac. D6 chinh 1a cach tiép can dua trén cac gia
tri xd hoi, cong dong duoc chia s¢ thong qua
khai niém tinh vi chung tiéu dung.

Két qua nghién ctru cho thay tinh vi chung
clia ngudi tiéu ding 1a yéu té ¢6 tac dong manh
dén cam nhan cta ngudi tiéu dung vé uy tin
thwong hiéu. Do d6, yéu té nay 1a co s& rat tiém
ning cho van dé xay dung uy tin thuong hiéu
Viét. Mat khac, tinh vi chiing Viét con cd tac
dong truc tiép dén cam nhan cua khach hang vé
gia tri cua dién thoai thong minh thuong hi¢u
Viét, ddn dén su sin 1ong mua cua ho. Véi tac
dong truc tiép va gian tiép (thong qua uy tin
thuong hi¢u), tinh vi chung tiéu dung c6 kha
nang tac dong manh (std. total effect = 0,64; p
= 0,003) d&én cam nhan cia ngudi tiéu dung vé
gi4 tri san pham, trong d6 bao gdom gia tri chirc
nang (lwong gia san phdm) va gia tri phi chirc
nang (xa hoi, cam xuc va tri thic).

Tiép dén, két qua nghién ctru cho thay vai
trd quan trong cua uy tin thuong hiéu dbi véi
viée ngudi tiéu ding luong gia san pham (B =
0.74; p = 0.003). Trong diéu kién khach hang
khé ¢6 thé danh gia chinh xac chit lugng san
phim dién thoai théng minh Viét (do dic diém
cong nghé cua san pham) thi uy tin thuong hiéu
chinh 1a yéu td dai dién dé xem xét san phém.
Thém vao d6, két qua nghién ciru ciing cung

cép mot ctr lidu thuc nghiém khang dinh quan
diém rang voi nhitng san pham thiét yéu co
muc gia trung binh thi gid tri chitc nang dong
vai tro co ban, lam tién dé (B = 0,69; p = 0,005)
cho céc dang gia tri x8 hdi, cam xuc va tri thuec.

Nhu vay, dong gop dang cha y cua bai bao
nay 1 tim ra anh hudng quan trong (truc tiép
va gian tiép) cta tinh vi chiung dén uy tin
thuong hi¢u va cdm nhén cua ngudi ti€u dung
vé gia tri san phdm trong giai doan diu méi
tham nhdp thi truong, chua dugc nhiéu nguoi
biét dén. Thém vao d6, két qua ciing cho thay
tam quan trong cua viéc xdy dung uy tin
thuong hi¢u cho dién thoai thong minh thuong
hiéu Viét trong viéc thuyét phuc khach hang
chip nhan san pham. Két qua nay ciing goi ¥
tong quat cho nhitng san phim thuong hiéu
Viét c6 tinh chét twong tu nhu da gia tri (chuc
nang, cam xuc, xa hoi, tri thirc) va uy tin
thuong hiéu 1a chi bao cho chit lwong san
pham.

Vé ham y quan tri, con duong kha di dé bat
dau xay dung uy tin thuong hiéu Viét chinh 1a
thong qua tin vi ching. Qua trinh nay tip trung
vao viéc chon nhém dbi twrong khach hang tiém
nang ¢ tinh vi ching cao (thudng 14 16n tudi
hon) va xdy dung chién luoc va nodi dung
truyén thong phu hop.

6. KET LUAN

Bai viét nay tap trung vao viéc kham pha
vai tro cua tinh vi ching trong viéc tao dung uy
tin thuong hiéu cho cac san phdm mdi, c6 cong
nghé cao, da gia tri dwoc san xuat trong nudc
va mang thuong hiéu Viét, cu thé 1a chiéc dién
thoai thong minh. Két qua nghién ctru cho thay
tinh vi ching c¢6 anh hudong manh dén uy tin
thwong hiéu, luong gia san pham va cam nhan
gia tri. Pong thoi, tinh vi chung ciing anh
huong truc tiép dén cam nhan cia khach hang
vé gia tri ciia dién thoai thwong hiéu Viét, dan
dén su san long mua ctia nguoi tiéu dung Viét.
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Két qua nay goi ¥ mot phuong an danh cho
cac thuong hi¢u dién thoai thong minh méi ndi
ctia Viét Nam trong budc dau xay dung thuong
hiéu. D6 1a dya trén tinh vi ching tiéu dung,
dua trén sy ty hao, ty ton dan tdc, trén nhitng
chuin myc gia tri dugc chia sé¢ trong cong
ddng.

Nhu nhimg nghién ctru khac, bai viét ciing
con mot sd han ché. Bén canh viéc khong tim
thdy su khac biét trong két qua giira cac nhom

nhu nhap, c6 thé c6 su khac biét lién quan dén
yéu t6 khac nhu nhom tudi, hodc trinh d6 hoc
van. Thém vao d6, cac nghién ctu tiép theo
cling c6 thé mo rong ra nhitng san pham tuong
tu. Déng thoi tiép tuc tim hiéu hién trang va vai
trd cda tinh vi ching cia Viét trong thai d6 va
hanh vi tiéu ding cta ho dbi véi cac nhom san
phim khéc nhau trong bdi canh toan ciu hoa
hién nay.
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The effects of consumer ethnocentrism on
Vietnamese brand credibility and perceived
value - A Study of Vietnamese branded

smartphone

e Truong My Ngoc
e Le Nguyen Hau

University of Technology, VNU HCM - Email: Inhau@hcmut.edu.vn

ABSTRACT

This study investigated the role of
consumer ethnocentrism on the perception of
brand credibility in the case of Vietnamese
branded smartphone — a high-tech, multiple-
value product being manufactured locally.
Based on a survey of 259 consumers, the
analysis revealed that ethnocentrism exerts a
strong impact on brand credibility which leads
to positive product judgement and perceived

value. Ethnocentrism also has a direct impact
on the perceived value of Vietnamese branded
smartphone, resulting in the willingess-to-buy.
Besides contributing to the current literature,
the findings also provide suggestions for new
Vietnamese smartphone brands to develop
brand credibility on the basis of consumer
ethnocentrism

Keyword: Ethnocentrism, brand credibility, perceived value, willingess-to-buy, smartphone,

Vietnamese brand.
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