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Sir TAC DONG CUA NHAN BIET THl/ONG HIEU DEN CHAT LUONG 

CAM NHAN, YEU THICH THUONG HIEU VA DlT D M ! MUA: 

KHAO SAT TAI THI TRUCJNG MAY TINH XACH TAY VIET NAM 

Tnnrag Ba Thanh*, lyan IVung Vinh** 

Bdi viet vdi muc tiiu nghiin cuu mo hinh cdu true tuyin tinh giira nhdn biet thuang hiiu (BAW), 
chdt luang cdm nhgn (PQ), yeu thich thuang hiiu (BP) vd du dinh mua (PI). Mdu dugc thu thgp 
tic 329 khdch hdng Id chii sa hiru cdc logi mdy tinh xdch tay tgi thi tncang Viet Nam. Kit qud chi 
ra rdng: (1) nhgn biit thuang hieu cd su tdc dgng true tiep, tich cue din chdt luang cdm nhdn, yiu 
thich thuang hiiu vd du dinh mua; (2) chdt luang cdm nhgn cd sir tdc dgng true tiip, tich cycc den 
yiu thich thuang hiiu vd du dinh mua; (3) yiu thich thuang hiiu cdng cd su tdc dgng thugn chieu 
vd tnfc tiip din du dinh mua. Dua vdo kit qud nghien cuu, tdc gid gai y mgt so hdm y chinh sdch 
cho cdc nhd sdn xudt vd kinh doanh mdy tinh xdch tay tgi thi trudng Viet Nam. 

Tie khoa: nhan biet thuang hieu, chat lugng cim rihan, yeu thich thuang hieu, dy dinh mua 

1. Dat van de 

Nhirng nam gdn ddy, vdi viec dinh vi v i qudng bd 
thucmg hieu ngdy mgt rdng ve lugng, sau ve chdt 
ciia cdc thuang hieu miy tinh xdch tay tai thi trudng 
Vi?t Nam; vi the cua timg thuong hieu dan dinh 
hinh va dugc phan anh khdng chi thdng qua nhiing 
con sd cd the dinh lugng dugc nhu thi phan, doanh 
so... ma nd cdn dugc khac sau trong tdm tri cua 
khich hing. Nhd dd, thuang hieu trd thdnh cdng cy 
gdp phan Iim don gidn hda quyet dinh mua va hinh 
vi khach hang dan chuyen sang mua thuang hieu, 
thay vi sdn pham nhu trudc ddy (Nguyen Dinh Thg 
& Nguyen Thi Mai Trang, 2008). Trong tiidi gian 
tdi, sy canh tranh giiia cdc thucmg hieu miy tinh 
xdch tay vdn da gay gdt cdng ti-d nen chat chdi khi 
thi trudng niy cd nfiung tin hieu co hep lai trudc su 
biing nd cua dien thoai thdng minh (smartphone) vi 
mdy tinh bang (tablet) thi vai ti-d quan trgng ciia 
thuang higu I?i cdng dugc phat huy rd net hon bao 
gid het. 

Khi khich hdng lya chgn mdy tinh xdch tay, hg 
thudng quan tam den chat lugng; tuy vay, dl cdm 
nh^n dugc chit iugng thi bugc khdch hdng phai 
nh§n bilt dugc thuang hi?u. Den lugt minh, chit 

Iugng cdm nhan giiip khach hang ddnh gid chu quan 
ve chat Iugng thuc ciia sin phdm, giup nd trd nen 
khdc biet vd trd thdnh thucmg hieu dugc yeu min, 
dugc lya chgn trong thdi dO lan hinh vi ciia khach 
hing. Tren ca sd dd, muc dich cua nghien ciiu nay 
nham khio sdt thyc tl: (I) sy tdc ddng cua nhdn biet 
thuang hieu din chdt lugng cdm nhan, yeu thich 
thuang hieu vi du dinh mua; (2) su tdc dpng cua 
chit lugng cam nh^n ddi vdi yeu thich thuang hi?u 
vd du dinh mua; (3) su tic dgng cua yeu thich 
thucmg hieu den dy dinh mua. Ket qui rut ra tii 
nghien ciiu ndy se gdp phdn giup cho cic nhd sin 
xuat vi kinh doanh may tinh xich tay tgi thi tiudng 
Vi?t Nam cd cdi nhin toan di?n han, chinh xdc hon 
ve vai ti-d cua nhan bilt thuong hi?u ciing nhu sy tdc 
ddng cua nd ddi vdi chdt lugng cim nh|n, yeu thich 
thuang hieu v i dy dinh mua. Day dugc xem Id mgt 
trong nhiing can cii quan trgng cho cac doanh 
nghigp trong qui trmh xdy dyng vd phdt triln cdc 
chinh sdch lien quan den thuong hieu. 

2. Cff sd ly thuyet \k md'hinh nghien ciru 

2.1. Cdc khdi niftn nghien cuu 

Nh^n Met thmrag hi^u (Brand awareness): 
n h ^ biet thuong hi?u de c|p den khd nang ciia 
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khdch hang cd the nhan ra ho$c nhd din thuang 
hi?u (Aaker, 1991). Theo KeUer (1993) till nh|n bilt 
thuang hi?u bao gom 2 thdnh td; ggi nhd thuang 
higu (brand recall) v i dodn nhan thucmg higu (brand 
recognition). Ggi nhd thucmg hi?u Id khi khich 
hdng nhin thay mgt loai sdn phdm, hg cd the nhd Iai 
ten thuang hi?u mgt cdch chinh xdc. Dodn nhan 
thucmg hi?u lien quan den kha nang ciia khich hing 
nhdn ra m^t thuong hi?u ndo dd da bilt trudc day 
khi cdc ggi y vl thuong hi$u do dugc dua ra, nghia 
la khich hing cd the cho bilt mpt thuang hifu mdt 
cdch chinh xdc nlu hg da timg nhin hoac nghe thiy. 
Nh§n biet thucmg hieu cd thi la ddu hi?u cua chat 
Iugng vd cam k6t, nd giup khdch hdng trd nen quen 
thugc vdi thuang hieu vi khich hing thudng chpn 
mua cdc thuang hi?u md minh da biet ky cdng vi hg 
cim thay yen tam vi an toin hem (Macdonald & 
Sharp, 2000). 

Chat lirang cam nhan (Perceived quality): chit 
lugng cdm nhdn Id nhdn thiic vd danh gid cua khach 
hdng ve toin bg chat lugng sin phdm (ZeithamI, 
1988; Dodds & ctg, 1991). Nd Id sy chenh Igch giira 
tdng gia tri mi khach hing nhdn dugc vdi nhimg gid 
tri md hg mong dgi d mgt sin phdm khi quylt djnh 
mua t?i mgt miic gid ndo dd. Chit lugng cim nhdn 
cao cimg cdp cho khich hdng mpt Iy do de mua 
thugng higu, dac bif t Id trong trudng hpp khi ngudi 
mua khdng the hoac khdng cd dpng lyc de phdn tich 
mgt cdch chi tilt vl sdn phim. Cdn luu y rdng chat 
Iugng cdm nhan khdng ddng nhat vdi chdt Iugng 
thyc cua sdn phdm. Chat Iupng cam nh?n dugc can 
cu dya vdo sy danh gid ciia khich hdng; trong khi 
dd, chit Iugng thyc ciia san phdm dugc xdc dinh 
tren co sd sin phdm ho|ic dinh hudng sin xudt 
(Garvin, 1983). 

Y&u thfch thu-ffng hi^u (Brand preference): 
yeu thich thucmg hi?u li miic dg yeu thich cua 
khich hdng doi vdi mgt thuong hieu cy the so vdi 
cac thuang hi?u khdc (Sirgy & ctg, 1997). Dya ti-en 
cdc thuang hi?u da bilt, khdch hing thudng so sdnh 
cac tiiuong hi?u vdi nhau trudc khi ra quylt dinh 
mua. Ndi cich khdc, yeu thich thuang hieu Id ket 
qud cua sy ddnh gid, phdn tich vd yeu men mdt 
thuang higu nio dd ciia khich hing so vdi cac 
thuang hi?u c ^ tianh. Khach hing tiiudng chgn 
mua nhiing thucmg hi?u mi minh yeu thich hgn. 

D^ djnh mua (Purchase intention): dy dinh 
mua de c^p din khd ndng khdch hdng se mua l̂ i 
thuang hi?u trong tirang Iai (Cronin & ctg, 2000; 
Tolba & Hassan, 2009). Theo Engel & ctg (1995), 

dy dinh mua cd the chia thanh 3 cap dg chinh: mua 
khdng cd ke hoach (unplanned buying), mua cd kl 
hoach nhung khdng hodn toin (partially plaimed 
buying) va mua vdi ke hoach ddy dii (fiilly planned 
buying). Mua khdng co ki hogch Id khdch hdng ra 
quyet dinh mua sdn phdm va thuong higu cu thi tai 
cira hdng; vd hdnh vi mua ndy dugc xem Id tiiy 
tiling. Mua co ki hogch nhimg khong hodn lodn 
dh cap din viec khdch hdng da quyet dinh lya chpn 
sdn phim vdi nhiing dac diem ky thu|t trudc khi 
mua vd thuang hi?u dugc mua se dugc quylt djnh 
tai ciia hing sau dd. Mua vdi ke hogch day du nghia 
l i khich hdng dd quylt dinh sdn phdm vd thuang 
hieu dl mua trudc khi budc vao ciia hdng. Dy dinh 
mua dugc xem la mgt khujmh hudng chii quan ddi 
vdi mgt thuang hi6u va cd the Id mdt chi sd quan 
trgng de dy dodn hdnh vi tieu dung. 

2.2. Mdi quan h§ giira cdc khdi ni$m nghien 
cihi vd mo hinh nghien ciku 

Aaker (1991) cho ring giiia nhdn bilt thuang 
hi?u va chat lugng cim nhan cd mdi quan he thudn 
vdi nhau. Ket qui cita nhieu nghien ciiu thyc te 
ciing da trung ra ket qui rang cdng cd nhieu thdng 
tin vl thuang hi?u thi chat lugng cdm nh^n ciia 
khdch hang cd xu hudng tang I6n nhu cdc nghien 
cim ciia Hoyer & Brown (1990); Grewal & ctg 
(1998); Chi & ctg (2009). Ben canh do, khi khich 
hing cing cd nhilu hieu bilt vi thdn thupc vdi 
thuong hieu thi miic dp yeu men thuong hi?u dd 
ciing tang len (Dodds & ctg, 1991; Grewal & ctg, 
1998). Ngoai ra, nhdn bilt thucmg hi?u ddng vai ti-d 
quan trgng den dy dinh mua vi khdch hang cd 
khuynh hudng mua thuong hi?u md hp than thugc 
(Farquhar, 1989; Milne & Macdonal, 1998). Ly 
thuyit khoa hgc nay phii hgp vdi cdc ket qua nghien 
ciru ciia Macdonald & Sharp (2000); Chi & ctg 
(2009); Moisescu (2009); Jalilvand & ctg (2011). 

Chdt lugng cam nhan li yeu td cd dnh hudng tich 
cue d ^ yeu thich tiiuang hieu (Aaker, 1991; Keller, 
1993). Kit qua nghien ciru cua cdc tdc gii nhu 
Myers (2003); Tolba & Hassan (2009) da phdn inh 
dilu nay. Ben canh dnh hudng din yeu thich tiiuong 
hieu, chit lugng cim n h ^ li yeu td quan trgng cd 
sy tic dpng tich cyc den quyet djnh mua bdi chit 
lugng l i mgt ti-ong nhimg ly do chinh dl khach hdng 
mua mgt thuang hi?u ndo dd (Aaker, 1991). Kit qud 
nhung cdng trinh nghien cim thyc tien ciia Chi & 
ctg (2009); Jalilvand & ctg (2011) da chiing minh 
dilu ndy. 

Nhieu cdng trinh nghien cim thyc te da cho ket 
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Hinh 1: Mo hinh de ngh] nghien c-jv 

qud ring yeu thich thuang hieu dugc phdn anh trong 
du dinh mua vi cd tdc ddng thuin chieu din du djnh 
mua cua khdch hdng nhu ket qud nghien ciiu cua 
Chen & Chang (2008); Chang & Liu (2009); Mora-
di&Zarei(2011). 

Dya tren mdi quan he giira cac khai niem, nhdm 
tic gid dua ra md hinh de nghi nghien cim dd Ii mdi 
quan h? giiia nhan biet thucmg hieu, chat lugng cam 
nhan, yeu thich thuang hieu vi dy dinh mua (hinli 
1). Tir md hinh dl nghi nghien ciiu, cac gid thuyet 
lan lugt nhu sau: 

HI: Nhan biet thuong hieu tdc dpng true tiep, tich 
cyc den chat lugng cdm nhan 

H2: Nhan biet thuang hi?ii tic dgng tryc tiep, tich 
cyc din yeu thich thucmg hieu 

H3: Nhdn biet thuong hieu tdc dgng true tiep, tich 
cyc den dy dinh mua 

H4: Chat lugng cim nhan tic ddng tryc tiep, tich 
cyc den yeu thich thuang hieu 

H5: Chit lugng cim nhan tic ddng true tiep, tich 
cyc den du dinh mua 

Ngudn: Mo hinh di nghi nghien cuu cua tdc gid 

H6: Yeu thich thuang hifu tac dgng tivc tilp, tich 
cue den du dinh mua 

3. Phmmg phdp nghien cihi 

Mau dieu tra: Mdu dieu tra dugc chgn Id khich 
hang dang sd hiiu cdc thuong hi^u may tinh xich 
tay. Mdu dugc chgn theo phucmg phdp thi^n ti?n 
dua tren su gidi thi?u ciia phdn tu nay din phdn hi 
khic. Ngudi dugc hdi se ti-i Idi cho thuang hi§u 
may tinh xich tay md minh dang sd hiiu. Mdu dugc 
thu thap tir thdng I din thdng 4 nam 2013. Sd Iugng 
bdn cau hdi phat ra li 400; tuy vdy, sd lugng thu ve 
va hgp le chi cdn lai 329 bdn. Kich thudc vi phdn 
bd cua mau dugc the hien d bang I. 

Thang do: Cac bien quan sat ciia hai thang do 
Nhgn biit thirang hi$u (BAW) vd Chdt lirgng cdm 
nhgn (PQ) dugc dilu chinh tu nghien ciiu ciia Tong 
& Hawley (2009). Trong khi dd, thang do dugc Y&u 
thich thirang hi^u (BP) se dugc ke thura tii nghien 
ciiu ciia Moradi & Zarei (2011) vd cdc bien quan sat 
ciia thang do Dir dinh mua (PI) se dugc trich tli 
thang do cua Cronin & ctg (2000). Cic thang do sir 
dung Likert bac 5 (diem 1: hodn todn khdng ddng y; 

Bang 1' Mau va phan bo mau 

Thinrng hieu 

Asus: 59 
HP: 58 
Dell: 55 
Acer: 47 
Lenovo: 45 
Toshiba: 34 
Sony: 31 

Khu virc 
rp 

Ha Noi 

86 

Da Nang & 
Quang Nam 

149 

TP. 
H6 Chi Minh 

94 

D9 tuoi 

< 
40 

241 

> 
40 

88 

Gi6k tinh 

Nam 

195 

Nu 

134 

Ngudn: Thong ki cua tdc gid difa tren mdu thu thdp 
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Bang 2: Ket quit Cronbach's Alpha, dg tin c^y tong hgp vd t6ng phuung sai trich cua cac khai ni^m 

nghi£n cuu 

BAWI: Mdt sd ddc tinh oia X den tdm tri tdi mdt cich nhanh chdng khi dugc nhac den 
BAW2: Tdi cd the nhan ra nhanh chdng san pham ciia X giua cic thuang hieu khac 
BAW3: Tdi than thugc vdi thuong hieu X 

Nhan biet thu-ffng hieu (a = .806; CR = ,807; AVE = J 8 l ) 

Cam nh|D chat Iugng (a = ^13; CR = .823; AVE = .611) 

PQ I: Tdi hodn todn tin tudng vio chit lugng ciia thucmg hicu X 
PQ2'. Sdn phdm ciia thuang hisu X cd chat lugng tdt 
FQ3: Sdn pham cua thuang hieu X cd nhiing tinh ndng tdt 

Yen thich thuffng hieu ( a ^ .631; CR = .670; AVE = .514) 
BPI: Tdi cdm thay rang thuang hieu X hap ddn vdi tdi 
BP2; Tdi ydu thich thuong hieu X han cac thuong hieu khac 

Dy djnh mua (a = .720; CR = .722; .AVE = .465) 
PI I: Neu dupc phep lya chgn lai, tdi van se mua thuang hieu X 
PI2; Xic suit tdi tiep tiic mua thuang hieu X la cao 
PH: Tdi se gidi thieu ban be mua thucmg hi?u X 

• Cronbach 's Alpha; CR: Do Pn cgy tdng hgp; 4 VE: Tdng phuang sai trich 

diem 5: hodn toan ddng y). 

Kilm dinb thang do: Cac thang do ldn lugt dugc 
kiem dinh thdng qua ba phuong phap chinh. Dd Id, 
h§ sd tin c§y Cronbach's Alpha; phan tich nhan td 
khim phi (EFA) vd phdn tich nhan td khang di.ih 
(CFA). 

KJ^m djnh mo hinh nghi§n cuu. Md hinh dl 
nghj nghien cim dugc kiem dinh bang phuong phip 
phdn tich md hinh cdu tnic tuyln tinh (SEM) vdi 
phan mem AMOS 18. 

4. Ket qua nghien ciru vd binh luan 

Ngudn: Tinh todn cua tdc gia dua tren kit qud phdn tich 

4.1. Kieti dinh cdc thang do 

4.1 I Kiim dinh cdc thang do bdng Cronbach 

Alpha 

Cic thang do deu cd Cronbach's Alpha dat yeu 
cau do ldn hon 0.6 (Nunnally & Bumstein. 1994) 
(bing 2) vd cic he sd tuong quan biln tdng ciia cdc 
biln quan sit trong timg thang do diu cao hon so 
vdi mirc gidi ban 0.3. Vi the, cic bien quan sit ciia 
cac thang do dugc giii cho phan tich EFA. 

4.1.2 Kiim dinh cdc thang do bdng phdn tich 
nhdn td khdm phd (EFA) 

Bang 3: Kit qud phan tich nhan t6 khim phd EFA 

Bien quan s^t 

BAWI 
BAW2 
BAW3 

POl 
PQ2 
P03 
BPI 
BP2 
PII 
PI2 
PI3 

Eigenvalue 
Pliinirne sai trich 

1 
.825 
.790 
.833 

4.109 
37J57 

Nh8 
2 

.856 

.833 

.769 

1.420 
12.907 

r, to 
3 

.788 

4 

.729 
887 

.753 1 

.752 
1.212 
11.019 

1.068 
9.705 

Ngudn: Tinh todn cua tdt gid dm tren kit qud phdn tich 
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Phdn tich nhan td khdm phi (EFA) bang phuong 
phdp trich ylu td Principal component vdi phep 
quay Varimax. Kit qud cho thdy cd bdn nhan td 
dugc trich tai eigenvalue Id 1.068 (bdng 3); tdng 
phuang sai tiich = 70.989% (> 50%); he sd KMO = 
.809 (> 0.5); y nghia thong ke cua kiem dinh Bartlett 
vdi Sig = .000 (< 0.05). Ddng thdi, he sd tdi nhdn td 
cua cdc biln diu Idn han 0.5. Vi v|y, tdt ca cac bien 
quan sat nay diu dugc giii Iai cho phdn tich nhdn td 
khing djnh (CFA). 

4.1.3. Kiim dinh thangdo bangphdn tich nhdn to 
khdng dinh (CFA) 

Vl miic do phii hgp chung, ket qud phdn tich 
nhan td khdng dinh (CFA) cho thdy md hinh niy cd 
gid tri thdng ke chi binh phuong l i 43.608 vdi 37 
bac tu do vi gia tii p = .211. Chi binh phuong tuong 
ddi theo bdc tu do CMIN/df la 1.179 (< 2). Cac chi 
tieu khac nhu TLI = 0.992 (> 0.9), CFI = 0.994 (> 
0.9) vd RMSEA = 0.023 (< 0.08). Do dd, md hinh 
niy phu hop vdi dii lieu thi trudng. 

Vl tinh don hudng, md hinh nay phu hpp vdi du 
li?u thi trudng nen diy li dieu ki?n can vd du dl ket 
luan cac bien quan sdt dat tinh don hudng. 

Ve gia tri hdi tu, cic trgng sd chuan hda cua cac 
thang do diu > 0.5 va cd y nghia thdng ke p < 0.05, 
do do cdc thang do dat dugc gia tri hdi tu. 

Cic khii niem nghien ciiu deu dat yeu cau ve do 
tin cay tdng hgp (CR) ldn hem miic tdi thieu 0.6 
(Bagozzi & Yi, 1988) vd phuong sai tiich (AVE) ldn 
han miic dl nghi 0.5 (Hair, 1998) (bing 2), ngoai 
trir khai niem dy dinh mua cd phuong sai trich hoi 
thdp. Ngoai ra, mdi quan h? giiia cdc khdi niem 
nghien ctiu deu khdc 1, do dd cdc khai niem nghien 
ciiu dat gid tri phan biet. 

4.2. Kiem dinh mo hinh nghien ciru 

Md hinh de nghi cd bdn khdi niem nghien ciru. 
Trong dd, cd mdt khdi niem ddc lap la nhan biet 

thucmg hieu (BAW); va ba khii niem phu thugc 
gdm chit Iugng cdm nhan (PQ), yeu thich thudng 
hi?u (BP) va du dinh mua (PI). Kit qua phdn tich 
cdu tnic tuyln tinh SME, md hinh nay cd gia tri 
thdng ke chi binh phuang l i 49.525 vdi 38 bac ty do 
(p = .100). Chi binh phucmg tuong ddi theo bdc ti; 
do CMIN/df la 1.303 (< 2). Cdc chi tieu khic nhu 
TLI = 0.986 (> 0.9), CFI = 0.990 (> 0.9) vd RMSEA 
= 0.030 (< 0.08). Do dd, md hinh ndy dat do tiicmg 
thich vdi dir lieu thi trudng. 

Kit qud udc lugng (chudn hda) ciia cic tham sd 
chinh trong md hinh nghien ciiu (bang 4) cho thay 
cdc mdi quan he diu cd y nghta thdng ke (p < 0.05). 
Ndi cich khdc, cac gid thuyit tii HI den H6 diu 
dugc chip nhdn. 

5. Kit luan va goi y d6i vdi cac doanh nghi|p 

Kit qua nghien ciiu chi ra ring nhdn biet thuang 
hieu cd sy tic ddng tryc tiep, tich cue den chat 
lugng cim nhdn, yeu thich thuang hieu vd du djnh 
mua. Dilu ndy hdm y ring tai thi tiudng may tinh 
xdch tay Viet Nam, nlu thuang hieu cua mdt sdn 
phim cang thdn thudc, cang dl nhan biet bdi khach 
hang, nd se cd nhilu co hOi dupc khic sau ti'ong 
cim nhdn cua hg vl mgt chdt Iuong thuc sy vupt 
trgi; ddy Ien long yeu men ddnh cho thuang hifu vd 
die biet ldm tang len y dinh mua thuong hieu noi 
khdch hdng. Do dd, cic nhi sin xudt vd kinh doanh 
mdy tinh xdch tay phii xay dyng vd nang cao yeu to 
nhdn biet thuang hi?u thdng qua cdc chuang trinh 
qudng cio, khuyen mai va cac hoat dgng tiep thi 
khac. 

Nghien ciiu ciing cho thdy chdt lugng cdm nhdn 
cd sy tic ddng tryc tiep, tich cyc den yeu thich 
thuang hieu vi dy dinh mua. Vi vdy, cdc nhd sdn 
xuat cdn chu ddng dinh nhieu ngudn lyc nhdm nang 
cao chdt lugng thyc cua sin pham, diy l i yeu td cdt 
Idi tao nen chit Iupng cdm nhan. Thdng qua kinh 

Bang 4: Moi quan hi 

Moi quan hf 
PQ <- BAW (HI) 
BP «- BAW (H2) 
PI <- BAW (H3) 
BP ^ PQ (H4) 
PI <- PQ (H5) 
PI <- BP (H6) 

Estimate 
.430 
.329 
.299 
.323 
.185 
.300 

nhan qua 

SE 
.079 
.082 
.071 
.065 
.054 
.077 

v^ Icet qua cac gia thuyet nghien ciru 

Gii tr) p 
.016 
.000 
.000 
.000 
.000 
.003 

K^t qua cic gia thuyat 
Chap nhan 
Chap nh^n 
Chap n h ^ 
Chap nhan 
Chap nh$n 
Chip nh|ln 

Estimate: Gid trf itac lici^fn^; SE: Sai lech chuan 
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nghigm mua sam va su dyng sdn phdm, mgt khi tiiich tiiuong hieu Id ylu td quan ugng cd inh hudng 
khich hdng cd cdm nhan tdt vl chit Iugng cua mdt din hanh vi mua lap lai thuong hi?u cua khich 
tiiuong hi?u nao do till long yeu min md hg ddnh hdng. Vi thi, cd su phin bd ngudn luc hgp ly cho 

cho thuong hieu se dugc cai thien vd xic suit chgn ylu td ndy Id dilu cdn qumi tam ciia cdc nhd qudn ly. 
Iai tiiuang hieu hien tai cho nhihig Idn mua kl tilp Tuy viy, nen chii y mudn tang len Idng yeu tiiich 

se tang len. tiiuong hi?u d khich hdng tiii cang cdn phdi tap 

Nghien cihi ciing ghi nhdn sy tie dgng thudn ti-ung quan tam din chmh sdch chit lugng vd nhdn 
chieu, tivc tilp ciia yeu thich thuong hi?u din dy bilt thuang hieu vi hai ylu td nay cd sy tic ddng 

djnh mua. Ket qua ndy phin dnh ring cung vdi nhdn tnic tilp, thuan chilu din yeu tiiich tiiuang hieu nhu 
biet thuang hi?u vd chdt lupng cim nhin thi yeu kit qua nghien ciiu d tren.[!l 
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The impact of brand awareness on perceived quality, brand preference and purchase intention: 
Empirical evidence from the laptop market in Vietnam 

Abstract: 

The purpose of this paper is to study a structural equation modeling among such factors as brand aware­
ness (BA W), perceived quality (PQ), brand preference (BP) and purchase intention (PI). Samples were col­
lected from 329 customers who are owners of laptops in the Vietnamese market. Results indicated that: (1) 
brand awareness has significant positive and direct impacts on perceived quality, brand preference and 
purchase intention; (2) perceived quality has significant impacts on brand preference and purchase inten­
tion; (3) brand preference has a significant positive, direct impact on purchase intention. Based on the 
results, the paper suggested some managerial implications for manufacturers and managers in the Viet­
namese laptop market. 
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